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PREFACE TO THE FIRST EDITION

The basis of creating a strong ethical and well governed organization relies on the adoption of
corporate governance guidelines and standards by an organization since the level of effectiveness
of decisions made by business leaders in an organization on a daily basis are consistently guided
by these guidelines or standards. In general the establishment of an effective corporate
governance framework is one of the definite pathways that can be used by an organization of any
type or size to create value for its internal and external stakeholders. The purpose of this book is
to educate readers on the importance of implementing transparent, fair, accountable and credible
business practices in the boardroom and the entire organization as this is now inevitable in this
highly dynamic 21% century business environment in both profit-making and nonprofit making
organizations. Another purpose of this book was to educate readers about the positive impact
played by the implementation of good corporate governance practices by organizations today and
the various ways organizations can now use to reduce operational risk while simultaneously
creating value for their various stakeholders. Lastly, another aim of this book was to contribute
to the board of director profession, field of management & business leadership focusing on the
development and upholding of corporate governance principles by board of directors or
executive directors by publishing a free eBook and a print hard copy to empower all
chairpersons, company secretaries, board of directors, CEOs, COOs, CFOs, managers, head of
departments (namely: human resources, marketing, operations & supply chain, finance,
information technology, research & development, legal affairs and so on), business executives
and so on. This book specifically targeted people in the continent of Africa, North America,
Europe, Oceania and Asia in order to provide them with basic knowledge about corporate
governance in the boardroom or other departments of the organization since a book is ‘a source
of wisdom’ that can positively influence others to become better people in society. Furthermore, 1
wrote this book to help promote a culture of book writing amongst young adults or middle aged
people of this 21 century in order to enhance knowledge sharing or academic wisdom through
book publishing in both developed and developing countries to help promote good corporate
governance practices in organizations. I noticed that in this life we live today humanity can only
progress through consistent learning or knowledge sharing and the desire for consistent learning
can only be strengthened through book writing and rigorously promoting a culture of book

writing amongst all people located across the world in various career-fields.
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Chapter 1: Introduction to corporate governance

After studying this chapter you should be able to:

e Define the meaning of the terms: governance and corporate governance.

e Highlight the parties that are responsible for corporate governance in an organization.

e Describe the challenges and successes of corporate governance in developing, emerging
and transitional economies.

¢ Outline the advantages of corporate governance to an organization.

e Describe the three types of corporate governance. Discuss the 12 principles of effective

corporate governance.

1.1 Introduction

The foundation to successfully having a transparent and efficient organization is good corporate
governance. In an organization a team effort is needed to successfully adopt and implement the
corporate governance guidelines and standards. The key components of corporate governance
that organizations must implement in order to attain effective corporate governance rules and
practices include: fairness, accountability, responsibility and transparency. “Corporate
Governance - it is, in essence, a toolkit that enables management and the board to deal more
effectively with the challenges of running a company. Corporate governance ensures that
businesses have appropriate decision-making processes and controls in place so that the interests
of all stakeholders (shareholders, employees, suppliers, customers and the community) are

balanced”’ (ICSA The Governance Institute, 2019, www.icsa.org.uk/). Traditionally good

governance is critical in the business world since it is a key determinant that helps to layout the
infrastructure that is needed to enhance the quality of choices that are made by business leaders
in organizations on a day-to-day basis (ICSA The Governance Institute, 2019,

www.icsa.org.uk/). “Good quality, ethical decision-making builds sustainable businesses and

enables them to create long-term value more effectively” (ICSA The Governance Institute, 2019,

' ICSA The Governance Institute (2019) What is Corporate Governance? Available from:

https://www.icsa.org.uk/about-us/policy/what-is-corporate-governance
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www.icsa.org.uk/). The meaning of the term corporate governance will be discussed in the

following section.

1.2 Definition of terms

It is critical to first understand the meaning of a term that will be used in a book chapter and how
it will be applied in the literature. There are several definitions of the term ‘corporate
governance’ that have been published in books, journals, business magazines, Internet websites
and so on. “Governance at a corporate level includes the processes through which a company’s
objectives are set and pursued in the context of the social, regulatory and market environment. It
is concerned with practices and procedures for trying to make sure that a company is run in such
a way that it achieves its objectives, while ensuring that stakeholders can have confidence that
their trust in that company is well founded”? (ICSA The Governance Institute, 2019,

www.icsa.org.uk/). Furthermore, according to ICSA The Governance Institute (2019) corporate

governance is the system of rules, practices and processes by which a company is directed and
controlled. Corporate Governance refers to the way in which companies are governed and to
what purpose. It identifies who has power and accountability, and who makes decisions (ICSA

The Governance Institute, 2019, www.icsa.org.uk/). “Worldwide, the definition of corporate

governance may include regional nuances, but corporate governance in Canada involves
regulatory and market mechanisms, and reconciling the roles and relationships between
numerous corporate stakeholders within an organization and the governance goals within a

corporation” (Governance Professionals of Canada, 2018, https://gpcanada.org/). In general

organizations are guided by the Companies Act when it comes to the adoption and
implementation of corporate governance rules, practices and standards in a fair and transparent

manner. *For example, in the United Kingdom the Companies Act 2006 helps to guide

2 ICSA The Governance Institute (2019) What is Corporate Governance? Available from:

https://www.icsa.org.uk/about-us/policy/what-is-corporate-governance

3 United Kingdom Legislation.gov.uk (2018) Companies Act 2006. Available from;
www.legislation.gov.uk/ukpga/2006/46/pdfs/ukpga 20060046 en.pdf [Accessed 2018, 25 November] ©

Legislation.gov.uk, 2018. This information is licensed under the Open Government Licence v3.0. To view this

licence, visit http://www.nationalarchives.gov.uk/doc/open-government-licence/ OGL v3.0
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organizations in terms of corporate governance. The parties that are responsible for corporate

governance in an organization will be outlined in the following section.

1.3 Parties responsible for corporate governance in an organization

“GPC members hold a variety of positions within public, private, Crown corporations, and not-
for profits across Canada and the United States. Some common job titles include: Board
Secretary, CEO, CFO, Compliance Officer, Corporate Secretary, Corporate Administrator,
Corporate Counsel, Corporate Director, Director, Executive, General Counsel, Lawyer, Manager
of Corporate Affairs, or President and so on™* (Governance Professionals of Canada, 2019,

https://gpcanada.org/page-19838). The next section will cover aspects of corporate governance in

developing, emerging and transitional economies.

1.4 Corporate governance in developing, emerging and transitional economies

SAccording to the Center for International Private Enterprise (2002:2) few topics are more
central to the international business and development agendas than corporate governance. A
series of events over the last two decades have placed corporate governance issues as a top
concern for both the international business community and the international financial institutions.
Yet, in today’s globalized economy, companies and countries with weak corporate governance
systems are likely to suffer serious consequences above and beyond financial scandals and crises.
What is increasingly clear is that how corporations are governed - commonly referred to as
corporate governance - largely determines the fate of individual companies and entire economies
in the age of globalization. Globalization and financial market liberalization have opened up
new, international markets with the possibility of reaping stunning profits. Yet it has also
exposed companies to fierce competition and to considerable capital fluctuations (Center for

International Private Enterprise, 2002:2, https://www.cipe.org/legacy/publication-

4 Governance Professionals of Canada (2019) GPC Job Posting Guidelines & Process. Available from:
https://gpcanada.org/page-19838

5 Center for International Private Enterprise (2002) Instituting Corporate Governance in Developing, Emerging and
Transitional Economies: A Handbook. Available from: https://www.cipe.org/legacy/publication-

docs/CGHANDBOOK.pdf [Accessed 2019, 10 August] p1-25
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docs/CGHANDBOOK .pdf). *“Corporate governance challenges in developing, emerging and

transitional economies. Establishing any one of these institutions is a necessary and challenging
undertaking without which democratic markets and corporate governance cannot take root. The
fate of entire economies hinges on meeting these challenges. Success requires that the private
and the public sectors work together to establish the necessary legal and regulatory framework
and a climate of trust through ethical behavior and oversight. While the set of institutions
described above is designed to be comprehensive, each region is in a different stage of
establishing a democratic, market-based framework and a corporate governance system. Hence,
each nation has its own particular set of challenges. Some of the general challenges confronting

developing, emerging and transitional economies include:
* Establishing a rule-based (as opposed to a relationship-based) system of governance;
» Combating vested interests;

* Dismantling pyramid ownership structures that allow insiders to control and, at times, siphon
off assets from publicly owned firms based on very little direct equity ownership and thus few

consequences;
* Severing links such as cross shareholdings between banks and corporations;

+ Establishing property rights systems that clearly and easily identify true owners even if the state
is the owner; (When the state is an owner, it is important to indicate which state branch or

department enjoys ownership and the accompanying rights and responsibilities.);

* De-politicizing decision-making and establishing firewalls between the government and

management in corporatized companies where the state is a dominant or majority shareholder;
* Protecting and enforcing minority shareholders’ rights;

* Preventing asset stripping after mass privatization;

¢ Center for International Private Enterprise (2002) Instituting Corporate Governance in Developing, Emerging and
Transitional Economies: A Handbook. Available from: https://www.cipe.org/legacy/publication-

docs/CGHANDBOOK.pdf [Accessed 2019, 10 August] p1-25
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* Finding active owners and skilled managers amid diffuse ownership structures;

* Promoting good governance within family-owned and concentrated ownership structures; and
« Cultivating technical and professional know-how’ (Center for International Private Enterprise,

2002:24, https://www.cipe.org/legacy/publication-docs/ CGHANDBOOK.pdf). In the following

section the various advantages of corporate governance to an organization will be covered in the

following section.

1.5 Advantages of corporate governance to an organization

“How can corporate governance help companies and national economies? Corporate
governance helps companies and economies to attract investment and strengthen the foundation
for long-term economic performance and competitiveness in several ways. First, by demanding
transparency in corporate transactions, in accounting and auditing procedures, in purchasing, and
in all of the myriad individual business transactions corporate governance attacks the supply side
of the corruption relationship. Corruption drains companies’ resources and erodes
competitiveness driving away investors. Second, corporate governance procedures improve the
management of the firm by helping firm managers and boards to develop a sound company
strategy, and by ensuring that mergers and acquisitions are undertaken for sound business
reasons, and that compensation systems reflect performance. This helps companies to attract
investment on favorable terms and enhances firm performance. Third, by adopting standards for
transparency in dealing with investors and creditors, a strong system of corporate governance
helps to prevent systemic banking crises even in countries where most firms are not actively
traded on stock markets. Taking the next step and adopting bankruptcy procedures also helps to
ensure that there are methods for dealing with business failures that are fair to all stakeholders,
including workers as well as owners and creditors. Without adequate bankruptcy procedures,
especially enforcement systems, there is little to prevent insiders from stripping the remaining

value out of an insolvent firm to their own benefit. This happened on a wide scale during many

7 Center for International Private Enterprise (2002) Instituting Corporate Governance in Developing, Emerging and
Transitional Economies: A Handbook. Available from: https://www.cipe.org/legacy/publication-

docs/CGHANDBOOK.pdf [Accessed 2019, 10 August] p1-25
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of the privatization efforts in transitional and emerging markets with disastrous results® (Center
for International Private Enterprise, 2002:3, https://www.cipe.org/legacy/publication-

docs/CGHANDBOOK .pdf).

“Corporate governance is also very beneficial in many regards. For instance, when running a
company, it can be easy to violate rules and regulations if you don't have legal experience.
Putting corporate governance procedures in place can help you comply with these laws so that
you spend your time focusing on your company's success. Corporate governance provides a set
of rules you can follow to better manage your company, while steering clear of ethical violations.
If you're diligent about following corporate governance regulations, you can also boost your
company's reputation. A company with a strong reputation will have an easier time attracting
investors and developing strong relationships with customers. Corporate governance, because it
helps your company abide by the law, can also reduce the likelihood of expensive fines or

lawsuits™ (Upcounsel. 2019, www.upcounsel.com). According to Palmer, J. cited in the

Corporate Governance Institute (2019) holding directors accountable. A clearly defined and
tailored Corporate Governance Framework® enables the board to quickly adopt a stakeholder-
inclusive approach, by overseeing the opportunities and risks within the organisation. Board
members are required to evaluate and consider the legitimate and reasonable needs of all
stakeholders when establishing and identifying those governance components which are
important to the organisation. The governance framework provides a mechanism for stakeholders
(in particular investors) to more easily hold the board accountable for managing the organisation
in a responsible and sustainable manner. Improves enterprise wide risk management. Although
the Corporate Governance Framework® helps to identify governance components requiring
urgent attention, it should not be substituted for a corporate risk register. The latter is integrated
into a Corporate Governance Framework® as a subset of each governance component. The risk

register records the granular details of the risks, impact thereof and associated action plans for

8 Center for International Private Enterprise (2002) Instituting Corporate Governance in Developing, Emerging and
Transitional Economies: A Handbook. Available from: https://www.cipe.org/legacy/publication-

docs/CGHANDBOOK.pdf [Accessed 2019, 10 August] p1-25

% Upcounsel (2019) Pros and Cons of Corporate Governance. Available from: https://www.upcounsel.com/pros-

and-cons-of-corporate-governance
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each governance component and area of business — as such it can inform the RAG status of a
governance component. The Corporate Governance Framework®, however, provides a holistic
structure for governance processes starting with the board and strategic management, and
extending to operations via the management level and the supply chain. The governance
framework presents a singular high level view of the concentration of risk within the
organisation. Such information can also be invaluable when evaluating an acquisition, or
preparing for the organisation’s next phase of growth. Facilitates integrated reporting. The
availability of a Corporate Governance Framework® makes it much easier for an organisation to
provide relevant, concise, holistic and timeous information on the strategic direction,
performance, risks and opportunities facing the business. By focusing and reporting on material
items — and how these are inter-linked — the board is able to foster a culture of transparent and

meaningful communication and in so doing, continuously build a relation of trust with each of its

key stakeholders'® (Palmer, 2019, https://corgovinstitute.com). ''According to E-Corporate
Social and Responsibility (E-CSR.net) (2019) 9 Positive Impacts of Corporate Governance in

Companies. A good corporate governance system:
* Ensures that the management of a company considers the best interests of everyone;
* Helps companies deliver long-term corporate success and economic growth;

* Maintains the confidence of investors and as consequence companies raise capital efficiently

and effectively;
* Has a positive impact on the price of shares as it improves the trust in the market;

* Improves the control over management and information systems (such as security or risk

management)

19 Palmer, J. (2019) Tangible Benefits of a Corporate Governance Framework. Available from:

https://corgovinstitute.com/tangible-benefits-corporate-governance-framwork/ [Accessed 2019, 10 August] The

Corporate Governance Framework® is a registered trademark of CGF.

' E-Corporate Social and Responsibility (E-CSR.net) (2019) What are is the Purpose of Corporate Governance?

What are the Benefits? Available from: https://e-csr.net/definitions/corporate-governance-definition-purpose-and-

benefits/
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* Gives guidance to the owners and managers about what are the goals and strategy of the

company;
* Minimizes wastages, corruption, risks, and mismanagement;
* Helps to create a strong brand reputation;

 Most importantly — it makes companies more resilient'? (E-CSR.net, 2019, https://e-csr.net/).

The following section will help to highlight the different types of corporate governance.

1.6 Types of corporate governance

The common mechanisms of corporate governance are often implemented by large
corporations (in particular stock exchange listed public organizations) as a way to administer
their operational activities due to their large sizes and high-knowledge intensive processes'?

(Vitez, 2017, https://bizfluent.com). Business performance improvement and the management of

an organization’s rules and practices can easily be attained via implementing mechanisms of

corporate governance. The popular mechanisms of corporate governance are depicted in Figure

1.1 below.

12 E-Corporate Social and Responsibility (E-CSR.net) (2019) What are is the Purpose of Corporate Governance?

What are the Benefits? Available from: https://e-csr.net/definitions/corporate-governance-definition-purpose-and-

benefits/

B Vitez, O. (2017) Mechanisms. Available from: https://bizfluent.com/list-7168617-three-types-corporate-

governance-mechanisms.html Leaf Group © 2019 Leaf Group, Ltd. U.S.A. All rights reserved.
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Figurel.1 Three mechanisms of corporate governance

Source: Modified: (Vitez, O., 2017, https://bizfluent.com/ ) Leaf Group © 2019

As previously highlighted by Figure 1.1 the mechanisms of corporate governance are as

follows:

1.6.1 "Board of Directors. One of the key responsibilities of a board member in any profit
making organization is to put the interests of the organization first and followed by the interests
of the shareholders or owners of the organization when carrying-out their day-to-day duties.
Naturally there is a no direct connection or line of communication that exists between the
shareholders, executive directors and managers in an organization therefore the board of
directors often serve as a reliable formal interlink that is used to inform, advise or update
shareholders on all matters related to shareholders, executive directors and managers and vice
versa. Another key fiduciary duty of the board of directors is to regularly assess the
performance levels of executive directors (such as the CEO, COO or CFO) and dismissing
executives who fail to enhance the organization’s year-on-year financial results. In most of the
organizations (both non-profit and profit making organizations) on a yearly basis shareholders
or council/members (in the case of nonprofit organizations) carryout elections during the annual
general meeting (AGM) to elect board members they believe will be able to lead the

organization for the next financial year or board term (usually 1-5 years per term and a board’s

14 Vitez, O. (2017) Mechanisms. Available from: https://bizfluent.com/list-7168617-three-types-corporate-

governance-mechanisms.html Leaf Group © 2019 Leaf Group, Ltd. U.S.A. All rights reserved.
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term limit is often stipulated in the corporate governance code of the organization). Some of the
privately owned organizations that are large in terms of size or market value tend to have board
of directors as part of their organizational structure hierarchical levels and it is important to
highlight the fact that the importance or power of board of directors in privately-owned
organizations is reduced when shareholders are not present’® (Vitez, 2017,

https://bizfluent.com).

1.6.2 Audits. The independent evaluations or assessments of all the organization’s departments,
units, divisions, businesses and financial operational activities after every financial year, half or
quarterly year is referred to as audits. The main purpose of mechanisms in organizations is to
guide organizations on how they can adhere to global or national financial accounting
principles, standards, rules and other relevant practices. Independent evaluations of
organizations (audits) play a critical role of producing unbiased evaluations of the organizations
activities in the form of audit reports that shareholders, investors, financial institutions and the
community depend on when assessing an organization’s overall performance and governance
status (in order to determine whether it is good or poor). When an organization regularly
carries-out audits its: competitive advantage, market position, corporate image and brand value
increases in the market while on the other hand audits also make the organization to become
much more attractive to other organizations in terms of forming joint ventures, strategic
alliances or partnerships since most of the well led organizations prefer to collaborate with an
organization that has a well documented and traceable record of conducting its everyday

activities in a ethical and accountable manner (Vitez, 2017, https://bizfluent.com).

1.6.3 Balance of Power. Equal power can only be attained and maintained in an organization via
creating mechanisms that inhibit one person from having the ability to abuse or misuse the
organization’s scarce resources (namely: financial, human capital & technological resources).
In general the division of tasks or responsibilities in an organization based on career
specialization, skills or experience amongst board of directors, executive management
including employees helps to safe guard the resources of the organization from misuse or abuse

by an individual since it helps to keep an individual’s tasks or duties within reasonable limits

15 Vitez, O. (2017) Mechanisms. Available from: https:/bizfluent.com/list-7168617-three-types-corporate-

governance-mechanisms.html Leaf Group © 2019 Leaf Group, Ltd. U.S.A. All rights reserved.
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that can be controlled and or easily assessed. In addition the total number of activities that a
department or division in an organization carries-out can easily be divided by corporate
governance. The establishment of clearly designed specific responsibilities or duties helps to
ensure that the organization maintains its flexibility towards adapting new operational changes
or the recruitment of new people or directors can consistently be done without negatively

affecting the operational activities of the organization (Vitez, 2017, https://bizfluent.com). The

principles of corporate governance will be covered in the following section.

1.7 The traits and or principles of effective corporate governance

There are various traits and or principles that can be used to identify good corporate governance
in an organization. It is the fiduciary duty of the board of directors to ensure that good corporate
governance principles are practiced in the organization on a continuous basis. '*Some of the
principles of good corporate governance were highlighted by the Council of Europe (2019) 12
Principles of Good Governance and European Label of Governance Excellence (ELoGE) via

www.coe.int/ © Council of Europe. and these will be depicted by Figure 1.2 below.

16 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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Figure 1.2 The 12 principles of good corporate governance

Source: Modified (Council of Europe, 2019, https://www.coe.int/) © Council of Europe.

The 12 principles of good corporate governance that were previously highlighted by Figure 1.2
above will now be further explained below. " According to the Council of Europe (2019):
Principle 1

Fair Conduct of Elections, Representation and Participation

* There is always an honest attempt to mediate between various legitimate interests and to reach
a broad consensus on what is in the best interest of the whole community and on how this can be

achieved

* Decisions are taken according to the will of the many, while the rights and legitimate interests

of the few are respected.

“Partial reproduction; please see [link] for full text”. https://www.coe.int/en/web/good-

governance/12-principles-and-eloge#{%62225565951%22:[11]} © Council of Europe.

17 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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Principle 2
Responsiveness

» Objectives, rules, structures, and procedures are adapted to the legitimate expectations and

needs of citizens.

* Public services are delivered, and requests and complaints are responded to within a reasonable

timeframe.

“Partial reproduction; please see [link] for full text”. https://www.coe.int/en/web/good-

governance/12-principles-and-eloge#{%62225565951%22:[11]} © Council of Europe.

Principle 3
Efficiency and Effectiveness

* Results meet the agreed objectives.
* Best possible use is made of the resources available.

 Performance management systems make it possible to evaluate and enhance the efficiency and

effectiveness of services.

« Audits are carried out at regular intervals to assess and improve performance!'®.

Principle 4

Openness and Transparency

* Decisions are taken and enforced in accordance with rules and regulations.

18 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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* There is public access to all information which is not classified for well-specified reasons as
provided for by law (such as the protection of privacy or ensuring the fairness of procurement

procedures).

* Information on decisions, implementation of policies and results is made available to the public
in such a way as to enable it to effectively follow and contribute to the work of the local

authority.

Principle 5
Rule of Law

* The local authorities abide by the law and judicial decisions.

* Rules and regulations are adopted in accordance with procedures provided for by law and are

enforced impartially!®.

“Partial reproduction; please see [link] for full text”. https://www.coe.int/en/web/good-

governance/12-principles-and-eloge# {9%62225565951%22:[11]} © Council of Europe.

Principle 6

Ethical conduct
* The public good is placed before individual interests.
* There are effective measures to prevent and combat all forms of corruption.

* Conflicts of interest are declared in a timely manner and persons involved must abstain from

taking part in relevant decisions.

“Partial reproduction; please see [link] for full text”. https://www.coe.int/en/web/good-

governance/12-principles-and-eloge#{%2225565951%22:[11]} © Council of Europe.

1 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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Principle 7

Competence and Capacity

» The professional skills of those who deliver governance are continuously maintained and

strengthened in order to improve their output and impact.
* Public officials are motivated to continuously improve their performance.

* Practical methods and procedures are created and used in order to transform skills into capacity

and to produce better results.

Principle 8

Innovation and Openness to Change

* New and efficient solutions to problems are sought and advantage is taken of modern methods

of service provision.

* There is readiness to pilot and experiment new programmes and to learn from the experience of

others.

* A climate favourable to change is created in the interest of achieving better results®’.

Principle 9

Sustainability and Long-term Orientation
* The needs of future generations are taken into account in current policies.
* The sustainability of the community is constantly taken into account.

* Decisions strive to internalise all costs and not to transfer problems and tensions, be they

environmental, structural, financial, economic or social, to future generations.

20 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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* There is a broad and long-term perspective on the future of the local community along with a

sense of what is needed for such development.

* There is an understanding of the historical, cultural and social complexities in which this

perspective is grounded?!.

Principle 10

Sound Financial Management

* Prudence is observed in financial management, including in the contracting and use of loans, in

the estimation of resources, revenues and reserves, and in the use of exceptional revenue.

» Risks are properly estimated and managed, including by the publication of consolidated

accounts and, in the case of public-private partnerships, by sharing the risks realistically.

Principle 11

Human rights, Cultural Diversity and Social Cohesion

» Within the local authority’s sphere of influence, human rights are respected, protected and

implemented, and discrimination on any grounds is combated.

* Cultural diversity is treated as an asset, and continuous efforts are made to ensure that all have

a stake in the local community, identify with it and do not feel excluded.
* Social cohesion and the integration of disadvantaged areas are promoted.

» Access to essential services is preserved, in particular for the most disadvantaged sections of

the population.

“Partial reproduction; please see [link] for full text”. https://www.coe.int/en/web/good-

governance/12-principles-and-eloge#{%62225565951%22:[11]} © Council of Europe.

21 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.
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Principle 12

Accountability
* All decision-makers, collective and individual, take responsibility for their decisions.
* Decisions are reported on, explained and can be sanctioned.

* There are effective remedies against maladministration and against actions of local authorities
which infringe civil rights®> (Council of Europe, 2019, https:/www.coe.int/en/web/good-

governance/12-principles-and-eloge#{%2225565951%22:[11]}) © Council of Europe. The

conclusion of this chapter will be covered in the following section.

1.8 Conclusion

Organizations that are well known in the global market for being ethical, transparent and fair
have a well established foundation of good corporate governance. The involvement of everyone
in the organization in implementing the corporate governance guidelines and standards is critical.
In general the key components of corporate governance that organizations must implement in
order to attain effective corporate governance rules and practices include: fairness,
accountability, responsibility and transparency. It can therefore be concluded that corporate
governance helps the leadership of an organization to better manage the day-to-day issues faced

by the organization in its operational activities.

1.9 Review questions

1) What is the meaning of the terms: ‘governance’ and ‘corporate governance’?

2) List the parties that are responsible for corporate governance in an organization?

3) Discuss the challenges and successes of corporate governance in developing, emerging and

transitional economies?

22 Council of Europe (2019) 12 Principles of Good Governance and European Label of Governance Excellence
(ELoGE). Available from: https://www.coe.int/en/web/good-governance/12-principles-and-
eloge# {%2225565951%22:[11]} © Council of Europe.

28


https://www.coe.int/en/web/good-governance/12-principles-and-eloge#{%2225565951%22:[11]}
https://www.coe.int/en/web/good-governance/12-principles-and-eloge#{%2225565951%22:[11]}
https://www.coe.int/en/web/good-governance/12-principles-and-eloge#{%2225565951%22:[11]}
https://www.coe.int/en/web/good-governance/12-principles-and-eloge#{%2225565951%22:[11]}

4) Outline and explain the advantages of corporate governance to an organization?

5) Identify the three types or mechanisms of corporate governance? Describe the 12 principles of

effective corporate governance?
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Chapter 2: Stakeholders of corporate governance in

an organization

After reading this chapter you should be able to:

e Explain the meaning of the terms stakeholder and shareholder.

e Identify the difference between a stakeholder and a shareholder.

e Outline the internal and external stakeholders of corporate governance. Describe the
impact of corporate governance.

e Discuss the factors affecting good corporate governance in organizations.

e Explain the myths about corporate governance.

2.1 Introduction

“Corporate governance is the structure and processes designed to create long-term value™32*

(NEDonBoard, 2019, www.nedonboard.com). In general all the activities that are carried-out by

an organization on a daily basis have either a positive or negative impact on certain individuals
or organizations. Corporate governance guidelines are the ‘tool’ that is used to help reduce the
negative impact of the organization’s day-to-day activities on other individuals or organizations
in all geographical areas it carries-out its operation. The fact that corporate governance is a
system that helps to regulate and provide guidance to an organization’s board of directors,
management and employees on how to conduct transparent, fair and credible business practices

plays a critical role on the positive impact the organization’s operational activities have on its

23 NEDonBoard (2019) What are the Key Differences Between Executive and Non Executive Directors. Available

from: https://www.nedonboard.com/what-are-the-key-differences-between-executive-and-non-executive-directors/

[Accessed 2019, 10 August] NEDonBoard is the UK professional body for non-executive directors and board

members.

24 NEDonBoard (2019) The 5 Factors that Contribute to An Effective Corporate Governance. Available from:

https://www.nedonboard.com/the-5-factors-that-contribute-to-an-effective-corporate-governance/ [Accessed 2019,

10 August] NEDonBoard is the UK professional body for non-executive directors and board members.
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external stakeholders. An organization has both internal and external stakeholders that influence
the organization’s corporate governance practices and standards. Nowadays change has become
the key factor that has led to corporate governance placing more emphasis on enhancing the
ethics culture, governance rules and policies of the organization in such a way that enables the

organization to gain the confidence, support and trust of its stakeholders.

2.2 Definition of terms

There are numerous definitions that have been developed in the field of corporate governance by
academics, business gurus, industry experts and researchers. The term stakeholder refers to any
individual, an organization or a third party that has an interest in the organization in terms of its
services, products, resources, corporate brand, assets, processes or systems and they can either be
negatively or positively affected by the activities of the organization on a daily or yearly basis
(Rudolph. Patrick. T. Muteswa, 2019). Generally the term ‘internal’ is interchangeably used with
the term ‘inside’ whilst on the other hand the term ‘external’ is interchangeably used with the
term ‘outside’ and therefore it can be argued academically that the use of the terms
interchangeably is correct as all the terms share the same meaning. The differences that exist

between a stakeholder and a shareholder will be highlighted in the following section.

2.3 What is the difference between a ‘stakeholder’ and ‘shareholder’

Surprisingly, some of the business professionals and owners still make the mistake of confusing
the meaning of the term stakeholder with that of a shareholder. These two terms completely have
different definitions altogether. Table 2.1 will help depict the differences that exist between a

stakeholder and a shareholder.

Table 2.1 Differences between a stakeholder and a shareholder

Stakeholder Shareholder
“A stakeholder is not necessarily a shareholder”® | “A shareholder is a stakeholder of the company”

(Corporate Finance Institute, 2019). (Corporate Finance Institute, 2019).

“A stakeholder is an interested party in the | “A shareholder is a person who owns an equity

25 Corporate Finance Institute (2019) Stakeholder vs Shareholder. Available from:

https://corporatefinanceinstitute.com/resources/knowledge/finance/stakeholder-vs-shareholder/
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company’s performance for reasons other

than capital _appreciation” (Corporate Finance

Institute, 2019).

stock in the company and therefore holds an
ownership stake in the company” (Corporate

Finance Institute, 2019).

“A stakeholder is a party that has an interest in the
company’s success or failure. A stakeholder can
affect or be affected by the company’s policies

and objectives” (Corporate Finance Institute, 2019).

“A shareholder is any party, either an individual,
company or institution that owns at least one share
of a company and, therefore with a financial
interest in its profitability. Shareholders may be
individual investors who are saving part of their
salaries in preparation for retirement or large
corporations and who hope to exercise a vote in
the management of a company” (Corporate Finance

Institute, 2019).

Source: (Corporate Finance Institute, 2019, https://corporatefinanceinstitute.com)

In the following section the internal stakeholders of corporate governance practices in an

organization will be covered in-depth.

2.4 Internal stakeholders of corporate governance

In an organization the parties that have an interest in the organization’s inside governance

guidelines and practices are many. *‘The five internal governance stakeholders that were

identified by the Governance of Professionals Canada (2019) are depicted in Figure 2.1 below.

26 Governance Professionals of Canada (2019) About Corporate Governance. Available from:

https://www.gpcanada.org/About-corporate-governance
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Figure 2.1 Five internal governance stakeholders

Source: Modified (Governance of Professionals Canada, 2019, www.gpcanada.org; NEDonBoard, 2019,

www.nedonboard.com; Acca Global, 2012:3, www.accaglobal.com)

The different internal governance stakeholders that were highlighted by Figure 2.1 above will be
further highlighted below.

2.4.1 Company management

These are senior management of the organization who are tasked with managing the day-to-day
operational activities of the organization in a particular area of specialization whilst being guided
and directed by the corporate governance rules and standards of the organization. Company
management includes: head of departments or functional department managers in specializations:

such as marketing, human resources, operations, information technology and finance.
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2.4.2 Executive

An ‘executive’ is an employee of the organization who is tasked with the duty of formulating
strategy, planning, directing and organizing the daily management activities of the organization
and they have the authority to delegate the operational control activities to their subordinates
who include functional department managers. For instance CEOs, CFOs or COOs are all typical
examples of executives found in an organization who are superiors to the marketing, human
resources, finance, operations, research & development, information technology managers or
head of departments. In countries such as the United States of America executive directors such
as the CEO, CFO and COO are part of the board of directors. ““Executive directors hold a
position on the board of directors. They have “executive responsibility” for running the
company’s business. Executive directors are a company employee, usually a senior executive,
and a board member. On top of their full-time executive position, they are appointed to the
board, typically by the Nomination Committee or the Board of Directors itself. The CEO, the
a7

Managing Director and the CFO are executives that are typically members of the boar

(NEDonBoard, 2019, www.nedonboard.com).

2.4.3 Board of directors

2 According to Acca Global (2012:3) nearly all companies are managed by a board of directors,
appointed or elected by the shareholders to run the company on their behalf. In most countries,
the directors are subject to periodic (often annual) re-election by the shareholders. This would

appear to give the shareholders ultimate power, but in most sectors it is recognised that

27 NEDonBoard (2019) What are the Key Differences Between Executive and Non Executive Directors. Available

from: https://www.nedonboard.com/what-are-the-key-differences-between-executive-and-non-executive-directors/

[Accessed 2019, 10 August] NEDonBoard is the UK professional body for non-executive directors and board

members.

28 Acca Global (2012) Relevant to Foundation Level Paper and Acca Qualification Paper FI. Available from:
https://www.accaglobal.com/content/dam/acca/global/PDF-students/2012s/sa_oct12-flfab_governance.pdf
[Accessed 2019, 10 August] p1-3
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performance can only be judged over the medium to long-term (Acca Global, 2012:3,

www.accaglobal.com).

2.4.4 Shareholders and stakeholders

In general shareholders and stakeholders are interested in the internal governance of an

organization. “A shareholder is a person who owns an equity stock in the company and therefore

9929

holds an ownership stake in the company (Corporate Finance Institute, 2019,

https://corporatefinanceinstitute.com).

2.4.5 Employees

“An employee is someone you hire and pay for their work, which you use to benefit your
business. But, not all workers you hire and pay are employees. You must determine the worker’s

classification™° (DeWitt, 2018, www.patriotsoftware.com). The fact that employees provide the

organization with their skills and knowledge labor services makes them require guidance on how
to perform their duties in a manner that is in line with the governance rules and standards of the
organization. The following section will help highlight the external stakeholders of corporate

governance.

2.5 External stakeholders of corporate governance

Notably in each and every organization the parties that have an interest in the organization’s
outside governance guidelines and practices are many. The six external governance stakeholders
that were identified by the Governance of Professionals Canada (2019) are depicted in Figure 2.2

below.

2 Corporate Finance Institute (2019) Stakeholder vs Shareholder. Available from:

https://corporatefinanceinstitute.com/resources/knowledge/finance/stakeholder-vs-shareholder/
30 DeWitt, K. (2018) Who is An Employee. Available from;

https://www.patriotsoftware.com/payroll/training/blog/who-is-an-employee/
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Figure 2.2 Six external governance stakeholders

Source: (Governance of Professionals Canada, 2019, www.gpcanada.org)

The different external governance stakeholders that were highlighted by Figure 2.2 above will be
further highlighted below.

2.5.1 Shareholder

In general any form of legal entity or person that invests its scarce financial resources in any
organization in order to own a financial interest is automatically called a shareholder. By virtue
of having a financial interest in the organization shareholders are highly interested in the external
governance guidelines of the organization®® (Corporate Finance Institute, 2019,

https://corporatefinanceinstitute.com).

31 Governance Professionals of Canada (2019) About Corporate Governance. Available from:

https://www.gpcanada.org/About-corporate-governance
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2.5.2 Debtholders

A debt holder is also called a bondholder as they can either be an organization, a person or a
third party that is owed money by another legal entity or institution through their ownership of its

bonds which usually mature after a certain time period and a specific amount of money must be

paid back to the bondholder or debt holder.

2.5.3 Trade creditors

A trade creditor is an organization, institution, third party or any form legal entity that supplies
the organization with its goods or services without the need of an immediate cash payment upon
the receipt of the goods or services due to a credit term arrangement that exists between the
organization and the supplier with the later being recorded as a trade creditor in the

organization’s balance sheet (Rudolph. Patrick. T. Muteswa, 2019).

2.5.4 Supplier

A supplier is also called a vendor and is an individual, institution or organization that provides
either tangible (goods) or intangible (services) materials that are used in the production of

finished goods or services of an organization on a regular basis.

2.5.5 Customers

Generally a customer can also be called a client in service business operations thus they refer to
any legal entity or individual that buys the organization’s goods or services after paying a certain
amount of money set by the organization as the price of the product or service that allows them
to own and or consume the purchased goods or services anytime convenient to them (Rudolph.

Patrick. T. Muteswa, 2019).

2.5.6 Community

A community is a geographical area that encompasses social groups of different sizes that share
uniform values, culture, beliefs or lifestyle and it often falls within the jurisdiction of the
organization’s day-to-day operational activities thereby it can be positively or negatively affected

by its operations in one way or another (Rudolph. Patrick. T. Muteswa, 2019). It important to

37



note that the definition of the term ‘community’ previously highlighted is only applicable to the
context of this book chapter only. The following section will cover the impact of corporate

governance on internal and external stakeholders.

2.6 Impact of corporate governance

Corporate governance practices are implemented within an organization and yet they have
effects that reach beyond the premises of the organization. The impact of corporate governance
in an organization varies based on the type, size and industry sector of the organization. Figure

2.3 will help to depict the four effects of corporate governance in an organization.

Figure 2.3 Four effects of corporate governance

Source: (Lister, 2017, https://bizfluent.com) Leaf Group © 2017

As depicted by Figure 2.3 the four effects of corporate governance practices in an organization

will be further discussed in detail and these include:

2.6.1 Shareholder Confidence. The upholdment and proper implementation of corporate
governance in an organization can help yield good benefits of improving shareholder
confidence since good corporate governance helps to reaffirm the shareholders that the

organization is consistently making well calculated strategic decisions in its day-to-day
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activities and that all its in-house activities are well coordinated or integrated to boost efficiency
and effectiveness. One of the main push factors that makes shareholders to inject more capital
revenue into an organization is good corporate governance thus confident shareholders tend to
inject more capital revenue into an organization due to fact that they will be fully
knowledgeable of the fact that they have an increased probability of earning higher return yields
on their capital investment than in poorly governed organizations. While on the other hand the
injection of more investment capital from shareholders has a ripple effect of boosting market
confidence in the organization which ultimately results in both the market and asset value of the

organization increasing simultaneously?? (Lister, 2017, https://bizfluent.com).

2.6.2 Organizational Growth and prosperity. Generally when the market/asset value of the
organization increases the organization automatically starts to enjoy easy accessibility to capital
financing to use in acquiring its goods, services, resources or assets to use to maintain its
growth. The long term benefits of good corporate governance on the organization’s growth
involves the enhanced ability of accessing new or more financial capital to use to expand the
organization into new markets (both domestic and foreign), innovate the currently existing
range of products/services and or create new products/services. Well governed organizations
enjoy the advantage of easy accessibility to capital financing due to the fact that investors or
shareholders are often more comfortable towards investing their scarce financial resources into
an effectively managed organization that adheres to corporate governance guidelines which are

used as tools that help to provide definite pathways the leaders of the organization can follow in

order to make informed decisions on a day-to-day basis (Lister, 2017, https://bizfluent.com).

2.6.3 Economic disadvantages. An organization that adapts and implements ineffective
corporate governance policies, practices or principles has an increased probability of attracting
a poor corporate image in the market accompanied by reduced market confidence. When there
is inadequate knowledge or adherence to good corporate governance principles by the CEO,
COO or CFO in managing the day-to-day activities of the organization numerous

miscalculated, unethical, untransparent and wrong decisions are made while on the other hand

32 Lister, J. (2017) Corporate Governance Effects. Available from: https://bizfluent.com/info-8019695-corporate-
governance-effects.html Leaf Group © 2017 Leaf Group, Ltd. U.S.A. All rights reserved.
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these wrong decisions have a ripple effect of reducing the total net-worth of the organization.
Furthermore, wrong decisions can result in the organization failing to fulfill all of its day-to-
day financial responsibilities. For instance the 2009 global economic downturn was a result of
negative market effects which were caused by ineffective corporate governance practices that
had been adopted and implemented by business leaders in organizations and these led to: (1)
massive job cuts, (2) shutdowns of many organizations and (3) the loss of global market shares

by several organizations’** (Lister, 2017, https://bizfluent.com).

2.6.4 People’s opinion towards a business. The principles of corporate governance that are
followed by an organization tend to have a strong influence on its corporate image it attracts
from ordinary people, customers or the community at large. A powerful corporate image and
corporate brand is usually attained as a result of the organization achieving the following: (1)
adhering to the principles of financial accounting and management of being transparent and
ethical when carrying-out monetary spending, (2) offering employees, executive management
and board of directors a highly conducive working environment that offers equal opportunity,
workplace rights, democracy, effective compensation management and so on, (3) the adoption
and implementation of effective sustainable environmental conservation policies and practices
in all of the organization’s systems, production processes, supply chain management (SCM),
marketing, distribution and so on. Generally the trust of the external stakeholders of the
organization such as its community, media, suppliers, customers and so on is normally earned
and it is not simply ‘given’ to the organization. Therefore, when the organization does not make
an effort to adopt or adhere to the national laws governing environmental protection and
degradation it is more likely to attract a negative corporate image and mistrust from the

community, media, suppliers, customers and so on (Lister, 2017, https://bizfluent.com). The

following section will cover the factors that influence corporate governance practices and

standards in an organization.

33 Lister, J. (2017) Corporate Governance Effects. Available from: https://bizfluent.com/info-8019695-corporate-
governance-effects.html Leaf Group © 2017 Leaf Group, Ltd. U.S.A. All rights reserved.
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2.7 Factors influencing corporate governance in organizations

“Around the world, the corporate governance landscape is shifting, as efforts to improve
business practices and policies gain support and momentum. The wave of reform has become
visible everywhere and it is certain to continue to rise. Three factors are driving these
developments. First, today’s deep economic uncertainty has broadened ordinary people’s
awareness of the influence that companies have on politics, policy, and their own daily lives.
Second, there has been a burgeoning awareness among governments that economic growth
requires a proactive regulatory approach. Robust and resilient economies need strong businesses,
and to build strong businesses, governments must play a role in ensuring high-integrity oversight
of business activity. Company stewardship and country stewardship are increasingly linked, and
authorities now recognize that paying to ensure good governance now is far less costly (both
financially and politically) than paying for the consequences of bad governance later. The third,
and perhaps most important, factor underpinning recent changes in corporate governance has
been the sharp rise in cross-border investing. Sovereign wealth funds, pension funds, global
investment banks, and hedge funds do not invest only in their own backyard. They scour the
planet looking for places to put their money, and they expect companies that receive it to play by

rational rules. International investors are in a unique position to encourage, or even enforce,

global best practices in corporate governance™** (Marcus, 2015, www.weforum.org). Some of
the various additional factors that are influencing corporate governance in organizations

nowadays include the following:
2.7.1 The Corporate Governance Code

“Corporate governance is the structure and processes designed to create long-term value.
The UK Corporate Governance Code has evolved from its original formulation produced in
1992 by the Cadbury Committee. While the 1992 edition of the code was quite succinct and
focused on control and accountability, the current version is much broader. But failures and
scandals have continued while the Code has been meaningfully strengthened. A company can

have an extremely sophisticated governance but things may still go wrong. Compliance with the

34 Marcus, L.P. (2015) 3 Factors Driving Better Corporate Governance. Available from:

https://www.weforum.org/agenda/2015/08/3-factors-driving-better-corporate-governance/
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Corporate Governance Code is not sufficient. There are other factors contributing to effective

corporate governance” (NEDonBoard, 2019, www.nedonboard.com).

2.7.2 Ethics corporate culture

Good corporate governance in an organization is achieved through upholding ethical practices.
Therefore this puts pressure on boards to place more emphasis towards adopting an ethical
corporate culture through making this a top priority in board meetings. Various corporate
scandals have been exposed over the past number of years in the various forms of media around
the world and this is a clear indicator that there is a huge appetite for ethics and corporate
governance guidance by modern day managers, executive directors and board of directors when
dealing with controversial ethics-related issues in organizations. It is quite obvious that all the
people who are tasked with decision-making duties in organizations tend to make them based on
their corporate culture, values and knowledge. All change initiatives in organizations often
succeed when they receive adequate top leadership support and this also applies to the adoption
of an ethics’ culture in an organization where top leadership support is viewed as the ‘key
ingredient to success’. It is important to point-out the fact that a code of ethics is a step towards
attaining victory of successfully creating an ethics culture in the organization. Notably, it should
be clearly highlighted that an outright victory towards creating an ethics culture in the
organization can only be achieved if board of directors lead the way by simply doing the
following: (1) creating a conducive environment at the workplace that promotes an ethical
corporate culture, (2) crafting well designed ethics policies that promote ethical practices across
the organization, (3) carefully creating effective strategies that help to design innovation and
result-oriented ethical behavior, (4) creating formal ethics and governance frameworks and so

on®> (Valls, 2019, https://ethicalboardroom.com/why-boards-should-care-about-creating-an-

ethical-work-culture/).

3 Valls, J. (2019) Why Boards Should Care About Creating An Ethical Work Culture. Available from:

https://ethicalboardroom.com/why-boards-should-care-about-creating-an-ethical-work-culture/
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2.7.3 SKkills and the credibility of the board of directors

Each and every board consists of highly skilled and well experienced directors who have
successfully developed a good reputation in the business world as being honest, fair and
responsible in carrying-out their day-to-day board duties over a long period of time in their
respective careers. The appointment of effective business leaders in the board who inspire
everyone in the organization to practice ethical behavior, strong work culture, honesty, teamwork
and be results-orientated tends to naturally boost business performance since everyone in the
organization commits themselves towards implementing and abiding by the corporate
governance rules of the organization on a daily basis. All conversations about good corporate
governance start with the organization’s leadership since they are the role models who must
clearly communicate about: (1) the set standards of corporate governance and (2) benefits of
practicing the adopted corporate governance rules and practices at the workplace whilst
simultaneously holding the people they lead accountable towards those adopted corporate
governance rules. When an organization adopts and implements good corporate governance rules
and practices it automatically becomes well recognized as being an organization with a high

level of integrity in terms of good corporate governance practices.

2.7.4 Refresher training programs focusing on the roles of board of directors

Training can be defined as an instructor-led human resources management activity that focuses

on the sharing of knowledge, skills and character to an individual or group of people in order to

assist them to enhance their job performance and productivity levels at the workplace®® 37

36 Masadeh, M. (2012) Training, Education, Development and Learning: What is the Difference? European
Scientific Journal Vol 8(10), p63-65.

37 Manpower Services Commission (1981) Glossary of Training Terms. London: HMSO
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38(Manpower Services Commission, 1981; Masadeh, 2012:63). On the other hand training itself
can be defined as a learning process that can be conducted ‘on-the-job’ and or ‘off-the-job’ in
order to directly improve the performance of the trainee in performing their job related duties
(Masadeh, 2012:63). Board of director refresher training helps to trigger quick, analytical and
decisive thinking in the board of directors which results in faster problem solving abilities.
Regular corporate governance and director fiduciary roles training helps the board of directors to
be consistently kept abreast with new latest skills, knowledge and concepts on all matters related
to corporate governance, honesty, transparency, accountability and integrity so that they may
easily cope with changes in the micro and macro business environment. Refresher training that
focuses on the roles of board of directors helps them to improve their skills of foreseeing the
future through effective planning strategies while decision-making skills can be enhanced
through proper analysis of factual information that is available at a particular time period.
Generally corporate governance in an organization is influenced by refresher training programs
of board directors as they often focus on the fundamental legal duties of directors. Thus,
refresher training often enables board of directors to easily boost their effectiveness and
efficiency in their job performance which ultimately results in the organization attaining
reputable high good social responsibility ratings in the communities it operates. In the following

section the myths about corporate governance are covered in-depth.

2.8 Myths about corporate governance

There are numerous myths that have been communicated in various textbooks, journals,
magazines, websites and so on about corporate governance practices of boards. Some of the

common myths about the corporate governance of a board are depicted in Figure 2.4 below.

3 Manpower Services Commission (1981) Glossary of Training Terms. London: Department of Employment now

the Department for Work and Pensions. Available from: https://www.gov.uk/government/ © Legislation.gov.uk,

2018. This information is licensed under the Open Government Licence v3.0. To view this licence,

visit http://www.nationalarchives.gov.uk/doc/open-government-licence/ OGL v3.0
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Figure 2.4 Four common myths about the corporate governance of a board

The four common myths about corporate governance by boards in an organization will be further

discussed as follows:

2.8.1 Executive compensation is excessively too high

One of the most popular misconceptions about business executives is that they are excessively
compensated in organizations. It is important to point-out the fact that in some nonprofit
organizations board of directors volunteer their services (free of charge) in order to share their
labour skills and expertise in helping the organization to achieve its set goals or vision. For
instance, the provision of humanitarian aid to certain communities located across the world or a
specific geographical area. In some of the organizations nowadays compensation is now linked
to performance including bonuses and incentives thus when the organization performs poorly
executives receive normal compensation and only when the organization performs exceptionally
well that is when the executive directors and the board of directors receive high compensation
(bonuses and incentives) and generally this compensation arrangement is often applied to

everyone employed in the organization.
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2.8.2 All boards are biased

There is a common belief that boards do not make tough decisions against executive directors in
an organization such as the CEO, COO and CFO especially when they are the responsible of
making decisions to nominate members of the board. This myth is completely untrue due to the
fact that board of directors play a key role in the monitoring of executive directors and they also
formulate policies they are supposed to implement. Furthermore, when executives have failed to
meet their performance target at the workplace the board has the obligation to dismiss the
executive directors or a give them a formal warning. It is important to point-out the fact that
board of directors and executive directors have the fiduciary duty to represent the interests of
shareholders and other stakeholders of the organization therefore board of directors are legally
obliged to act in a fair, transparent and accountable manner when handling issues related to

executive directors in the organization.

2.8.3 A much bigger sized board helps to improve the board’s effectiveness

A common myth or misconception that is often made by shareholders and nomination
committees in organizations is that they often weigh the size of a board as being equal to the
board’s effectiveness. In general this myth is wrong since both a small or large board can
produce the same results if the appropriate people are hired and well trained on a regular basis. In
addition individual board members’ skills, qualifications, experience and their work ethics
culture play a significant role in influencing their effectiveness, performance and innovativeness

in the boardroom.

2.8.4 Boards exist to monitor the executive directors only

The myth that states the following: ‘boards exist to monitor the executive directors only’ is
completely untrue. It is important to point out the fact that ‘one of the many roles’ of a board is
to monitor the performance and activities of executive directors in an organization such as the

CEO, COO and or CFO. However, the ‘other roles of a board’ in a profit-making organization
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are many and these will be highlighted below. 3°According to the International Centre for

Corporate Governance, Duties of Board Members (2018):
2.8.4.1 Management of the Company

* Set a corporate strategy in accordance with the vision and mission of the company, its statutes,

if possible, set the strategy that is aligned with the owner’s strategy.

» Analyse strengths, weaknesses, opportunities and threats that concern the company (SWOT

Analysis) keeping in mind company’s strategy.
2.8.4.2 Company organisation

* Decide upon composition of a Board and appoint a chairperson, a vice chairperson and a board

secretary.

* Establish a remuneration policy that sets compensation for duties and responsibilities carried
out by members of the board and includes provisions for compensation for additional functions

performed by members and other expenses.
2.8.4.3 Financial management of the company

* Issue directives to the used accounting principles, including the design of the financial
statements. Carry out a periodic revision of the long-term financial plans in accordance with the

business plan.

* Set the budget on an annual basis, including the investment budget, which can be used as a

basis for planning or to check for deviations from planned targets.
2.8.4.4 Appointment, Monitoring and Dismissal of Management

* Recruit, select and appoint members of management in accordance with the organisational

chart.

39 International Centre for Corporate Governance (2018) Duties of Board Members. Available from:

https://www.icfcg.org/board-tools/duties-of-board-members.pdf
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* Determine the compensation of the executive management including expenses and profit

sharing regulations.

* Decide upon conclusion, modification and termination of labor contracts including job

descriptions of the executive management.
2.8.4.5 Preparation of the Business Reports and the AGM

» Hold editorial responsibility for the formulation of the annual report, consisting of financial

statements, annual report and consolidated financial statements.

* Decide whether to publish an annual report, in particular, on the Internet or on how to distribute

printed copies (International Centre for Corporate Governance, 2018, www.icfcg.org). The
conclusion of this chapter will be covered in the following section.
2.9 Conclusion

Value based corporate governance is now the main focus of most of the organizations around the
world through effective structures and processes. Operational activities of organizations have
either a positive or negative impact on certain individuals or organizations. Corporate
governance guidelines help the organization to act in a responsible, fair and honest manner in
carrying-out its day-to-day activities. It can be concluded that the factors that influence corporate
governance include: the corporate governance code, ethics corporate culture, refresher training

programs of board directors about their roles and the skills of the board of directors.
2.10 Review questions

1) What is the meaning of the term ‘stakeholder’?

2) Identify the three differences that exist between a stakeholder and a shareholder?

3) Describe four internal stakeholders and five external stakeholders of an organization?

4) Explain the impact of corporate governance in today’s business environment? Identify the

four factors affecting good corporate governance in an organization?

5) Discuss five myths about corporate governance?
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Chapter 3: Core principles of corporate governance
and sustainable development

After reading this chapter you should be able to:

e Define the following terms: principles, fairness and consistency.

e List the four benefits of principles of corporate governance.

e Explain the characteristics of the key principles of corporate governance.

¢ Discuss the three models of corporate governance. Explain in greater detail the LOGIC of
governance.

e Define the term sustainable development. Highlight the relationship between sustainable

development and corporate governance.

3.1 Introduction

““The quality of the governance of a firm is as dependent on the organizational structure and
decision making processes of the firm, as to the quality of the key people that make up the board
and the management team. *°Being trustworthy is an important asset and source of power for
corporations as well as it is for individuals. In order to attract financial and human capital to the
corporation and to ensure sustainability of value creation, the governance mechanisms should
ensure to gain the trust of all stakeholders. Therefore, good governance is a lot more than
compliance. Good corporate governance is a culture and a climate of Consistency,
Responsibility, Accountability, Fairness, Transparency, and Effectiveness that is Deployed
throughout the organization. (The “CRAFTED” principles of governance). The board of
directors is the most important element in corporate structures. Issues such as the composition of
the board of directors, the issues that the board focuses on, processes they follow for decision
making and how they Learn to continuously improve the governance of the corporation critically
influence the quality of decisions and the management quality. Good corporate governance is

very important for economic development, not only for the individual company, but also for the

40 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) 4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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economy as a whole. Therefore, quality of governance should be continuously improved and
good governance should be promoted. However, what is not measured, cannot be improved.
Hence, there is a need for a model to measure the quality of corporate governance™*! (Dr.
Yilmaz Argiiden cited in International Finance Corporation, 2010:3-4,
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10Box3
45633B01PUBLIC1.pdf?sequence=1&isAllowed=y). ***A number of major changes have taken

place in capital markets over recent years. These include: the growing importance of non-equity
financial instruments; new types of equity owners; changes in the services offered by, and the
use of, intermediaries; and pressures to harmonise internationally diverse practices in corporate
governance. These changes and controversies present significant challenges to existing models of
corporate governance. Moreover, the changing nature of capital markets tests the validity of
existing models of corporate governance” (The Institute of Chartered Accountants in England

and Wales, 2013:2, www.icaew.com). In the following section the definition of terms will be

covered in detail.

3.2 Definition of terms

Definitions help to simply the meaning of terms. The four terms that will be defined in this
chapter include: fairness, principles, responsibility and accountability. A principle refers to a
rule, norm, a habitual belief that shapes behavior in a manner that upholds what an individual,
society or organization strongly values (Rudolph. Patrick. T. Muteswa, 2019). In the context of
this book ‘principles’ are the rules or guidelines of corporate governance. “Responsibility refers
to having the duty to conduct a specific action, task, role or obligation as expected over a specific
period of time” (Rudolph. Patrick.T. Muteswa, 2019). In the context of this textbook board of

directors and senior management have the responsibility of upholding good corporate

41 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) 4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y

42 The Institute of Chartered Accountants in England and Wales (2013) What are the Overarching Principles of

Corporate  Governance? Available from: https://www.icaew.com/-/media/corporate/files/technical/corporate-

governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-

governance.ashx?la=en

50


https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRI0GCGF10Box345633B01PUBLIC1.pdf?sequence=1&isAllowed=y
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRI0GCGF10Box345633B01PUBLIC1.pdf?sequence=1&isAllowed=y
http://www.icaew.com/
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRI0GCGF10Box345633B01PUBLIC1.pdf?sequence=1&isAllowed=y
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRI0GCGF10Box345633B01PUBLIC1.pdf?sequence=1&isAllowed=y
https://www.icaew.com/-/media/corporate/files/technical/corporate-governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-governance.ashx?la=en
https://www.icaew.com/-/media/corporate/files/technical/corporate-governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-governance.ashx?la=en
https://www.icaew.com/-/media/corporate/files/technical/corporate-governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-governance.ashx?la=en

governance practices in the organization. “Accountability is whereby an individual, organization,
institution or any legal entity is willing to become liable for any act, decision or results that may
be considered to be unethical, wrong and unjust” (Rudolph. Patrick.T. Muteswa, 2019). For the
purposes of this book accountability is whereby the board of directors and senior management
are willing to become liable for any act, decision or results that may be considered to be
unethical, wrong and unjust to the internal and external stakeholders of the organization.
“Fairness is whereby equal treatment is uniformly applied to everyone dealing with an
organization, institution, person or any form of legal entity and it is done in a way that is in direct
alignment with relevant legislation and or rules” (Rudolph. Patrick.T. Muteswa, 2019).
“Consistency refers to maintaining continuity or regularly doing something the same way”
(Rudolph. Patrick.T. Muteswa, 2019). Corporate governance codes help to maintain consistency
of adhering to good corporate governance practices by the board of directors and senior
management. In the next section the advantages of the core principles of corporate governance

will be outlined in detail.

3.3 What are the core principles of corporate governance

“Main principles of corporate governance are: consistency, responsibility, accountability,
fairness, transparency, and effectiveness that are deployed throughout the organization.
Companies have an influence in mobilizing not only their own resources, but also the resources
of others in the value chain. Therefore consistency of the policies creates the right expectations
in the value chain and helps the value chain to be stronger as a whole. In order to create value, a
balanced risk taking and making difficult decisions on a timely basis are essential. Therefore,
decision makers at all levels should assume the responsibility to take initiative and be
accountable for their decisions. Each decision requires balancing the interests of different
stakeholders. Those who are deemed to be fair in their decisions are able to establish longer term
relationships which are critical for long term sustainable development. Every company needs to
gain the trust of others not only for financial resources, but also for all other resources that it uses
to create value. Trust can only be gained with transparency. Unless the mobilized resources are
used effectively, it would not be possible to mobilize additional resources. Therefore,
effectiveness and the communication of effectiveness are critical for long term success. As each

decision maker within the organization has an important role in establishing the reputation of the

51



corporation, deployment of these principles throughout the organization is important for having
successful corporate governance™® (Dr. Yilmaz Argiiden cited in International Finance

Corporation, 2010:3, https://openknowledge.worldbank.org/). “Overarching Principles. We have

identified the following five overarching principles. Though generally derived from the UK
Corporate Governance Code, they also underpin other corporate governance codes. Most
components of existing codes should relate to one or more of these principles. However, some of

the principles go beyond the current scope of codes.

* Leadership - An effective board should head each company, steering the company to meet its

business purpose in both the short and long term.

* Capability - The board should have an appropriate mix of skills, experience and independence

to enable its members to discharge their duties and responsibilities effectively.

* Accountability - The board should communicate to the company’s shareholders and other
stakeholders at regular intervals, a fair, balanced and understandable assessment of how the

company is achieving its business purpose and meeting its other responsibilities.

* Sustainability - The board should guide the business to create value and allocate it fairly and
sustainably to reinvestment and distributions to stakeholders, including shareholders, directors,
employees and customers.

* Integrity - The board should lead the company to conduct its business in a fair and transparent
manner that can withstand scrutiny by stakeholders™** (The Institute of Chartered Accountants in

England and Wales, 2013:3, www.icaew.com/). The following section will cover the advantages

of principles of corporate governance.

43 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) 4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y

4 The Institute of Chartered Accountants in England and Wales (2013) What are the Overarching Principles of

Corporate Governance? Available from: https://www.icaew.com/-/media/corporate/files/technical/corporate-

governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-

governance.ashx?la=en
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3.4 Advantages of principles of corporate governance

“Benefits of setting out overarching principles. Adhering to overarching principles can guide
companies on issues that have threatened public confidence and trust in business in the wake of
the global financial crisis. They can also provide broad guidelines for dealing with contentious
governance issues such as board composition, diversity, executive remuneration and corporate
taxation. Even where issues will result in new regulations or law in due course, overarching
principles can function as interim measures. The scope of the proposed overarching principles is
wider than the UK Corporate Governance Code. This reflects what is expected of companies in
the context of the financial crisis and changes in capital markets. Overarching principles can
contribute to open and dynamic board processes. The board can focus on how to best apply them
in running the business and achieving their business purpose. This requires a different approach
to compliance with laws and regulations. Overarching principles can also help board members
examine their decision making critically and challenge whether they remain focused on the
business purpose and other responsibilities. This should facilitate better understanding of
corporate governance, more rigorous internal processes and more effective engagement with
stakeholders. Overarching principles of corporate governance are implicit and hard to identify in
existing codes. These codes tend to become longer and more complex over time”* (The Institute

of Chartered Accountants in England and Wales, 2013:4, www.icaew.com). The following

section will cover the characteristics of the principles of corporate governance.
3.5 Characteristics of the key principles of corporate governance

According to The Institute of Chartered Accountants in England and Wales (2013:4) the
characteristics of the overarching principles. The proposed overarching principles should help
companies to achieve their unique business purpose responsibly, yet with freedom to determine

how. We want overarching principles to be:

45 The Institute of Chartered Accountants in England and Wales (2013) What are the Overarching Principles of

Corporate Governance? Available from: https://www.icaew.com/-/media/corporate/files/technical/corporate-

governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-

governance.ashx?la=en
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* Linked to business purpose. Overarching principles should relate to the overall purpose of the
company. Overarching principles should contribute to, though not guarantee, the achievement of
a company’s business purpose.

* Related to outcomes. Overarching principles should state intended outcomes or effects which
compliance with specific governance practices and procedures aims to achieve. Scope details,
examples and explanations of how principles apply to specific areas may be useful, but they are
application guidance. By contrast, overarching principles should describe a mind-set that drives

board members’ behaviour and the corporate culture.

 Focused on what is most important. Overarching principles should be distinct and relevant to

the most important outcomes only.

* Clear and concise. Overarching principles should be easy for boards and stakeholders to
understand. This should open board decisions and behaviour to challenge and help win internal

and external support.

* Durable. Overarching principles should be robust to withstand the test of time. This does not
preclude the principles and their application adapting to change through consultation with

stakeholders.

* Widely accepted. Overarching principles should be aspirational and command acceptance
among the company and its stakeholders. Even though achieving them might be difficult and
take time, such acceptance among stakeholders enhances trust in the overarching principles and
the company that seeks to apply them*® (The Institute of Chartered Accountants in England and

Wales, 2013:4, www.icaew.com). The next section will cover the three corporate governance

models in-depth.

46 The Institute of Chartered Accountants in England and Wales (2013) What are the Overarching Principles of

Corporate Governance? Available from: https://www.icaew.com/-/media/corporate/files/technical/corporate-

governance/dialogue-in-corporate-governance/what-are-the-overarching-principles-of-corporate-

governance.ashx?la=en
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3.6 Corporate governance models

4“Most attempts to measure the quality of corporate governance focus on compliance related
issues. The various rating models also seem to focus on the inputs of governance, such as the
composition of the boards, the separation of the CEO and Chairman roles. But do not pay
sufficient attention to quality of information and decision making processes, or output measures
such as the brand image, employee and customer satisfaction indices, or profitability and value
creation. Also, most measures fail to incorporate any inter temporal measures of learning and
development in governance” (Dr. Yilmaz Argiiden cited in International Finance Corporation,
2010:5,https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF
10Box345633B01PUBLICI.pdf?sequence=1&isAllowed=y). The three models of governance
that will be highlighted in this textbook will be depicted by Figure 3.1 below.

47 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) 4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/5389 10BRIOGCGF10B0ox345633B01PUBLIC
1.pdf?sequence=1&isAllowed=y [Accessed 2019, 10 August] p1-15
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Figure 3.1 Three models of corporate governance

Sources: Modified: (O’Connell, 2019, https://bizfluent.com; E-Corporate Social Responsibility, 2019, https://e-
csr.net/; Dr. Yilmaz Argiiden cited in IFC, 2010:3-6)

The three models of corporate governance that were previously highlighted by Figure 3.1 will be

further explained and these include the following:
3.6.1 Anglo-American model

One of the most popular corporate governance models is the Anglo-American model which is
also referred to as the Anglo-Saxon Model and it is implemented in countries that include the
United States of America, the United Kingdom, Canada, Australia and so on. The foundation of
the Anglo-US model is centered on the principle of shareholders who may be in the form of
entities or human beings who are not from inside the organization but from outside the
organization. The three principals that are part of the three sides of the triangle of corporate
governance found in the Anglo-US model include: the board of directors, shareholders and
management. The Anglo-US model was established or devised in such a manner that enables it
to divide the ownership and control of an organization of any size or type. As a result of this
most of the boards nowadays are comprised of both independent (outside directors) and non-
independent directors (inside directors or executive directors such as CEO, COO or CFO). In

general for the past several decades it has been the norm that organizations must appoint a single
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individual to become both the CEO and chairman of the board. The fact that more power was
traditionally centralized towards one individual in the organization (who also occupied the key
job positions of a CEO and chairman) ended-up creating the need to appoint an increased
number of independent directors in the boards of several organizations. One of the most pivotal
part of the Anglo-US model is consistent, timely and relevant communication channels between
the three principals of the corporate governance triangle in the Anglo-US model (namely:
shareholders, management and the board) and generally all the critical decisions of the
organization are subjected to a voting system that is conducted by the shareholders of the

organization*®® (O’Connell, 2019, https://bizfluent.com). A key element of this model is that

capital markets often play a significant role in determining the activities of the organization

through the supervision of shareholders.
3.6.2 The Continental European model

#““The Continental European Model of Corporate Governance. On the other hand, in

Continental European countries such as Italy, France or Germany, shareholders groups hold large
percentages of the total number of shares that are publicly traded and most shares are held by
private companies, followed by financial institutions and in the last place by private persons. In
these countries, fewer companies are publicly traded and people tend to invest their savings on
an individual basis, instead of betting on the capital market. This means that in this model there
is a high concentration of capital in a few shareholders that made big investments and took big
risks too. This model is often associated with the stakeholder theory, as it also assumes the
importance of companies having stakeholder engagement processes to strengthen the firms’

legitimacy to operate” (E-Corporate Social Responsibility, 2019, https://e-csr.net/).

48 O'Connell, B. (2019) Models of Corporate Governance. Available from: https://bizfluent.com/list-6710522-

models-corporate-governance.html Leaf Group © 2019 Leaf Group, Ltd. U.S.A. All rights reserved.

49 E-Corporate Social Responsibility (CSR) (2019) Corporate Governance — Definition, Purpose & Benefits.

Available from: https://e-csr.net/definitions/corporate-governance-definition-purpose-and-benefits/
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3.6.3 ‘Corporate Governance Model®’

S%According to Dr. Yilmaz Argiiden cited in International Finance Corporation (2010:3-6)
Therefore, we have developed a Corporate Governance Model® that tries to remedy these
shortcomings. The essence of the Model is to evaluate how the “CRAFTED” principles are
applied to the “LOGIC” of governance. (Oversight, Guidance, Information, Culture, and
continuous Learning). The Model aims to incorporate not only structural aspects of governance
such as the composition of the boards, but also behavioral aspects such as the evaluation of
sufficient number of alternatives in decision making, the quality of information that forms the
basis of sound judgment, the culture of decision making, the processes, and the results of
oversight and guidance functions of the board of directors. Dimensions of the Model. Corporate
governance is a management culture rather than a list of codes. “CRAFTED” governance
principles are the backbone of the Model. But the Model does not use corporate governance
principles as a checklist, rather the Model tests how these principles are applied to the main
activities of the board such as oversight, strategic guidance, choosing the top managers or board
members, and improving its own processes. The evaluation and backbone of the Model stands on

four main areas, three of which are input measures and the last area relates to output measures.
Inputs:

* Right People

* Right Team

* Right Processes

Outputs:

* Improvement in Business Results

0 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) A4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0ox345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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Right People: Personal knowledge, skills, competencies, and experiences directly affect the
quality of the board decision making. >'Personal attitudes and manners also have an important
role in strengthening both the team and the processes of governance. Therefore, the ability of the
board members to express their opinions independently, to contribute a visionary perspective,
and to make sound judgments are critical. Their ability to make the right choices for top

management roles is also evaluated.

Right Team: As a role model, the team that makes up the board of directors should ensure the
formation and improvement of the company culture with their behavior while executing their
basic functions: strategic guidance and oversight. Right Team concept considers subjects like:
complementary skills of the members, ability to work as a team, or avoiding group thinking

pitfalls, etc.

Right Processes: Processes are applications of standards and identified governance approaches.
They involve issues such as how information is provided to the board, how the board agenda is
set, what the decision making rules are, what kind of resources are made available to the board,
how the board monitors and improves its own performance. In fact board of directors, with its
oversight function, has the responsibility to monitor the conformity between the principles and

execution.

Improvement in Business Results: Continuous system development has an important impact in
corporate learning processes. In monitoring results, one should look at comparisons with
budgets, prior accomplishments, peers and best in class examples. Also, trends are as important
as the current results. Therefore, positive trends in the business results are considered as an

important indicator of success.

The three input areas “Right People”, “Right Team™ and “Right Processes” are evaluated in five
dimensions. These five dimensions are grouped as the “LOGIC” of Corporate Governance. As

shown with the graphical model, these five dimensions are:

I Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) A Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0ox345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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* Learning
* Oversight

» Guidance
e Information, and

 Culture®® (Dr. Yimaz Argiiden cited in International Finance Corporation, 2010:3,
https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10Box3
45633B01PUBLICI.pdf?sequence=1&isAllowed=y). The LOGIC of governance will be covered

in the following section.

3.7 LOGIC of governance

Furthermore, according to Dr. Yilmaz Argiliden cited in International Finance Corporation
(2010:7-9) Culture (Tone at the Top): The tone at the top sets the corporate culture. Therefore,
both the conduct of the board members and their decisions and how they communicate these
decisions are critical. All the members of the board should support, improve, and guide the
corporate culture with their actions. Corporate culture is the cornerstone of creating trust inside
and outside of the company. Implementation of “CRAFTED” governance principles, in all its
activities, helps the company in both increasing trust to company and company value. The most
important role of the board is to increase company’s value by being fair and gaining trust of all
stakeholders. Boards that develop an appropriate corporate culture, structure, and ensure their
sustainability are more likely to achieve better business results that are sustainable. Such a
culture becomes the corporate culture only when it is deployed to all the people, particularly at
the management levels of the corporation. Board members must have positive criticism attitude
in their communication with the management and stakeholders. Positive thinking also has the
effect of improving the quality of decision making by increasing the interaction quality and
increasing participation of stakeholders. Information: The information provided through an

appropriate process to the members of the board of directors to be considered is a critical input.

52 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) A4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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Quality of the information has an important effect on the quality of the oversight and guidance
functions of the board. Board members must have positive criticism attitude in their
communication with the management and stakeholders. Positive thinking also has the effect of
improving the quality of decision making by increasing the interaction quality and increasing

participation of stakeholders™.

Information: The information provided through an appropriate process to the members of the
board of directors to be considered is a critical input. Quality of the information has an important
effect on the quality of the oversight and guidance functions of the board. Successful corporate
governance needs evaluations based on timely and accurate information. The coverage and
quality of the information prepared for the board will directly affect the quality of decision
making and governance. The task of the board is guiding the corporation through the assessment
of multi dimensional views. For this purpose, the board needs the right information, at the right
time. The two important parameters of the Corporate Governance Principles—consistency and
transparency, should be emphasized when considering information. From consistency
perspective, the approach in information flow to the board should be continuously monitored,
evaluated, and tested, and when necessary improved. Transparency and facts based information
flow will enable sound decision making and give the opportunity to solve the problems before
they get serious. The process of information flow to the board should involve not only financial
information, but also forward looking issues such as developments in the values of intangibles,
employee and customer satisfaction evaluations, competitive information, comparisons with past
performance, budgets, and best of class benchmarks. Also, in order to make sure that all
important matters are properly evaluated an annual agenda setting to cover key parameters such
as succession issues, changes in competitive environment, organic and non-organic growth

opportunities should be undertaken.

Oversight: The board oversight over the effective utilization of corporation’s assets and

resources in line with the corporation’s strategy is a critical responsibility. In order to gain the

53 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) A4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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trust of all stakeholders, improve the company value, ensure efficient use of company resources
and achieve superior performance, the oversight function must evaluate multidimensional
indicators. Since boards have both the role of regulating and controlling the corporation, each of
their decisions and the way they are communicated have profound implications for the behavior
of the management.>* Effective oversight requires a balanced evaluation of risk-reward profile of
managements’ decision making. Being too risk averse, may imply missing value creating
opportunities, while being too risk prone may result in impairment of value. Ensuring an
adequate consideration of such judgments by a knowledgeable group of people is one of the
main reasons for boards to assume the responsibility of oversight. Also, oversight should be
consistent with motivating the management for initiative taking assuming the responsibility for
their decisions. In addition, effective oversight ensures that the corporation is managed in line
with the strategic decisions and corporate policies. The accountability of the corporation to all
the stakeholders and establishing a perception that the competing interests of different

stakeholders are protected in a fair and well balanced way.

Fairness is important in establishing an effective oversight function of the board. Basing
decisions on proper information and ensuring continuous development of internal control

systems, helps in establishing a culture of fairness.

Strategic Guidance: A key board responsibility is providing strategic guidance. The essence of
strategy 1s choice. And each choice involves risks. One of the key responsibilities of the board is
to make sound judgments about risk-reward equations of the management proposals. A focused
strategic approach and ability to make a difference requires the choices to be consistent with
each other. On the other hand, effective establishment of the priorities is a key element of
corporate success. As resources are inevitably constrained, priority setting is the key to ensure
successful implementation of strategic initiatives. The process of the board for determining the

strategies and monitoring the results requires that assessments are available for the effects of

>4 Dr. Yilmaz Argiiden cited in International Finance Corporation (2010) A4 Corporate Governance Model: Building
Responsible Boards and Sustainable Business. Available from:

https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF10B0x345633B01PUBLIC

1.pdf?sequence=1&isAllowed=y
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each choice for all the stakeholders. Also, making sure that risks and reward potentials are

properly assessed is a key responsibility for the board.

Learning: Development of humanity is based on continuous learning. Passion for continuous
improvement requires setting hypotheses and targets, establishing processes, implementing these
processes, monitoring results, learning and implementing improvements. Therefore, learning will

be evaluated under three perspectives.
1. Establishing a governance approach and deployment of the approach within the company
2. Continuous evaluation and development of the structures and approach

3. Impact on business results (Dr. Yilmaz Argiliden cited in International Finance Corporation,
2010:3,https://openknowledge.worldbank.org/bitstream/handle/10986/11098/538910BRIOGCGF
10Box345633B01PUBLIC1.pdf?sequence=1&isAllowed=y). In the following section aspects

about corporate governance and sustainable development will be highlighted in-depth.

3.8 Corporate governance and sustainable development

S“What is Sustainable Development. First of all, it is important to clarify what sustainable
development is. And according to the Brundtland Commission report, sustainable development is
‘the one that satisfies the needs of the present without jeopardizing the ability of future
generations to meet their needs.’ In order to achieve this long-term corporate sustainability goal,
the sustainable development concept is built on top of three important ‘pillars’ that must be
fulfilled by companies: economic development, social equity, and environmental protection.
Although companies have been working on developing the economic ‘pillar’, that has to do with
production, sales, and profit, it hasn’t always been like this for the environmental protection and
social responsibility pillars that are nowadays getting inside the companies’ agendas. The
environmental pillar has to do with managing pollution, waste or energy consumption issues and
therefore re-optimizing value-chains. The social pillar has an external dimension that means
companies making up for the communities where their activities caused some kind of damage or

inconvenience. Inside the company’s workplace, it also means taking good care of the employees

55 E-Corporate Social Responsibility (CSR) (2019) Corporate Governance — Definition, Purpose & Benefits.

Available from: https://e-csr.net/definitions/corporate-governance-definition-purpose-and-benefits/
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with fair wages and benefits, ensuring diversity and inclusion and respecting basic human needs
and ethics. Despite there is an ongoing debate about the meaning and application of sustainable
development in a business context, it is common to assume that if a company is able to fulfill
these 3 pillars, then it is a socially responsible corporation. It is usual for these kinds of
organizations to voluntarily provide information concerning their triple bottom line (another
expression for the 3 pillars mentioned above) not only to prove they do the talk but also to gain
a competitive advantage. By its turn, this information that is provided is often
called sustainability reporting and it can be done using standard frameworks or simply by

256

following methods and indicators chosen by an organization (E-Corporate Social

Responsibility, 2019, https://e-csr.net/).

3.8.1 The interrelation of corporate governance and sustainable development

““There is no doubt that sustainable development has entered our lives and the way business is
done. Indeed, because of it, management boards are rethinking the way they think and work,
caring not only for the return rates of the companies’ shares and dividends or other issues that are
commonly addressed by corporate governance but considering the society and the planet as well.
For different reasons, they are integrating into their policies the 3 dimensions of sustainable
development and most companies nowadays have corporate social responsibility strategies and
communication plans to share their goals within its employees and other stakeholders in the
outside world. Especially because of climate change, some companies have been working hard
on the environmental pillar, trying to prove to consumers that they are environmentally
responsible so that their reputation is safeguarded and they can benefit from all that comes with
it. This is one of the main reasons for the boards’ interest in the environmental performance of
the companies they manage and why they’re disclosing information on these issues. This
information is very useful to attract “socially responsible investors” that follow closely the
behavior of these companies. These changes in the world of corporate governance, that are
indeed needed for the sake of a long-lasting world, show that sustainability is really growing in

the companies’ agendas through the mindset of its leaders. In the end, companies that aim to last

36 E-Corporate Social Responsibility (CSR) (2019) Corporate Governance — Definition, Purpose & Benefits.

Available from: https://e-csr.net/definitions/corporate-governance-definition-purpose-and-benefits/
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and thrive in the economic market and in the world need to consider sustainability. They need to
report their sustainability practices and live by a sustainable culture that is aware that long-term
profits need CSR policies if companies are to thrive and succeed. In this way, sustainable
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development must take part of the corporate governance of organizations”” (E-Corporate Social

Responsibility, 2019, https://e-csr.net/). In the following section the conclusion of this chapter

will be covered.

3.9 Conclusion

When a board is comprised of appropriately qualified people it is more likely to produce quality
results, decisions and become highly engaged in all corporate governance related issues. The
value of corporate governance exceeds that of compliance since it involves the implementation
of the principles of corporate governance namely; principles, responsibility, accountability,
consistency and fairness. Long term corporate sustainability goals of the organization can be
maintained by simply following the rules and regulations identified in the corporate governance

code and national legislation.

3.10 Review questions

1) Define the following terms: principles, fairness, responsibility, accountability and

consistency?
2) Identify the four benefits of principles of corporate governance?
3) Describe the characteristics of the key principles of corporate governance?

4) Discuss the three models of corporate governance? Explain in greater detail the LOGIC of

governance?

5) Define the term ‘sustainable development’? Describe the relationship between sustainable

development and corporate governance?
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Chapter 4: Transparency

After reading this chapter you should be able to:

e Define the terms transparency and honesty.
e Discuss the importance of transparency to an organization and its board.

e Identify how an organization can create a culture of transparency. Explain the ways used
to identify an organization with a culture of transparency.

e Explain how an organization can effectively practice transparency in the organization and
the boardroom.

e Describe the definition of integrating business reporting. Describe the seven purposes of

integrating business reporting.

4.1 Introduction

““Every January, the world’s most powerful people gather in the Swiss Alps to think through
mankind’s woes and ponder how to make the world a better place. The 2012 Davos meeting
appears to recognise that popular confidence in leaders of politics and business is at a new low,
and have set the agenda accordingly. The theme of “new models” is appropriate to a world
seeking reform of the global financial system, and stronger relationships between the rulers and
the governed*” (Corporate Transparency: Old Problems and New Ideas, 2012, by Transparency
International is licensed under CC-BYND 4.0). The new buzz word that helps create an
environment of honesty and integrity in both nations and organizations is ‘transparency’.
“Transparency and accountability need each other and can be mutually reinforcing. Together
they enable citizens to have a say about issues that matter to them and a chance to influence
decision-making and hold those making decisions to account. Each concept is part of a strategy
used for and by citizens to have the means, resources and opportunities to influence decision-

9958

making and affect development outcomes (Transparency-Initiative.org, 2017,

www.transparency-initiative.org). “After the financial scandals in the early 2000s, transparency

37 Corporate Transparency: Old Problems and New Ideas (2012) by Transparency International is licensed under
CC-BYND 4.0
58 Transparency-Initiative.org (2017) How Do We Define Key Terms? Transparency and Accountability Glossary?

Available from: https://www.transparency-initiative.org/blog/1179/tai-definitions/
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has played a bigger role in preventing fraud from happening again, especially at such a large
scale. But aside from stopping the next illegal moneymaking scheme, transparency also builds a
good reputation of the company in question. When shareholders feel they can trust a company,
they are willing to invest more, and this greatly helps in lowering cost of capital. Therefore, a
company gets its ROI on the money it spent on improving transparency. Transparency is a
critical component of corporate governance because it ensures that all of a company’s actions
can be checked at any given time by an outside observer. This makes its processes and
transactions verifiable, so if a question does come up about a step, the company can provide a

clear answer” (Roman, 2019, www.azeusconvene.com). The following section will cover the

definitions of terms used in this chapter.

4.2 Definition of terms

In general there are several definitions of the terms ‘transparency’ and ‘honesty’. “What is
transparency? As a principle, public officials, civil servants, managers and directors of
companies and organisations and board trustees have a duty to act visibly, predictably and
understandably to promote participation and accountability”® (Transparency-Initiative.org,

2017, www.transparency-initiative.org). “Honesty can be defined as an inner motivation that

drives an individual to be truthful, sincere and act with honor” (Rudolph. Patrick.T. Muteswa,
2019). The following section will discuss the importance of transparency in an organization and

1ts board.

4.3 Importance of transparency to an organization & its board

Organizations exist for a specific purpose and one of them is to operate in an ethical and
transparent manner. Therefore when boards adopt and implement policies or strategies that
enable the organization to be transparent, ethical and compliant they will be aiming to align their
operational activities to the mission statement. There are several benefits that are enjoyed by an
organization by adopting and implementing transparent programs or policies. Some of the
reasons why transparency is important to an organization and its boards are depicted in Figure

4.1 below.
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Figure 4.1 Five reasons why transparency is important in an organization

Source: Modified: (International City/County Management Association, 2013, https://icma.org/)

As previously highlighted by Figure 4.1 the five reasons why transparency is important include
the following:

4.3.1 It helps to build trust both inside and outside the organization. Generally transparency
involves practically making all forms of information in an organization publicly available to
everyone in a manner that consistently upholds: honesty, integrity and good corporate
governance standards®. When the organization makes information publicly available this
automatically enables the organization and its board to establish or re-cement trust with both its
internal stakeholders (such as employees, management, shareholders, executive management and

board) and external stakeholders (such as customers, suppliers, government, the community and

%0 International City/County Management Association (ICMA) (2013) Top 10 Benefits of Transparency. Available

from: https://icma.org/articles/article/top-10-benefits-transparency
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S0 on) (International City/County Management Association, 2013,

https://icma.org/articles/article/top-10-benefits-transparency).

4.3.2 It helps to generate new ideas both inside and outside the organization. Transparency is
whereby an open and honest communication is established by the organization where
information is consistently made publicly available in order to boost the generation of new ideas.
One of the most effective ways of gaining new ideas is through offering both internal and
external stakeholders of the organization communication platforms where they can openly
suggest new ideas and interact with the organization®® (International City/County Management

Association, 2013, https://icma.org/articles/article/top-10-benefits-transparency).

4.3.3 It helps to empower the organization’s internal and external stakeholders. In general trust
thrives when transparency prevails in an organization and its board. When all the organization’s
everyday operational activities are carried-out in an honest, accountable and ethical manner the
organization’s stakeholders naturally become confident and empowered to take responsibility

(International City/County Management Association, 2013, https://icma.org/articles/article/top-

10-benefits-transparency).

4.3.4 Improved employer brand status in the labour market. One of the key advantages of
transparency in an organization is that it helps to boost the employer brand status of the
organization in the labour market since nowadays knowledge workers highly value employers
who have the following traits: (1) make information publicly available and (2) communicate
truthful facts on a regular basis. When information and business activities are managed in an
honest and accountable manner a highly conducive working environment is established and this

helps to strengthen the employer brand of the organization in the modern day labour market.

4.3.5 It helps to boost the performance of the organization. It has since been discovered over the
past number of years that organizations that embrace a transparency culture in their everyday
operational activities often perform better due to the following: (1) increased employee morale
which ultimately leads to increased productivity levels as a result of the employees feeling highly

valued due to the fact that they are involved in decision making processes and information

81 International City/County Management Association (ICMA) (2013) Top 10 Benefits of Transparency. Available

from: https://icma.org/articles/article/top-10-benefits-transparency
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sharing with management, (2) increased innovation rates by the organization through new
product developments, new patents registrations, new organizational systems or processes and so
on, (3) increased market and brand value of the organization as a result of attracting a good
corporate reputation in the market which also ultimately results in increased brand power. The
following section will cover the different ways an organization can use to create a culture of

transparency.

4.4 How to create a culture of transparency

There are several ways an organization can use to establish a transparency culture that may be
adopted organization wide. “In creating a culture of transparency, a leader's actions and
behaviors fabricate a workplace climate that generates trust, engagement, and buy-in from
employees. Many books describe systems, modes of communication, and methods to employ to
yield higher transparency. Those are important tools, but without a leader consistently behaving
in ways that enlist willing employees to accomplish strategic objectives, those approaches are not
sufficient”® (University of Florida Training and Organizational Development, Office of Human

Resource Services, 2019:1, www.training.hr.ufl.edu/). The ways an organization can use to

develop a culture of transparency will be depicted in Figure 4.2 below.

62 University of Florida Training and Organizational Development, Office of Human Resource Services (2019)

Creating a Culture of Transparency. Available from:

https://www.training.hr.ufl.edu/resources/LeadershipToolkit/job_aids/CreatingaCultureofTransparency.pdf
[Accessed 2019, 27 September] p1-2
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Figure 4.2 Eleven ways that can be used by an organization to establish a culture of

transparency

Source: Modified: (University of Florida Training and Organizational Development, Office of Human Resource

Services, 2019, www.training.hr.ufl.edu/; Cullen, 2017, www.mentimeter.com).

The various ways that can be implemented by board of directors and executive management to
create a culture of transparency in an organization were depicted in Figure 4.2 and these will be
discussed further below. According to the University of Florida Training and Organizational
Development, Office of Human Resource Services (2019:1) Eight Things Leaders Can Do to

Create Transparent Cultures:

4.4.1. Show others that you care. Leaders must daily answer the unspoken question in
employees' minds "Do you care about me?" When employees feel seen, heard, affirmed, and
supported, that question turns into a conviction: "I will follow you because I know you will help
me succeed." To do this leaders must intentionally nurture their relationships with direct reports
and ensure that what employees need to develop professionally is provided. Human beings thrive
when personal connections are forged and maintained. Relationship building creates safety,
understanding, appreciation, and reliability. What people expect from their leaders is often
embedded in these basic interpersonal leader-follower connections. Some leaders mistakenly

believe these factors are not necessary in a workplace environment. Nothing could be further
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from the truth. Once leaders build this platform and maintain it, execution of strategic objectives

often flourishes®.

4.4.2. Be vulnerable. Some leaders might wince at that phrase, thinking that it will somehow
diminish them in the eyes of their employees. However, most employees greatly appreciate a
leader who allows them to get to know their leader's authentic self. Vulnerability demonstrates
sincerity of being and builds credibility. It does require leaders to have a certain level of
maturity, judgment, and self-awareness, though, to gauge the ability of employees' accurately
interpreting and disseminating the information that is revealed. A key indicator of a vulnerable
leader is one who asks for feedback about his/her own performance. Discovering how others
perceive them, can allow leaders to better align their intentions with reality and course correct as
needed to continue to build the culture of transparency they desire. Being vulnerable in this way
also models for employees that feedback is a powerful tool for improvement and building a high

performance team.

4.4.3 Be fiercely honest. In our work with employees across campus, at least half reveal that
their leaders could be more honest. Today's employees place a premium on workplace
environments that remove the fog of unknowns and deficiencies that usually creep into their
minds about how decisions are made and the impact on them. When leaders hold onto
information, for whatever reason, they erode trust. If leaders don't have all the pieces in place or
are waiting on more data to come in, they should say so. This shows respect for employees and
understanding of their concern and need for information. This type of honesty goes a long way to
eliminating that pervasive feeling that there are hidden agendas. There is no better role-model

than a courageous leader who is willing to be fiercely honest with good news and bad news. This

63 University of Florida Training and Organizational Development, Office of Human Resource Services (2019)

Creating a Culture of Transparency. Available from:

https://www.training.hr.ufl.edu/resources/LeadershipToolkit/job_aids/CreatingaCultureofTransparency.pdf
[Accessed 2019, 27 September] p1-2
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sends the message to your employees that they can handle the information and that they can

count on you to connect the dots for them when needed®.

4.4.4. Hold the tough conversations. If you want to be a leader of a mediocre team or
organization, then dance around issues of performance. This avoidance results in a loss of
confidence and security. It also creates a climate where employees hold back in giving their full
commitment. Why? Because employees need a workplace environment that does not tolerate
uncivil interactions, unproductive gossiping, the blaming of others, and negative behaviors that
jeopardize the teams' performance towards goals and objectives. Being a transparent leader
means making sure that employees are crystal clear on your commitment to holding those
conversations, when needed. There should be no question that inconsiderate and disrespectful

behavior will not be tolerated.

4.4.5. Pay attention to the mood in the office. Emotions have a profound effect on just about
everything we do in the workplace. They influence our thoughts, behaviors and attitudes. When
leaders are transparent about letting employees know they are paying attention to these factors, it
sends the message that they are listening, observing, and, yes, caring about the experiences
employees are having within the workplace. It also reinforces a leader's awareness of how her/his

own moods can "infect" the team, both positively and negatively.

4.4.6 Keep your promises. Leaders who keep their promises on the little things build trust for the
big things. This sets the tone for the entire organization. Showing up on time for meetings,
returning emails promptly, and following up on requests you have made of employees are
examples of the little things. Being a transparent leader in this area means that you are
communicating your promises clearly and cleanly so there are no misunderstandings. You avoid

using vague language, such as "I will try to make the meeting," or "You will hear from me

6 University of Florida Training and Organizational Development, Office of Human Resource Services (2019)

Creating a Culture of Transparency. Available from:

https://www.training.hr.ufl.edu/resources/LeadershipToolkit/job_aids/CreatingaCultureofTransparency.pdf
[Accessed 2019, 27 September] p1-2
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ASAP." And, you model for your employees, using language that is specific increases levels of

accountability®.

4.4.7. Be composed. Leaders who have self-control, poise, and patience minimize workplace
anxiety and uncertainty. A leader's composure is reflected in his/her attitude, body language and
overall presence. Even in the most pressure-packed moments, leaders can acknowledge that a
problem is happening and still remain calm. Employees are always watching their leaders,
especially in difficult times, so staying strong and confident, smiling often and authentically
showing a sense of compassion neutralizes workplace chaos and creates certainty that a

confident, caring, and fearless leader is in charge.

4.4.8. Deliver bad news well. Yes, as leaders, there are times that do try men's (and women's)
souls. But leaders who downplay tough situations, blame others, or flat-out lie about them are not
creating cultures of transparency. Delivering bad news well demonstrates courage, showing that
you are a leader who, despite being personally uncomfortable, will do things for the good of the
organization and team. Bad news is usually obvious to everyone, so addressing it quickly with
employees is critical. Say as much as you can to employees without divulging confidences and
don't play the blame game. When employees voice concern or appear upset, listen to them so
they feel that you are "in it with them" and not throwing a mess on them and walking away.
Make sure employees know what the steps are to correct a situation and communicate often on
where you are in the process of mitigation (University of Florida Training and Organizational
Development, Office of Human Resource Services, 2019:1-2,

https://www.training.hr.ufl.edu/resources/LeadershipToolkit/job_aids/CreatingaCultureofTransp

arency.pdf).

4.4.9 Conduct weekly meetings ‘where anything can be asked’. Transparency is displayed when
the board, functional departments and teams conduct weekly meetings consistently where

everyone attending is allowed to ask anything they would like to know about the organization or

%5 University of Florida Training and Organizational Development, Office of Human Resource Services (2019)

Creating a Culture of Transparency. Available from:

https://www.training.hr.ufl.edu/resources/LeadershipToolkit/job_aids/CreatingaCultureofTransparency.pdf
[Accessed 2019, 27 September] p1-2
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their area of concern. The leaders of the organization such as executive directors and senior
management must ensure that they are consistently well updated with information about the
organization’s current and future goals, activities and responsibilities so that they can be ready to
answer any questions brought to their attention in the meetings. Such meeting sessions help to
uplift the corporate governance standards of the organization as leaders will often refer to the
rule book of the Corporate Governance Guidelines in order to make good judgements and actions
that are in the interest of the organization and its stakeholders®® (Chen, 2017,

www.mentimeter.com).

4.4.10 Clarify every decision. Interestingly, there is no simpler and more effective way an
organization and its leaders can use to show everyone that it has nothing to hide than allowing
people to participate in the decision-making process as this helps to boost transparency while on
the other hand enabling the organization to attain its corporate governance goals. “What’s even
better than explaining your decision, than to involve others in the decision making process. You
can do this in a number of different ways. Sometimes a quick poll on a subject can be enough to
get input from others, in other cases you might want to hold a workshop or brainstorming session
in order to make a collaborative decision. This approach to decision making does not only make
you more transparent as a leader, but it can also help you come to better decisions for your

organization”®’ (Cullen, 2017, www.mentimeter.com).

4.4.11 Introduce transparency as a company policy. An organization’s board and senior
executives that want to take transparency to the next level organization-wide while
simultaneously showing the people they lead that transparency is an integral part of achieving
good corporate governance practices will ensure that they introduce it as a new policy in the
organization despite the fact that it is highlighted in the Corporate Governance Guidelines Rules
Book of the organization. Thus by doing so employees, teams and senior management will more

frequently discuss conversations or topics that are centered around transparency such as why it is

% Chen, G. (2017) Three Ways to Improve Transparency. Available from:

https://www.mentimeter.com/blog/transparency-at-work/three-ways-to-improve-transparency

87 Cullen, E. (2017) 6 Things that Leaders Can Do to Promote Transparency in the Workplace. Available from:

https://www.mentimeter.com/blog/transparency-at-work/6-things-that-leaders-can-do-to-promote-transparency-in-

the-workplace
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important, how it must be implemented, how to develop a transparency model and so on (Cullen,

2017, www.mentimeter.com). In the following section the ways that are used to identify an

organization with a culture of transparency will be covered in the following section.

4.5 Ways used to identify an organization with a culture of transparency

Nowadays it has become critical for organizations to benchmark their corporate governance
practices against their competitors or organizations they consider to be better than them. Thus
this makes it necessary for business leaders to ensure that they become knowledgeable about the
several ways that can be used to identify organizations with a culture of transparency so that they
can emulate or follow in their footsteps in a ethically acceptable manner. The three ways that can
be used to identify organizations with a culture of transparency will be depicted in Figure 4.3

below.
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Figure 4.3 Three ways that can be used to identify organizations with a culture of

transparency

Source: Modified: (Chen, 2017, www.mentimeter.com)

As depicted by Figure 4.3 above there are various ways that an organization can use to identify

organizations with a culture of transparency and these include:

4.5.1 They embrace knowledge and information sharing

This oftenly starts at the actual workspaces of lower level employees then it goes all the way up
to senior management level and finally the board room level. An organization with a culture of
transparency often provides easy access to information to its internal and external corporate
governance stakeholders on information such as financial statements, code of ethics and
governance, sustainability goals, mission statement, corporate communication department
contact information and they often participate on a regular basis at Trade Exhibitions or Career
Exhibitions shows or conferences. In addition pro-transparency organizations tend to have open
plan office workspaces for their employees in an effort to convince them that the organization
has nothing to hide and also to encourage the free flow of ideas or communication from one
colleague to another on a continuous basis. They often use various tools that assist in the sharing
of data with everyone in the organization in order to communicate with everyone in the
organization in advance in such a way that the information being communicated is clearly
understood to enable everyone to easily work together in a innovative and ethical way whilst

simultaneously adhering to the corporate governance practices of the organization. An
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organization that has a culture of transparency can easily be identified by embracing knowledge

and information sharing.

4.5.2 They conduct weekly ‘open meeting sessions’

This is one reliable way that can be used to identify an organization with a culture of
transparency. The board of directors, executive directors, senior management and team leaders
must ensure that they conduct weekly sessions where people can ask them anything they feel
they have the right to know about the organization and its activities without fear. These types of
meetings help to promote accountability and transparency which are the core principles of
corporate governance. Therefore, organizations that conduct weekly ‘open meeting sessions’ can

be identified as having a culture of transparency (Chen, 2017, www.mentimeter.com).

4.5.3 Honesty and integrity are their core values

A key determinant of an organization that has a culture of transparency is honesty and integrity.
Nowadays there are numerous scandals in the media about misconduct, corruption or poor
business leadership in organizations located across various parts of the world thus this puts
intensive pressure in some organizations to resort to communicating falsehoods to the public in
order to avoid negative publicity in the media about their irregular business activities.
Organizations that have adopted and set honesty and integrity as their core values will
consistently ensure that they inform their internal and external corporate governance
stakeholders the truth of what really happened or what they believe they have the right to know
the truth despite the threat of a negative media coverage or poor corporate image. It is important
to note that it is more likely that there will be less negative publicity to the organization when it
adopts an honesty policy focused on truthful facts and vice versa when it is caught
communicating falsehood facts that were meant to hide the truth from its stakeholders. The

following section will cover aspects on how an organization can practice transparency.

4.6 How to practice transparency in the organization & boardroom

“But although transparency is a necessity for the whole company, its presence is even more
important at the top where strategies are planned and decisions are made. Shareholders expect

that the corporate board is open about their actions; otherwise, distrust will form. And when trust
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breaks, shareholders tend to stay away and invest somewhere else. How transparent is your
corporate board? Are directors’ actions readily verifiable by internal and external audit? Is their
leadership visible from the top to all the way down? Is transparency applicable to everyone?
Transparency should have no exceptions, especially when your company’s goals are involved.
All stakeholders — from employees to investors — have the right to know about the direction

your company is headed for”®® (Roman, 2019, www.azeusconvene.com). Nowadays most of the

large corporations are now implementing transparency as part of their ethics and compliance
programs that encompass: (1) establishing communication channels with everyone in the
organization, (2) transparency, (3) anti-bribery compliance, (4) anti-corruption compliance, (5)
whistleblowing, (6) Speak Up programs and many other programs. The first step towards
achieving transparency is creating effective communication channels in the organization.
“Simply making information available is not sufficient to achieve transparency. Large amounts
of raw information in the public domain may breed opacity rather than transparency. Information

should be managed and published so that it is:

* Relevant and accessible: Information should be presented in plain and readily comprehensible
language and formats appropriate for different stakeholders. It should retain the detail and
disaggregation necessary for analysis, evaluation and participation. Information should be made

available in ways appropriate to different audiences.

» Timely and accurate: Information should be made available in sufficient time to permit
analysis, evaluation and engagement by relevant stakeholders. This means that information needs
to be provided while planning as well as during and after the implementation of policies and
programmes. Information should be managed so that it is up-to-date, accurate, and complete”®

(Transparency-Initiative.org, 2019, www.transparency-initiative.org). In the following section

transparency entails integrating business reporting.

% Roman, A. (2019) The Three Pillars of Corporate Governance. Available from:

https://www.azeusconvene.com/articles/three-pillars-of-corporate-governance

% Transparency-Initiative.org (2019) How Do We Define Key Terms? Transparency and Accountability Glossary.

Available from: https://www.transparency-initiative.org/blog/1179/tai-definitions/
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4.7 Transparency entails integrating business reporting

“Strong local capital markets are essential for a thriving private sector. In developing countries,
capital markets—many still in their infancy—hold great potential to channel private capital
towards priority development needs and help companies obtain long-term financing. Before
capital can flow to emerging markets, however, investors need to better understand and trust
these markets. They need robust information that is complete, accurate, and reliable in
accordance with accepted international practices so that they can make sound investment
decisions. The reason? Adhering to high standards of disclosure and transparency can mitigate
some of the inherent risk in investing in emerging and frontier markets—weaker public
institutions and governance, heightened social and environmental risk, and smaller companies
with controlling shareholders. In turn, this can encourage more investors to consider adding well-
governed emerging market companies to their investment portfolios”’® (International Finance
Corporation, 2019, www.ifc.org). 'According to the International Corporate Governance
Network (2015:5) in a fast-changing and globalising world, information material to investor
decision-making is becoming increasingly diverse and dynamic. Long-term success in managing
a business in today’s complex economic, environmental and social landscape is increasingly
dependent on factors not directly reflected in financial statements and strategic decisions will
usually need to be based on a broader set of factors than those reflected in financial statements
(International Corporate Governance Network, 2015:5, www.icgn.org). “The International
Corporate Governance Network recognises that there is a need to balance corporate disclosure
with protection of commercially sensitive information. Integrated business reporting should be
both quantitative and qualitative in nature” (International Corporate Governance Network,

2015:11, www.icgn.org). The various purposes of integrated business reporting towards

70 International Finance Corporation (2019) IFC Unveils New Toolkit to Improve Companies’ Disclosure and
Transparency. Available from:

https://www.ifc.org/wps/wem/connect/news_ext_content/ifc_external corporate_site/news+and-+events/news/ifc+un

veilstnew-+toolkit+to+improvetcompaniest+disclosure+and+transparency

7! International Corporate Governance Network (ICGN) (2015) ICGN Guidance on Integrated Business Reporting.
Available from: https://www.icgn.org/sites/default/files/Integrated%20Business%20Reporting.pdf [Accessed 2019,
13 August] p2-15
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achieving transparency and good corporate governance in an organization will be depicted in

Figure 4.4 below.

Figure 4.4 The seven purposes of integrated business reporting towards achieving

transparency and good corporate governance

Seven purposes Seven purposes Seven purposes
of Integrated of Integrated of Integrated
Business Business Business

Reporting Reporting Reporting

4
\

|

Source: Modified: (International Corporate Governance Network, 2015:5, www.icgn.org)

2According to the International Corporate Governance Network (2015:5-13) the purpose of
setting out guidance on integrated business reporting from an investor perspective is to indicate
to companies the type of reporting that is useful and to encourage the investment community to

solicit such information.

"2 International Corporate Governance Network (ICGN) (2015) ICGN Guidance on Integrated Business Reporting.
Available from: https://www.icgn.org/sites/default/files/Integrated%20Business%20Reporting.pdf [Accessed 2019,
13 August] p2-15
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4.7.1 Forward-looking. Disclosures should be genuinely informative and include forward-
looking elements where this will enhance understanding. Integrated business reporting should
support and enhance information in the financial statements and explain the linkages to non-
financial information. It will set historic performance in the context of a company’s strategy and
market conditions and will offer insight into the potential for future success. Such forward-
looking elements include trend data that can help investors to assess the company’s strategy and
prospects. For example, do disclosures indicate significant trends that are not evident from the

financial statements and, if so, how these trends are likely to affect the company?

4.7.2 Material, relevant and timely. Disclosure should be material, relevant and timely.
Integrated business information is material if it is information whose omission or misstatement
could influence the economic decisions taken by users of the information. Integrated business
reporting should be timely, in particular meeting market guidelines and it should be made
available as soon as reasonably possible so that investors are able to make informed decisions
based on it; this diminishes the likelihood of a false or distorted market. Information should be
focused in order for it to be genuinely useful. Too much information that is not relevant will
dilute the message. The materiality (or not) and relevance of the issues covered will be
determined by the company’s circumstances and the sector within which it operates, rather than
being determined by a prescriptive approach as to what should be reported. It may be helpful for

the company to explain why it considers the disclosures to be material.

4.7.3 Long-term strategy. Disclosure should describe the company’s business model for
generating or preserving value over the longer term and how it underpins the strategy for
delivering the objectives of the company, describe the associated risks and opportunities, and
explain the board’s role in assessing and overseeing strategy and the management of risks and
opportunities. *The explanation relating to the business model and strategy should focus on the

key points necessary to help investors understand not only the business model, strategy, risks and

73 International Corporate Governance Network (ICGN) (2015) ICGN Guidance on Integrated Business Reporting.
Available from: https://www.icgn.org/sites/default/files/Integrated%20Business%20Reporting.pdf [Accessed 2019,
13 August] p2-15
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opportunities but also form a view of the appropriateness and effectiveness of the governance

approach adopted by the board in its oversight of these matters.

4.7.4 Integrated reporting. Disclosure should be accessible and appropriately integrated with
other information that enables investors to obtain a picture of the whole company. Integrated
business reporting should be in a form that investors can reasonably be expected to understand.
For example, complicated technical terms should be explained and care should be taken to
ensure that the information is clearly written and presented. Integrated reporting is a process
founded on joined-up thinking that results in a periodic integrated report by an organisation
about how its strategy, governance, performance and prospects, in the context of its external
environment, leads to the creation of value in the short, medium and long term. Integrated
reporting provides a framework within which decisions of a long-term nature can be made,
unlocking financial capital for investment, as well as providing a more holistic picture of how
value is created, or destroyed, over time. Critically, businesses need to recognise the linkages
between improvements in non-financial areas and financial metrics, such as earnings, cash flow
or share price. Such improvements can often occur after a time-lag; this can highlight the
importance of relevant non-financial measures to the extent they may act as a lead indicator of
future performance. It is also important to avoid measuring too many things, which might
otherwise lead to an unnecessary profusion of peripheral, trivial or irrelevant disclosures.

matters.

4.7.5 Key performance indicators. Disclosure should include key performance indicators that
are linked to strategy and facilitate comparisons. An indicator is likely to be important and
relevant to strategy if it is used by the board and executive management in monitoring the
company’s performance in achieving its strategy and is therefore likely to affect board and
managerial decisions. Indicators disclosed in integrated reporting should facilitate comparisons
with other companies and for the same company over time. Where sector-specific practices have

emerged for indicators, companies should make use of such indicators unless they have specific
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reasons for considering them inappropriate. Companies should disclose indicators that are

comparable over time, unless circumstances change and they cease to be appropriate matters’*.

4.7.6 Objective metrics. Disclosure should include objective metrics where they apply and
evidence based estimates where they do not. Where objective measures of intangibles are
relevant and can be obtained, such measures should be used. In the absence of relevant objective
measurements, estimates and commentary should be provided. Narrative discussion and
judgement can be useful in conveying information. Both metrics and judgement are valuable in
integrated business reporting. Credible and verifiable measurement of non-financial business
reporting is vital. However, the development of valid metrics is challenging due to a variety of
factors including the measurement of intangibles, claims of proprietary information, and
comparability across qualitative data elements. The metrics for non-financial business reporting
will frequently be determined by the specific characteristics of a company and the sector in

which it is operating matters.

4.7.7 Independent assurance. Disclosure should be strengthened by independent assurance that
is carried out having regard to established disclosure standards applicable to non-financial
business reporting, such as the IASB’s Practice Statement on Management Commentary.
Independent assurance about the extent to which integrated business reporting has followed
established measurement and reporting standards can be useful to enhance the credibility and
reliability of the reported information. Companies should adopt a clear and disclosed policy
towards obtaining assurance. Importantly, the integrated report should ‘tell the story’ of the
company. It is not helpful to investors analysing companies for the report to be ‘legal boilerplate’
(International Corporate Governance Network, 2015:13,

https://www.icgn.org/sites/default/files/Integrated%20Business%20Reporting.pdf). The

following section will cover the conclusion of this chapter in-depth.

74 International Corporate Governance Network (/ICGN) (2015) ICGN Guidance on Integrated Business Reporting.
Available from: https://www.icgn.org/sites/default/files/Integrated%20Business%20Reporting.pdf [Accessed 2019,
13 August] p2-15
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4.8 Conclusion

Nowadays transparency has become a critical principle of corporate governance due to the fact
that it helps to create a culture of openness, easy accessibility to information and sharing in an
organization. When board of directors, senior management and employees are fully
knowledgeable of the fact that they are answerable to the organization’s internal and external
corporate stakeholders they are more likely to uphold good honest, ethical and transparent
behavior at the workplace. While on the other hand a culture of transparency can help to prevent
unethical conduct at the workplace such as fraud, bribery and the communication of false
information to the general public or stakeholders of the organization. Transparency is one of the
most effective tool an organization can use to make all the necessary information investor
friendly when investors are considering to invest in the organization willingly. It can therefore be
concluded that transparency is a critical ingredient in reinforcing good corporate governance
standards in the organization but it is considered to be more crucial at the top hierarchy levels of
the organizational structure such as the board, the executive directors and shareholders.
Shareholders often make investment decisions in an organization based on the openness of the

board of directors in sharing information, actions and integrity.

4.9 Review questions

1) What is the meaning of the terms: transparency and honesty?
2) Describe the importance of transparency to an organization and its board?

3) Identify how an organization can create a culture of transparency? Discuss the ways used to

identify an organization with a culture of transparency?

4) Describe how an organization can effectively practice transparency in the organization and the

boardroom?

5) What is integrated business reporting? Identify the seven purposes of integrating business

reporting?

85



Chapter 5: Aligning corporate & operational

governance into corporate strategy

After reading this chapter you should be able to:

e Explain the meaning of the terms: corporate strategy, goals, objectives and operational
governance.

e Identify the purpose of a corporate strategy. Explain how an organization can formalize
its operational governance.

e Describe how an organization can align operational governance with the business model.

e Discuss the common characteristics of organizations without operational governance.
Describe the key benefits of operational governance.

¢ Explain the role played by boards in developing a corporate and an ethics strategy.

5.1 Introduction

One of the routine fiduciary duties of a board of director in any type and size of organization is
carrying-out strategic planning in order to determine the long term goals of the organization and
how to incorporate both corporate and operational governance as a strategy. Strategic plans are
devised by a board in an organization and the board also determines the approach that will be
used in setting both corporate and operational governance as a strategic priority. Another
responsibility of a board is to ensure that both corporate and operational governance strategy is
appropriately aligned to both the business and corporate strategy. One of the guaranteed ways an
organization can attain strategy is via its corporate governance guidelines and practices it adopts
as a whole. Today most of the board of directors and senior management in organizations now
place more emphasis on adding value to the organization’s market value through transparent,
honest, ethical and fair corporate governance practices in a manner that protects shareholders and
other stakeholders’ interest in the organization. “Governance is critical to all enterprises. In small
companies it may be managed in an ad hoc way and still function properly, but in larger
enterprises, governance that is managed in an ad hoc manner often fails. Many enterprises
identify governance as the critical area of improvement necessary to better manage the people

and processes that deliver the products and services provided by the company. Governance is a
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straightforward concept and is practiced by all enterprises. It is the creation of policies regarding
various aspects of the business and then making certain that the policies are followed. Creating
the policies is not the main issue in having good governance; all successful enterprises do a good
job creating policies. The hard part of governance, and where most enterprises fail, is in
monitoring the policies and in knowing that the policies have been followed; in other words

achieving control and compliance”” (Vitria Technology, 2008:1, www.vitria.com). The

following section will cover the definition of terms.

5.2 Definition of terms

There are many definitions that have been developed by academics and industry experts in the
field of business management about terms such as corporate strategy, business strategy,
objectives, goals, operational governance and operational risk. “Corporate Strategy takes a
portfolio approach to strategic decision making by looking across all of a firm’s businesses to
determine how to create the most value. In order to develop a corporate strategy, firms must look
at how the various businesses they own fit together, how they impact each other, and how the
parent company is structured in order to optimize human capital, processes, and governance.
Corporate Strategy builds on top of business strategy, which is concerned with the strategic

9576

decision making for an individual business (Corporate Finance Institute, 2019,

https://corporatefinanceinstitute.com). Business strategy focuses on determining the ways an

organization can use to compete whilst corporate strategy places more emphasis on choosing
from the organization’s business portfolio (such as agribusiness, mining, banking, logistics
and so on) which businesses and or industry sector the organization must compete.

“Operational Governance allows you to state your policies as business processes, and ensures

75 Vitria Technology (2008) Formalizing Operational Governance.: Ensuring the Well Managed Enterprise.

Available from: https://www.vitria.com/pdf/WP-Formalizing-Operational-Governance.pdf [Accessed 2019, 18

August] p1-8

76 Corporate Finance Institute (2019) Corporate Strategy. Available from:

https://corporatefinanceinstitute.com/resources/knowledge/strategy/corporate-strategy/
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that established business policies are followed throughout all operations of the enterprise”’’

(Vitria Technology, 2008:1, www.vitria.com). In the following section the purpose of a

corporate strategy will be covered.

5.3 Purpose of a corporate strategy

It is the role of the executive directors and the board to ensure that the set corporate governance
guidelines are adopted and implemented in all aspects of the organization and this includes the
following: the allocation of resources, when creating the organizational structure, the
management of the organization’s subsidiary business units and strategic tradeoffs which all fall
under the corporate strategy of the organization (Corporate Finance Institute, 2019,

https://corporatefinanceinstitute.com). When corporate and operational governance policies are

established they must be categorized and followed by everyone in the organization and they must
also be implemented during the organizational design process in line with the corporate strategy.
“What are the Components of Corporate Strategy? There are several important components of
corporate strategy that leaders of organizations focus on. The main tasks of corporate strategy

arc:

* Allocation of resources

* Organizational design

* Portfolio management

« Strategic tradeoffs”’® (Corporate Finance Institute, 2019, https://corporatefinanceinstitute.com).

77 Vitria Technology (2008) Formalizing Operational Governance.: Ensuring the Well Managed Enterprise.

Available from: https://www.vitria.com/pdf/WP-Formalizing-Operational-Governance.pdf [Accessed 2019, 18

August] p1-8

78 Corporate Finance Institute (2019) Corporate Strategy. Available from:

https://corporatefinanceinstitute.com/resources/knowledge/strategy/corporate-strategy/
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“#1 Allocation of Resources. The allocation of resources at a firm focuses mostly on two
resources: people and capital. In an effort to maximize the value of the entire firm, leaders must
determine how to allocate these resources to the various businesses or business units to make the

whole greater than the sum of the parts. Key factors related to allocation of resources are:
* People

o Identifying core competencies and ensuring that they are well distributed across the firm
o Moving leaders to the places they are needed most and add the most value (changes over
time-based on priorities)

o Ensuring an appropriate supply of talent is available to all businesses
* Capital

o Allocating capital across businesses so that it earns the highest risk-adjusted return
o Analyzing external opportunities (mergers and acquisitions) and allocating capital
between internal (projects) and external opportunities” (Corporate Finance Institute,

2019, https://corporatefinanceinstitute.com).

“#2 Organizational Design. Organizational design involves ensuring that the firm has the
necessary corporate structure and related systems in place to create the maximum amount of
value. Factors that leaders must consider are, the role of the corporate head office
(centralized vs decentralized approach and the reporting structure of individuals and business
units (vertical hierarchy, matrix reporting, etc.). Key factors related to allocation of resources

are:
* Head office (centralized vs decentralized)

o Determining how much autonomy to give business units
o Deciding whether decisions are made; top down or bottom up

o Influence on the strategy of business units

* Organizational structure (reporting)
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o Determine how large initiatives and commitments will be divided into smaller projects

o Integrating business units and business functions such that there are no redundancies

o Allowing for the balance between risk and return to exist by separating responsibilities

o Developing centers of excellence

o Determining the appropriate delegation of authority

o Setting governance structures

o Setting reporting structures (military / top down, matrix reporting”’® (Corporate Finance

Institute, 2019, https://corporatefinanceinstitute.com).

“#3 Portfolio Management. Portfolio management looks at the way business units complement
each other, their correlations, and decides where the firm will ‘play’ (i.e. what businesses it will

or won’t enter). Corporate Strategy related to portfolio management includes:

* Deciding what business to be in or to be out of

* Determining the extent of vertical integration the firm should have

» Managing risk through diversification and reducing the correlation of results across businesses

* Creating strategic options by seeding new opportunities that could be heavily invested in if

appropriate

» Monitor the competitive landscape and ensure the portfolio is well balanced relative to trends in

the market” (Corporate Finance Institute, 2019, https://corporatefinanceinstitute.com).

“#4 Strategic Tradeoffs. One of the most challenging aspects of corporate strategy is balancing
the tradeoffs between risk and return across the firm. It’s important to have a holistic view of all
the businesses combined and ensure that the desired levels are risk management and return
generation are being pursued” (Corporate Finance Institute, 2019,

https://corporatefinanceinstitute.com). The formalization of operational governance will be

covered in the following section.

7 Corporate Finance Institute (2019) Corporate Strategy. Available from:

https://corporatefinanceinstitute.com/resources/knowledge/strategy/corporate-strategy/
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5.4 Formalizing operational governance

In general with operational governance the organization is permitted to list its different policies
as business processes while ensuring that the created business policies are implemented in the

operations of the entire organization®® (Vitria Technology, 2008:2, www.vitria.com). “Policies

established by the COO, and by the heads of business units must be related to and consistent with
policies executed deep in the operational infrastructure. With Operational Governance, policies
are aligned from the business to the operational aspects of the enterprise, thus allowing you to
control and run your business better. The crux of the issue regarding governance is that most
policies are expressed only as text in a document. This simple fact makes it impossible to use
your existing IT infrastructure to monitor and enforce compliance with the policies. So policies
are created, but cannot be monitored automatically and may in fact conflict with other policies.
The solution to this problem is simple: define the policies formally so that they may be
automatically executed, and provide comprehensive analysis to managers who need to monitor
and enforce them. A governance process can formally be expressed as a hierarchy of policies that

are grouped together” (Vitria Technology, 2008:2, www.vitria.com). The hierarchical policy

structure will be depicted by Figure 5.1 below.

80 Vitria Technology (2008) Formalizing Operational Governance: Ensuring the Well Managed Enterprise.

Available from: https://www.vitria.com/pdf/WP-Formalizing-Operational-Governance.pdf [Accessed 2019, 18
August] p1-8
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Figure 5.1 Hierarchical policy structure
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Source: (Vitria Technology, 2008:2)

“At the top of the hierarchy are business policies that are expressed as business processes. There
may be several levels of business policies. At a more granular level each step in the business
processes may have a policy associated with it, usually expressed as a set of rules (see figure
5.1). This structure can be used to express the governance of any activity concerning the

enterprise in a formal and automated way”®!' (Vitria Technology, 2008:2, www.vitria.com). The

following section will cover how an organization can align operational governance with the

business model.

5.5 How to align operational governance with the business model

In general it is critical for the board and the executive directors of the organization to align the
operational governance practices of the organization to its business model since this is one of the
guaranteed ways of enabling the business to achieve its promise and set goals. One of the
common mistakes that is made in organizations is the assumption that the term ‘operational
governance’ and ‘corporate governance’ share the same meaning whilst they do not at all.

Operational governance focuses on dealing with issues related to how decisions in an

81 Vitria Technology (2008) Formalizing Operational Governance: Ensuring the Well Managed Enterprise.

Available from: https://www.vitria.com/pdf/WP-Formalizing-Operational-Governance.pdf [Accessed 2019, 18
August] p1-8
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organization are structured and implemented while corporate focuses on the system of rules®

(Deloitte Consulting Pty Ltd.,, 2019, https://www2.deloitte.com). “Effective operational

governance can provide the foundation for lasting improvements. Yet, it is the one step that
companies are most likely to overlook in restructuring or making organisational changes. When
corporate executives consider making organisational changes, they usually move straight to
restructuring or realigning resources. However, before a single resource is redeployed,
companies should consider how decisions are or will be made in the organization” (Deloitte

Consulting Pty Ltd., 2019, https://www?2.deloitte.com). The three steps a board and executive

directors can use to align operational governance with the business model will be depicted in

Figure 5.2.

Figure 5.2 Three steps used to align operational governance with the business model

Source: Modified: (Deloitte Consulting (Pty) Ltd., 2019, https:/www?2.deloitte.com).

82 Deloitte Consulting (Pty) Ltd (2019) Aligning Operational Governance with the Business Model: Steps to
Sustainable and Scalable Change. Available from: https://www?2.deloitte.com/za/en/pages/strategy/articles/aligning-

operational-governance-with-the-business-model.html#

93


https://www2.deloitte.com/
https://www2.deloitte.com/
https://www2.deloitte.com/
https://www2.deloitte.com/za/en/pages/strategy/articles/aligning-operational-governance-with-the-business-model.html
https://www2.deloitte.com/za/en/pages/strategy/articles/aligning-operational-governance-with-the-business-model.html

The three steps to follow when aligning the operational governance with the business model

highlighted in Figure 5.2 will be discussed in-depth. % *“*

First, you need to confirm, change, or
adjust your company’s business model. By business model, we mean the way a company
organises or structures itself to go to market, interfaces with stakeholders, and reacts to external
events. The business model should serve as the blueprint for a corporate transformation or
restructuring effort. Second, as with a construction project, the foundation needs to be laid. In
business, this is the operational governance — i.e. determining how decisions are made and
executed — that conforms to the business model. This is the step companies are mostly likely to
overlook. Yet, it is a vital step. Lastly, before deploying a single resource, you must establish a
foundation of effective decision making if you want to increase your company’s chances for
sustained improvement. Effectively implemented, this “operational governance” can provide the
means and methods for making decisions and for institutionalising them. These include: clearly
defined decision making roles, a clear division of responsibilities between corporate and the
business units (or other organisational entities), and a supporting infrastructure for key

interactions throughout the decision process”” (Deloitte Consulting (Pty) Ltd., 2019,

https://www?2.deloitte.com). In the following section the common characteristics of organizations

without operational governance will be covered.

5.6 Common characteristics of organizations without operational governance

“Without effective operational governance, structural inefficiency can occur, which companies
can unlikely afford, in particular during an economic downturn, slow recovery or global
macroeconomic challenges. Symptoms can include: confusion and conflict between corporate
284

and individual business units, turf battles, duplication of efforts, and organisational blind spots

(Deloitte Private Consulting Limited, 2019, https://www2.deloitte.com). “In every business there

are differences of opinion. That is all well and good, even healthy, until those differences

interfere with decision making. In the absence of defined operational decision making, there

8 Deloitte Consulting (Pty) Ltd (2019) Aligning Operational Governance with the Business Model: Steps to
Sustainable and Scalable Change. Available from: https://www?2.deloitte.com/za/en/pages/strategy/articles/aligning-

operational-governance-with-the-business-model.html#

8 Deloitte Consulting (Pty) Ltd (2019) Aligning Operational Governance with the Business Model: Steps to
Sustainable and Scalable Change. Available from: https://www2.deloitte.com/za/en/pages/strategy/articles/aligning-

operational-governance-with-the-business-model.html#
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tends to be significant conflict. Negative influence prevails, the loudest voice wins, meetings
result in arguments, secret factions vie for control, and back stabbing is common. This is when
Operational Governance is needed. In the absence of operational governance, typical arguments

include:

 Disagreement over operational direction

* Fragmented control over money, resources, and priorities

* Battles over what to fund — and what not to fund

* Confusion around acceptance of deliverables and work products” (Advance Consulting, 2019,

www.advanceconsulting.com). In the following section the key benefits of operational

governance will be covered in the following section.

5.7 Key benefits of operational governance

“Whether the problem is at the highest level of the company (e.g., operational direction and
major funding decisions) or within the lowest levels of a business process (e.g., work product
review and acceptance authority), defining the rules around decision making in advance can
dramatically improve operational performance and avoid wasteful conflict. ‘When it is clear in
advance how decisions will be made, and by whom, there is a level of congruence that brings
efficiency — and even peace — to the decision making.’ All of the energy that would have been
wasted in conflict can now be used to accomplish the work of the enterprise. Add that up across
all of the decision points in the enterprise and you’ve unleashed a tremendous amount of positive

and productive energy!”® (Advance Consulting, 2019, www.advanceconsulting.com). “Key

Benefits of Operational Governance:

* Governance policies execute in existing IT infrastructure,
* Policies cannot be misinterpreted,
* Policies cannot be contradictory,

* Policies can be monitored and analyzed in real-time,

85 Advance Consulting (2019) Operational Governance. Available from:

https://www.advanceconsulting.com/operational-governance/
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» Self-managing compliance” (Vitria Technology, 2008:2, www.vitria.com). The following

section will now cover the role played by boards in developing a corporate and an ethics

strategy.

5.8 Role played by boards in developing a governance and an ethics strategy

A well crafted and implemented governance strategy that is properly aligned to corporate
strategy enhances the organization’s performance in general. An organization’s effectiveness lies
in the hands of its board thus strategy plays a vital role in ensuring that the board successfully
keeps the organization financially healthy and focused on achieving its set goals. A board has the
fiduciary duty of establishing an effective strategy the organization must use to achieve its
mission and vision. The first task a board must accomplish in order to establish and implement
strategy is to clearly highlight the meaning of strategy to it and what the board intends to
contribute towards strategy. One of the key roles of a board is supervision which encompasses
the management and or monitoring of business performance of the top management’s work
ethics, compliance to the principles of corporate governance, the reduction of conflict due to the
proper execution of operational governance policies, effective strategic planning and integrity. It
is quite common for boards to play a critical role in formulating the strategy of the organization
in collaboration with the CEO. Board of directors are usually industry experts with top notch
knowledge, an advanced business network or contacts across the world thus enabling them to
have an added advantage in terms of interpreting or predicting business trends in this modern-
day highly dynamic business environment than senior management of the organization who often
have slightly lower skills, knowledge, experience and extensive business networks or contacts. In
general a board in an organization has the fiduciary duty to provide adequate support for
management thereby making it the superior and authentic authority®® (Source: Cossin
and Métayer, 2019, “Board & Strategy: Does Your Board Really Add Value to Strategy?”,
IMD - International Institute for Management Development, www.imd.org).

8 Source: Cossin and Métayer, 2019, “Board & Strategy: Does Your Board Really Add Value to Strategy?”,
IMD - International Institute for Management Development, www.imd.org

96


http://www.vitria.com/
http://www.imd.org/
http://www.imd.org/

5.8.1 Questions the board of directors must ask themselves when developing a governance

strategy that will be aligned to the corporate strategy

The various questions boards must ask themselves include:

» Are we really fully knowledgeable of our business model, business strategy and the principles
of corporate governance the organization must adapt? Are we happy with the current corporate
governance practices and transparency measures being implemented in the organization?

» Are we spending adequate time to properly analyze, plan and create conversations related to
strategic issues?

» Are we currently in possession of a feasible process that we can use to oversee strategy? Are
we receiving accurate information about strategy and governance?

* Are we placing more attention on long-term sustainability?

» Are we currently able to agree as a board that in the organization we now have a conducive,
fair, transparent, honest and ethical good corporate governance culture that promotes
constructive challenge?

* Are we collaborating with the executive management and reaching a consensus that the
executive management team will consistently provide updated and accurate management
information which the board can use on a regular basis to make effective decisions that are in
line with the corporate governance guidelines of the organization?®’ (Chartered Institute of
Management Accountants, /ncorporating Ethics into Strategy, CIMA, 2010:6). The conclusion

of this chapter will be covered in the following section.

5.9 Conclusion

In general it is the fiduciary duty of a board of director in any type and size of organization to
carry-out strategic planning in order to determine the long term goals of the organization and
how to incorporate both corporate and operational governance as a strategy. The board of
directors’ have the task of creating strategic plans in an organization and the board also

determines the approach that will be used in setting both corporate and operational governance as

87 Chartered Institute of Management Accountants (CIMA) (2010) Incorporating Ethics into Strategy: Developing
Sustainable Business Models. Available from:

https://www.cimaglobal.com/Documents/Professional%20ethics%20docs/Incorporatingethicsintostrategyweb1.pdf
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a strategic priority. Nowadays the task of monitoring corporate governance and operational
governance policies has become one of the key tasks that is carried-out by the board of directors’
in an organization on a regular basis in collaboration with the chief governance compliance
officers. Organizations that do not implement operational governance are often associated with
numerous problems that include the following: high levels of conflict are rampant as people
often consistently arguing over various work related issues; betrayal behaviors are consistently

visible in the organization and there is regular duplication of work activities as well.
5.10 Review questions

1) Define the terms: ‘corporate strategy’, ‘goals’, ‘objectives’ and ‘operational governance’?

2) Discuss the purpose of a corporate strategy? Describe how an organization can formalize its

operational governance?
3) Explain how an organization can align operational governance with the business model?

4) Identify the common characteristics of organizations without operational governance? Explain

the key benefits of operational governance?

5) Describe the questions board of directors must ask themselves when developing a governance

strategy?
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Chapter 6: Ethics and compliance

After reading this chapter you should be able to:

e Explain the meaning of the following terms: ethics, code of ethics and code of conduct.

o Identify the parties that are responsible of ethics & the range of job titles associated with
the ‘ethics ambassador’ roles.

¢ Outline the responsibilities of an ethics ambassador in the organization.

e Explain the reasons why organizations and boards must embed ethics into their culture.

e Describe how the ethics department collaborates with the HR function? Discuss the

importance of a code of conduct and a code of ethics.
6.1 Introduction

The interrelation of good corporate governance and ethics practices in an organization is
unquestionable and inevitable. Each and every organization that has the following: a highly
successful corporate social responsibility program, good corporate image, high customer
satisfaction rates, enhanced innovation rates, high business performance and a highly motivated
workforce is often fueled by good corporate governance and ethical practices. Good corporate
governance practices can only interrelate with ethics practices if the organization strives to have
a better understanding of the ethics cultures or activities in the organization. ¥“Workplaces can
provide many challenges that test our ability and willingness to act with courage. If you see
someone doing something wrong — i.e., steal from the employer; take credit for someone else’s
work; falsify data and records, it takes a person of courage to inform higher-ups in the
organization about the misdeeds even if it means you will be retaliated against. Doing what is
right is not always easy but it is moral behavior. In today’s society it has become more difficult

than ever, it seems, for people to act courageously” (Mintz, 2018, www.ethicssage.com). Most of

the organizations around the world operating in this modern day business environment have well
crafted code of ethics and codes of conduct guidelines they have adopted and provided to their

board of directors, business executives, managers and employees in the form handbooks or

8 Mintz, S. (2018) Are You Courageous and Is It A Good Thing. Available from:

https://www.ethicssage.com/2018/12/are-you-courageous-and-is-it-a-good-thing.html
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downloadable emailed attachment files. The ability to know what is right or wrong in the form a
handbook is the greatest gift an organization can provide its board of directors, business
executives, managers and employees since it enables them to avoid engaging in activities such as
indiscipline, corruption, fraud and so on at the workplace. The following section will help

provide clear definitions of the terms used in this chapter.

6.2 Definition of terms

In general the field of ethics is broad therefore numerous definitions have been developed by
academics, experts and authors in the field over the past number of years. The term ‘ethics’
refers to a set of principles that help to shape an individual’s or organization’s culture, thinking
or mindset towards their behavior, morality, conscience and ethos on what they believe is right
or wrong in general (Rudolph. Patrick. T. Muteswa, 2019). “Ethics defines the best option as the
one which best achieves what is good, right and consistent with the nature of the things in

question™® (The Ethics Centre, 2019, https://ethics.org.au/why-were-here/what-is-ethics/). In

this chapter the term ‘ethics ambassador’ and ‘ethics champion’ are some of the terms that will
be used more often. “Ethics ambassadors can be defined as employees that assist senior
management in promoting an ethical culture based on shared core values within the

organization™® (Institute of Business Ethics, 2017:1, https:/www.ibe.org.uk/). *'“A code of

ethics 1s a written set of guidelines issued by a company to its management and staff to help them
conduct their behaviour and actions in accordance with its values and ethical standards™ (Duffy,

2017, www.charteredaccountants.ie/). “Code of Conduct can refer to a listing of required

behaviors, the violation of which would result in disciplinary action. In practice, used

8 The Ethics Centre (2019) What is Ethics? Available from: https://ethics.org.au/why-were-here/what-is-ethics/

0 Institute of Business Ethics (IBE) (2017) Ethics Ambassadors: Promoting Ethics on the Front Line. Business
Ethics Briefing, Issue 57. Available from:
https://www.ibe.org.uk/userassets/briefings/ibe_briefing 57 ethics_ambassadors.pdf [Accessed 2019, 02 August]
pl-6

o1 Duffy, D. (2017) Ethics and the Role of the Board. Available from:
https://www.charteredaccountants.ie/Accountancy-Ireland/Articles2/Spotlight/Latest-News/ethics-and-the-role-of-
the-board
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interchangeably with Code of Ethics”®? (Ethics & Compliance Initiative, 2019,

https://www.ethics.org/resources/free-toolkit/toolkit-glossary/). In the next section the

individuals who are responsible of ethics in the organization will be clearly highlighted.

6.3 Who is responsible of ethics & the range of job titles associated with the

‘ethics ambassador’ roles

The task of overseeing that all matters related to ethics and compliance in an organization is
conducted by ethics officers in the organization. One of the most common mistake the board of
directors, senior management and employees often make is assuming that the responsibility of
ethics lies with the ethics ambassadors only whilst in actual fact the responsibility lies with
everyone in the organization and they all have a role to play in ensuring that the ethics standards
and policies of the organization are maintained or improved on a regular basis. The modern day
term that is similar to the term ‘ethics officers’ which is more popular nowadays in organizations
is ‘ethical ambassadors’. The job titles that are linked to the role of an ethics ambassador depend
on the type, size and operations of the organization. In some organizations these different titles
simply refer to the role of an ethics ambassador. “What are ethics ambassadors? Ethics
ambassadors are employees selected to formally assist senior management in promoting and
embedding the ethics policies, codes of conduct, business principles, statements of values or
other similar policies of their organisations. In this Guide we use the term ‘ethics policy’ to
represent all similar initiatives. The post of ethics ambassador may be full-time or may be taken
on in addition to an employee’s day-to-day job. Ethics ambassadors will normally be positioned
throughout the company; across business units, geographical locations, and the hierarchy of an
organisation and may comprise an informal ‘network’ of diverse employees with similar
responsibilities. In practice ethics ambassadors have a range of different job titles depending on
the organisation and the scope of their responsibilities within it. Examples include:

* Ethics Champion

* Ethics Advisor

%2 Ethics & Compliance Initiative (2019) Ethics and Compliance Glossary: Home/Resources/Free Ethics &

Compliance Toolkit/Ethics and Compliance Glossary. Available from: https://www.ethics.org/resources/free-

toolkit/toolkit-glossary/ “© 2019 Ethics & Compliance Initiative. Used with permission of the Ethics Research

Center, 2650 Park Tower Drive, Vienna, VA 22180, www.ethics.org”.
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* Ethics Point of Contact

* Ethics Coordinator

* Ethics Officer

* Ethics and Compliance Focal Point

» Compliance and Ethics Leader

* Ethics Liaison

* Business Compliance Representative

* Business Conduct Officer

» Compliance and Ethics Ambassadors

* Operating Company Compliance Officer
 FEthics Star”®® °* (Institute of Business Ethics, Steinholtz, R. and Irwin, J., 2010,

https://www.ibe.org.uk). In the following section the responsibilities associated with ethics

ambassadors in the organization will be discussed.

6.4 Responsibilities of an ethics ambassador

There are numerous responsibilities that are associated with the job title of an ethics ambassador.
“Care needs to be taken to ensure that the responsibility allocated to an ethics ambassador is

commensurate with his/her skills, experience and motivation. This may include:
* localising global ethics material and initiatives,
» acting as a point of contact for employees,

* acting as an advocate for the ethics programme, the values of the organization and

communicating and disseminating information from the ethics office;

93 Steinholtz, R.N. and Irwin, J. (2010) GOOD PRACTICE GUIDE: Ethics Ambassadors. London: Institute of
Business Ethics, p4-10.

%4 Institute of Business Ethics (IBE) (2017) Ethics Ambassadors: Promoting Ethics on the Front Line. Business
Ethics Briefing, Issue 57. Available from:

https://www.ibe.org.uk/userassets/briefings/ibe_briefing 57_ethics ambassadors.pdf [Accessed 2019, 02 August]
pl-6
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» delivering training; recording, reporting and investigating suspected unethical conduct;
* investigating reports of misconduct;

* keeping the ethics programme top of mind with leaders” (IBE Good Practice, Steinholtz, R.N.
and Irwin, J., 2010, Ethics Ambassadors cited in Institute of Business Ethics, 2017,

https://www.ibe.org.uk/userassets/briefings/ibe_briefing 57 ethics_ambassadors.pdf). The

following section will cover in detail how the ethics department collaborates with the human

resources department.
6.5 How the Ethics Department collaborates with the HR department

93“It is difficult to provide a general definition of the role and scope of the ethics function that
would be applicable to all organisations. The operation of each organisation’s ethics function
differs according to its internal structure and the sector in which it operates. Therefore, when
considering the effective management of an ethics function, the foremost priority is to define a
clear mandate, spelling out the function’s key responsibilities specific to a particular
organisation. This is important as there is no one-size-fits-all approach to business ethics.
Generally, it is recognised that the ethics function holds a vital role in ensuring that ethics is part
of all business operations and that the core values are embedded and reflected in the
organisation’s culture” (Institute of Business Ethics, 2016:1-5,

https://www.ibe.org.uk/userassets/briefings/b54_ethicsfunction.pdf). **Furthermore, according to

the Institute of Business Ethics (2014:1) Collaboration Between the Ethics Function and HR.
When embedding ethical values into organisational culture, the roles of the company Ethics and
HR functions can frequently overlap. It is important therefore that they work together effectively
to ensure this happens. This Briefing identifies the areas where HR and the Ethics department

can work together and looks at ways in which effective partnerships can be formed.

% Institute of Business Ethics (IBE) (2016) Enhancing the Effectiveness of the Ethics Function. Business Ethics

Briefing, Issue 54. Available from: https://www.ibe.org.uk/userassets/briefings/b54 ethicsfunction.pdf [Accessed
2019, 04 August] p1-5

% Institute of Business Ethics (2014) Collaboration Between the Ethics Function and HR. Business Ethics Briefing,
Issue 40 (April), p1-2
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6.5.1 Recruitment and exit interviews’’: Job applicants are increasingly concerned about the
ethical conduct and reputation of an organisation. HR are often the first interaction that a
potential employee has with the company and where they get their initial impression of the
organisational culture. The Ethics function can inform HR about how the company approaches
its corporate responsibility and ethical commitments so that they are able to effectively answer
interviewee’s questions. This, as well as including ethics issues, questions and dilemmas at the
interview stages of recruitment can help HR ensure new employees are aware of, and accept, the
behaviours expected of them by an organisation. Including questions around the company values,
expected behaviours and organisational culture in exit interviews can also provide useful
information for monitoring the effectiveness of the ethics programme. HR and the Ethics
function can work together to identify what to ask to assess whether ethical concerns were a

reason for an employee leaving®®.

6.5.2 Induction: Often overseen by HR, induction is an opportunity to provide new employees
with an objective view of the company, organisational culture, work ethic and expected
behaviours. Therefore, to support this process effectively and assist employees with their

integration into the workforce, the Ethics function can provide HR with relevant materials.

6.5.3 Training: Ensuring all training sessions include a focus on expected behaviours is a key
way to ensure that ethical values are understood and applied by employees and ethical conduct is
not viewed as an ‘add on’. Learning and Development experts are often positioned in HR and
can deliver training together with the Ethics team where possible, thus allowing the functions to
utilise shared knowledge and expertise. HR can also use employee records to help monitor which

employees have or have not completed training or ‘refresher’ training.

6.5.4 Speak Up: Ownership of the Speak Up process can vary from company to company but HR

and the Ethics function commonly both play a role. There are many issues that stakeholders may

7 1BE Business Ethics Briefing 17 (2010) Ethical Due Diligence in Recruitment. Available

http://www.ibe.org.uk/userassets/briefings/ibe_briefing_ 17 ethical due_diligence_in_recruitment.pdf

% Institute of Business Ethics (2014) Collaboration Between the Ethics Function and HR. Business Ethics Briefing,
Issue 40 (April), p1-2
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speak up about including: bullying, harassment, discrimination, violence etc. that are relevant to
both functions. Although typically the domain of HR, consequent investigations to resolve issues
might include the involvement of the Ethics team too. Rather than come through other official
Speak Up channels, employee concerns may also be handed directly to either HR or the Ethics
department. Both teams can then liaise about the logging and management of these cases as well

as any training or awareness actions that may be required®.

6.5.5 Performance management and appraisals: Assessing employees’ application of ethical
values through appraisals can encourage them to behave ethically. Developing a rewards system
for ethical behaviour, such as remuneration, promotion or ethics ‘awards’, are ways of
encouraging and reinforcing the expected ethical behaviour of employees. HR and the Ethics
function can work together to develop an employee incentive system for their organisation to
reward employees who demonstrate ethical behaviours. HR could provide the Ethics function
with (anonymous) results from staff appraisals. These would help towards monitoring the
effectiveness of the ethics programme or help to see where further training should be focused. In
disciplinary matters there is often an ethical element. The Ethics function could be consulted by
HR on whether a particular behaviour is acceptable and HR can then implement corrective action

when it is not.

6.5.6 Staff survey: One way of taking the ‘ethical temperature’ of a business is to survey
employees about their experiences, perceptions and awareness of the organisation’s ethical
values and business practices. HR may oversee the surveying but the Ethics function can provide
insight regarding ethical challenges the company is facing and input into the questions that are

asked. Findings can then inform future training needs'®.

6.5.7 Ethics Ambassadors: The Ethics function might approach HR to help identify employees to

act as ‘ethics ambassadors’ (EAs, also sometimes called ‘ethics champions’). HR may be well

% Institute of Business Ethics (2014) Collaboration Between the Ethics Function and HR. Business Ethics Briefing,
Issue 40 (April), p1-2

10 IBE (2008) Surveying Staff on Ethical Matters. Available to order from http://www.ibe.org.uk/list-of-
publications/67/47
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positioned to do this because of the information they hold on employees including job
descriptions, appraisal results and accountabilities. HR can also help the Ethics function to
communicate what and who EAs are within the organisation'!.

6.5.8 Reporting to the Board: Most Boards are interested in whether a company is operating

ethically and in line with corporate values or not.

6.5.9 Internal Communications: HR are often the owner or champion of the internal
communications process in which multiple channels of information that can directly reinforce the
messages around ethical culture and expected behaviours exist. These include newsletters,
intranet, social media etc. and provide opportunities for ethics messages to be cascaded
internally. HR can be invaluable to the Ethics team in terms of communications when new
programs are being implemented locally. They can provide expertise on labour relations issues as
well as reviewing translations so that they fit with the local culture but at the same time still
mean the same in legal terms (Institute of Business Ethics, 2014:1-4,

https://www.ibe.org.uk/userassets/briefings/b40_hr.pdf). In the following section the reasons

why organizations and boards must embed ethics into their culture will be discussed in detail.

6.6 Reasons why organizations and boards must embed ethics into their
culture

There are numerous reasons why an organization and its board must embed ethics into its
corporate culture. Generally there are a few certain questions both independent and non-
independent directors of the organization must ask first themselves in-depth in order to have
adequate reasons for embedding ethics into the organization’s corporate culture and these include

the following:
* Does the organization have any possible areas that make it highly vulnerable to risk?

* Do we have a clear idea or a well drafted list of the different types of risks that may affect the

organization both in the short-and-long term of its operational life?

* Do we have a clear idea of the exact financial figures of all the lost income revenue or cashflow

as a result of being vulnerable to all the different forms of risk?

0V IBE (2010) Ethics Ambassadors. Available to order from http://www.ibe.org.uk/list-of-publications/67/47
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* Do we have the required brainpower and an ethics-driven skills base that can be fully utilized to
boost value creation, intellectual honesty, employee wellness, high productivity levels, efficiency

and gain a sustainable competitive advantage?

* Do we have a good corporate governance statement and an ‘ethical values’ statement that helps
to guide employees, management, executive directors and the board directors in their day-to-day
fiduciary duties and roles so that they put the interests of the organization, shareholders and
stakeholders  first instead of their own personal interests?'®? (Valls, 2019,

https://ethicalboardroom.com/why-boards-should-care-about-creating-an-ethical-work-culture/).

The three reasons why organizations and boards must embed ethics into their culture will be

depicted by Figure 6.1 below.

12 valls, J. (2019) Why Boards Should Care About Creating An Ethical Work Culture. Available from:

https://ethicalboardroom.com/why-boards-should-care-about-creating-an-ethical-work-culture/
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Figure 6.1 Three reasons why organizations and boards must embed ethics into their

culture

Source: Modified: (NEDonBoard, 2019, www.nedonboard.com/)

103A ccording to NEDonBoard (2019):

6.6.1 The Inability to Legislate Morals and Ethics

There are a significant number of people who believe that more regulations are needed to help
improve business ethics; however, history has proven that ethics cannot be regulated, it must be
adopted as a part of a company’s primary culture. The trust that has been lost in business, must
be rebuilt through the directors who create business cultures that are capable and willing to

recognize and engage ethical risk.

103 NEDonBoard (2019) Culture and Ethics in the Boardroom the Ethical Compass of the Company. Available

from: https://www.nedonboard.com/culture-and-ethics-in-the-board-room-the-ethical-compass-of-the-

company/ [Accessed 2019, 29 July] NEDonBoard is the UK professional body for non-executive directors and

board members.
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6.6.2 The Cost of Scandal and Crisis

In recent years, there has been no shortage of business scandals and corporate collapses
associated with poor ethics. The actions of many of the key executives, and the mute attitudes of
their directors, have come under public scrutiny. There have been allegations of fraudulent
management, corruption and bribery, just to name a few. These cases, and many others like
them, have created <cause for concern in relation to  business ethics.
These are all issues that the non-executive directors of any corporation must grapple with. While
the director is expected to be a team player, they are faced with the challenge of being able to
effectively engage the enigmatic issues that are facing the company. Ethics should be high on the
priority list, because without a culture that is built on ethical superiority, it will be impossible to
maintain the trust of the public. Losing the support and trust of the public is the precursor to
corporate collapse.

6.6.3 Business Ethics is Greater than Corporate Citizenship

Despite the fact that a significant number of regulators, business school professors, and business
commentators advocate a higher standard of corporate citizenship, business ethics cannot be
viewed as an optional exercise in corporate citizenship, meaning that they must be viewed as
being fundamental to the governance and efficacious management of every company. Decisions
at every level of a company have ethical implications, whether in the boardroom or at managerial
levels. This is why the culture has to flow freely from the top. If you wish to change a culture of
a company, you must begin in the boardroom (NEDonBoard, 2019,

https://www.nedonboard.com/culture-and-ethics-in-the-board-room-the-ethical-compass-of-the-

company/). The following section will cover the importance of a code of ethics and a code of

conduct.

6.7 Importance of a code of ethics and code of conduct

Nowadays most of the organizations are enjoying several advantages associated with good
corporate governance and a strong ethics culture as a result of drafting effective codes of ethics
and codes of conduct statements or documents. ““Regardless of whether your organization is
legally mandated to have a code of conduct (as public companies are), every
organization should have one. A code has value as both an internal guideline and an external

statement of corporate values and commitments. A well-written code of conduct clarifies an
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organization’s mission, values and principles, linking them with standards of professional
conduct. The code articulates the values the organization wishes to foster in leaders and
employees and, in doing so, defines desired behavior. As a result, written codes of conduct or
ethics can become benchmarks against which individual and organizational performance can be
measured. Additionally, a code is a central guide and reference for employees to support day-
to-day decision making. A code encourages discussions of ethics and compliance, empowering
employees to handle ethical dilemmas they encounter in everyday work. It can also serve as a
valuable reference, helping employees locate relevant documents, services and other resources

related to ethics within the organization. Externally, a code serves several important purposes:

* Compliance: Legislation (i.e., the Sarbanes-Oxley Act of 2002) requires individuals serving on
boards and organizational leaders of public companies to implement codes or clearly explain

why they have not.

* Marketing: A code serves as a public statement of what the company stands for and its

commitment to high standards and right conduct.

* Risk Mitigation: Organizations with codes of ethics, and who follow other defined steps in the
U.S. Sentencing Commission’s Federal Sentencing Guidelines, can reduce the financial risks
associated with government fines for ethical misconduct by demonstrating they have made a

“good faith effort” to prevent illegal acts” (Ethics & Compliance Initiative, 2019,

https://www.ethics.org/resources/free-toolkit/code-of-conduct/). “© 2019 Ethics & Compliance
Initiative. Used with permission of the Ethics Research Center, 2650 Park Tower Drive, Vienna,

VA 22180, www.ethics.org”. “What a Code Can Help to Accomplish. A quality code of conduct

can go a long way in improving a company’s success. Companies that view a code merely as a
way to communicate legal rules miss much of the value that a code can provide. A well-

developed code can help a company to:

* Prevent legal and regulatory violations. This is the first objective that most companies attach to
a code of conduct. When violations do occur, a code can help to detect them and mitigate their

effects.
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* Foster greater employee loyalty and retention. When employees feel included and engaged in

the company’s culture and success, they feel more committed.

* Encourage greater customer loyalty and retention. When customers learn about and then
experience in practice a company’s high standards of conduct, customers are more likely to show

their appreciation.

* Build stronger relationships with suppliers and other business partners. As with employees, the
more that they understand what the company expects of them — and what they can expect from

the company — the stronger the alliance.

 Strengthen trust and respect of other stakeholders, such as local communities, regulators,
NGOs, even from competitors. As codes become publicly available publications, more outside
stakeholders are reviewing them and setting their expectations of the company partly based on its
code. The more that a company lives up to the expectations that it has established, the greater

goodwill it engenders.

« Build a stronger reputation for integrity by helping the company to do what it says it will do”!%

(Lunday, 2018, www.corporatecomplianceinsights.com). The following section will cover the

different examples of leading global organizations with remarkable code of ethics and code of

conduct.

6.7.1 Examples of leading global organizations with remarkable code of ethics and code of
conduct

There are numerous organizations in the world with exemplary leadership and unique ethics
practices they implement in their day-to-day business operations. Some of the various examples
of leading global organizations with good-to-great leaders and unique ethics practices are

depicted in Figure 6.2 below.

104 Lunday, J. (2018) Creating An Effective Code of Conduct and Code Program. Available from:

https://www.corporatecomplianceinsights.com/creating-an-effective-code-of-conduct-and-code-program/
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Figure 6.2 Two examples of global organizations with a remarkable code of ethics and

conduct

Source: Modified: (British Airways, 2019, www.britishairways.com; International Airlines Group - IAG, 2019,

WWWw.lairgroup.com).

6.7.1.1 British Airways

A good example of an organization that has achieved milestones and a good corporate image as a
result of its ethics practices is Harmondsworth, United Kingdom-based leading airline company
called ‘British Airways’ the flag carrier airline of the nation of the United Kingdom which is
now owned by the Spanish firm the ‘International Airlines Group’ (IAG). The current Chief
Executive of British Airways is Mr. Alex Cruz'® (British Airways, 2019,

www.britishairways.com). “Celebrating 99 years of flying with pride. British Airways can trace

its origins back to the birth of civil aviation, the pioneering days following World War 1. In the
99 years that have passed since the world's first schedule air service on 25 August 1919, air
travel has changed beyond all recognition. Each decade saw new developments and challenges,
which shaped the path for the future,.. On 25 August 1919 Aircraft Transport and Travel Limited
(AT&T), a forerunner company of today’s British Airways, launched the world’s first daily
international scheduled air service, between London and Paris. That first flight, which took off
from Hounslow Heath, close to today’s Heathrow Airport, carried a single passenger and cargo

that included newspapers, Devonshire cream, jam and grouse” (British Airways, 2019,

105 British Airways (2019) Explore Our Past. Available from: https://www.britishairways.com/en-

zw/information/about-ba/history-and-heritage/explore-our-past
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www.britishairways.com). Table 6.3 will help depict the corporate responsibility practices of

British Airways. '%According to the British Airways (2019):

Table 6.3 Corporate Responsibility of British Airways

British Airways:

Corporate Responsibility

“At British Airways, we work hard to manage our business responsibly, be a good neighbour,
reduce our environmental impact and celebrate diversity. We are committed to fight human and
wildlife trafficking. We operate our aircraft with sensitivity to noise and air quality and engage
with the community on these issues. To tackle climate change we are investing in sustainable
fuel solutions, flying efficiently to reduce fuel consumption, supporting global regulation,
modernising our fleet and reducing waste and increasing recycling. We ensure we run a safe and
comfortable operation for our customers, continually invest in our aircraft and facilities and offer
additional help to those who require it. We look after our colleagues, encouraging their physical
and mental well-being, creating an inclusive culture and developing initiatives to create a more
diverse workforce. Our Community Investment programme has helped more than 600,000
people since 2010, in the UK and overseas, and provided much needed support and funding to
charities during humanitarian crises. We offer hundreds of work experience placements and

apprenticeships every year” (British Airways, 2019).

“Conducting business responsibly: We are committed to operating our business in a responsible
manner. Ethics and Integrity - Everyone working for us is expected to act with integrity, in
accordance with company policies and in compliance of the laws of the countries where they
work. Our suppliers are bound by the terms of the IAG Supplier Code of Conduct which requires

them to:

* Act with honest and integrity.

* Provide a safe working environment where employees are treated with dignity and respect.

19 British Airways (2019) Corporate Responsibility. Available from: https://www.britishairways.com/en-

us/information/about-ba/csr/corporate-responsibility
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* Seek to minimise and reduce our impact on the environment.
* Provide supply chain transparency and improve supply chain standards.

Human Trafficking and Modern Slavery: British Airways supports tackling human trafficking.
Our cabin and flight crew have the most exposure to potential trafficking situations and are
trained to spot incidents. British Airways has a zero-tolerance approach to Modern Slavery. Our

full statement on Modern Slavery and Human Trafficking” (British Airways, 2019,

https://www.britishairways.com/en-us/information/about-ba/csr/corporate-responsibility).

Source: Modified: (British Airways, 2019, www.britishairways.com)

6.7.1.2 International Airlines Group (IAG)

One of the leading global organizations with unique ethics practices and standards is the
International Airlines Group. The current Chief Executive of IAG is Mr. Willie Walsh. The
International Airlines Group was launched in 2011 (International Airlines Group - IAG, 2019,

www.iairgroup.com). “International Airlines Group (IAG) is one of the world's largest airline

groups with 573 aircraft flying to 268 destinations and carrying around 113 million passengers
each year. It is a Spanish registered company with shares traded on the London Stock Exchange
and Spanish Stock Exchanges. Our vision is to be the world’s leading airline group, maximizing
sustainable value creation for our shareholders and customers. Our business model makes us
well-positioned to achieve this in an increasingly competitive and fast-paced environment”

(International Airlines Group - IAG, 2019, www.iairgroup.com). '"’IAG brands portfolio

includes: Aer Lingus (is the national airline of Ireland, founded in 1936), British Airways (is
the number one carrier in London, the world’s largest international aviation market, and the
number one European carrier across the North Atlantic), Iberia (founded in 1927, Iberia is
Spain's largest airline and its flag carrier), LEVEL (is IAG’s new low-cost airline brand, built on
the belief that the world is a better place when we all get out and experience it), Vueling (is one
of Europe’s leading low-cost airlines and is number one in connecting Spain and Continental
Europe), Avios (is transforming its loyalty programmes, diversifying its partnerships and

leveraging data to become the loyalty partner of choice and a centre of loyalty excellence for the

107 International Airlines Group (IAG) (2019) Our Brands. Available from: https://www.iairgroup.com/en/our-

brands
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International Airlines Group), IAG CARGO (Five IAG airlines — one cargo carrier. IAG Cargo
is the trusted cargo partner of more than 10,000 businesses), IAG Global Business Services
(GBS) (since launching in 2014, IAG GBS has transferred and restructured services,
implemented new technology, created new ways of working and delivered unprecedented cost
savings — establishing IAG GBS as a strategic platform for growth as well as IAG itself)

(International Airlines Group, 2019, https://www.iairgroup.com/en/our-brands). '®®A portion of

the IAG Code of Conduct that covers the issues related about ethical business practice will be

highlighted in Table 6.4 below.

Table 6.4 International Airlines Group

“CEO Statement - Our vision is to be the world’s leading airline group and we will only achieve that if we conduct
our business in a way which is not only safe, but ethical. We have worked hard over many years to establish the
reputation of our businesses across the globe and it is important that we continue to work to protect that reputation”

(International Airlines Group, 2019:2, https://www.iairgroup.com/~/media/Files/I/IAG/documents/iag-code-of-

conduct-april-2019.pdf). According to the International Airlines Group (2019:5):

Our principles
In the following section, you will find the principles we must all work by every day at IAG, wherever we are in the

world.

Our People and Workplace

Health, Safety and Security

Health, safety and security is fundamental to our business, whether in the air or on the ground. It is our highest
priority. We must work and operate in a healthy, safe and secure way in compliance with all applicable laws,

regulations, company policies and industry standards.

108 International Airlines Group (2019) International Airlines Group: Our Code of Conduct. Available from:

https://www.iairgroup.com/~/media/Files/I/IAG/documents/iag-code-of-conduct-april-2019.pdf [Accessed 2019, 03

August] p1-7
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Fairness and Respect

109Gafe and ethical behaviour depends on all of us as individuals and, fundamental to that, is how we treat each
other. We must treat all employees with dignity and respect and we should never engage in bullying or harassment.
We must ensure that everyone who works for or with the Group is treated fairly and not unlawfully discriminated
against. It is our collective responsibility to promote and provide a work environment that is free from intimidation

and harassment and allows people to raise concerns freely and without fear of retaliation.

Our Customers and Stakeholders

Our Customers

We are a customer service business. We aim to provide good value and service to our customers and to look after
them, or their cargo, properly in many different circumstances. We must treat our customers with fairness, care,

respect and dignity and in a professional and non-discriminatory way.

Environment
Our planet is a precious place. We are aware of our impact on the environment and we work to mitigate that impact,
both on the ground and in the air, while responding to the demand for passenger and cargo air transport in the 21 st

century.

Suppliers and Business Partners

We promote and maintain relationships with suppliers and business partners that are cooperative and based on trust,
fairness and transparency. We engage with suppliers and business partners in accordance with this Code. Though we
cannot control the behaviour of others, it is our expectation that our suppliers and business partners will carry out

their business in a way that is consistent with our Code.

Local Community
Companies can have a positive impact in the communities they serve and the social good they do is recognised by
employees, customers and investors. We are committed to supporting positive engagement with those communities

local to our operations in a manner that aligns with the values and objectives of our operating companies.

Political Engagement
We do not allow the use of company funds or resources, including any company brands, to support any political

party or candidate.

199 International Airlines Group (2019) International Airlines Group: Our Code of Conduct. Available from:

https://www.iairgroup.com/~/media/Files/I/IAG/documents/iag-code-of-conduct-april-2019.pdf [Accessed 2019, 03

August] pl-7
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Our Business Dealings
Compliance with Laws

1%We must act in compliance with the applicable laws, rules and regulations of the countries in which we operate.

Competing Fairly
We conduct our business in an open and honest manner and must carry out our business in compliance with

competition laws.

Anti-bribery
We must never offer, pay, request or accept anything of value to obtain an improper advantage, or improperly

influence any kind of decision or action, whether directly or through a third party.

Avoiding Conflicts of Interest
We must act in the best interests of the Group. This means we should avoid situations where personal interests, such
as family or financial interests, conflict with those of the Group (or may be perceived as such). If we encounter an

actual, potential or perceived conflict of interest, we must report it to ensure it is managed appropriately.

Securities Law Compliance

We must comply with securities laws and never engage in any insider dealing.

Tax Compliance
We understand and comply with our tax obligations in the countries in which we operate and we must never engage

in tax evasion or facilitate the tax evasion of others.

Trade Compliance

We abide by all relevant international trade laws, including export control, sanctions and customs laws.

Respecting Human Rights
We carry out our work in a manner that respects the human rights of others. This means we do not accept any form
of forced or involuntary labour, human trafficking and modern slavery anywhere in our business (International

Airlines Group, 2019:7, https://www.iairgroup.com/~/media/Files/I/IAG/documents/iag-code-of-conduct-april-

110 International Airlines Group (2019) International Airlines Group: Our Code of Conduct. Available from:

https://www.iairgroup.com/~/media/Files/I/IAG/documents/iag-code-of-conduct-april-2019.pdf [Accessed 2019, 03

August] pl-7
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2019.pdf).

Source: Modified: (International Airlines Group, 2019:1-7, www.iairgroup.com)

The conclusion of this chapter will be covered in the following section.
6.8 Conclusion

In our society nowadays ethics helps to guide people or entities on what must be considered to be
moral or immoral. Ethics is a broad field and one of its sub-elements is business ethics.
Trustworthiness and respect are some of the key parts of business ethics. Organizations that
create and adopt codes of ethics often create working environments where their board of
directors, managers and employees adhere to good corporate guidance rules and standards on a
day-to-day basis. Ethics and compliance is now an important topic in organizations across the
world due to the fact that the performance of any organization in this modern-day business
environment is now determined by good corporate governance and ethical practices of the
organization. It can therefore be concluded that good corporate governance practices in
collaboration with the ethics function or ethics programme play a significant role in ensuring that

an organization adopts ethical practices.
6.9 Review questions

1) What is the meaning of the following terms: ‘ethics’, ‘code of ethics’ and ‘code of conduct’?

2) Identify the parties that are responsible of ethics & the range of job titles associated with the

‘ethics ambassador’ roles?
3) List the responsibilities associated with an ethics ambassador’s job title in the organization?

4) Describe how the ethics department collaborates with the HR function?

5) Discuss the reasons why organizations and boards must embed ethics into their culture?

Discuss the importance of a code of conduct and a code of ethics?
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Chapter 7: Leadership and board committees influence
g00d corporate governance standards

After reading this chapter you should be able to:

e Define the meaning of the following terms: leadership, board committee and a leader.

e Highlight the advantages of good leadership and the disadvantages of poor leadership in
an organization. Discuss at least three examples of leading global organizations with
good-to-great leaders.

e Describe in-depth why organizations tend to rely on board committees to deal with
various issues in the organizations.

e Explain in detail the two types of board committees and give relevant details of the

various committees associated with the two types of board committees.

7.1 Introduction

Today the world’s most powerful and well governed corporations share one thing in common
that is ‘effective leadership’. The key ingredient that is used in the modern day highly volatile
business environment to achieve good corporate governance is ‘leadership’. Every organization
despite its size, type and or physical geographical location often thrives when it is being well led
while on the other hand one of the characteristics of effective business leaders is that they often
practice the adopted fundamental corporate governance principles of the organization in their
day-to-day functional activities. “Whatever the type of your organisation, good governance and
leadership sets you apart from your competition, adding an ethical dimension beyond simple
good management. Good governance describes the high-water mark for arriving at decisions
which are transparent, accountable, responsive, participatory and effective”!!! (Haddleton Legal,

2019, https://haddletonlegal.com/). “The principle of leadership relates to the ability of the

organisation to set the tone from the top by clearly communicating the company strategy, culture,

values and behaviours, and by demonstrating how these are embedded throughout the

11 Haddleton Legal (2019) Good Governance and Effective Leadership. Available from:

https://haddletonlegal.com/services/good-governance-and-effective-leadership/
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organization”!'? (Bell, 2019, https://www.grantthornton.co.uk/). The definition of terms will be

covered in the following section.

7.2 Definition of terms

Numerous publications such as journals, newspapers, magazines, websites and textbooks have
highlighted the definition of leadership over the past number of years. In general the terms
‘leader’ and leadership’ are often used when discussing any topic that is related to leadership. A
leader is an individual with an inner ability to unite or persuade others to walk towards a certain
path through inspiring their morale and gaining their trust (Rudolph. Patrick. T. Muteswa, 2019).
“A board committee is a group of people to whom some specific role has been delegated (by the
main board). Established to build expertise and lessen the workload of the full board, the role of
committees is usually to research, review and make recommendations, and advise the board on
specific matters. Generally made up of board members, committees can also have independent
members (i.e. non-board members). Committees have limited authority, power, and
responsibilities, and each committee should operate under its own charter or terms of reference.
The board retains ultimate responsibility for any actions made by the committee”!!* (Cook, L.

cited in Get on Board Australia, 2019, https://getonboardaustralia.com.au/). The following

section will cover the advantages of good leadership.

7.3 Advantages of good leadership

An outstanding business leader understands the importance of corporate governance and what it
aims to achieve in the organization. “Effective leadership doesn't just involve making decisions
and setting a course, but communicating this well with employees and investors, in a way that
equips and empowers them to achieve it. From compliance to good governance. Good corporate
governance is not about dotting every ‘i’ and crossing every ‘t’. Far too many people place

emphasis on compliance and ignore the beneficial role that governance plays in supporting the

12 Bell, S. (2019) You Need Effective Leadership for Good Governance. Available from:

https://www.grantthornton.co.uk/insights/five-principles-of-good-governance--leadership/

113 Cook, L. cited in Get on Board Australia (2019) Board of Directors Advisory Board Management Committee

Board Committee Where Do You Sit? Available from: https://getonboardaustralia.com.au/board-of-directors-

management-committee-advisory-board-or-board-committee-where-are-you-sitting/
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execution of strategy. The art of good governance is about working smarter, not harder, by taking
a principles-based approach to achieving your objectives and aligning your business model to the
interests of all stakeholders in the organisation. A one-size-fits-all approach, while compliant, is
likely  to be counterproductive to value enhancement” (Bell, 2019,

https://www.grantthornton.co.uk/). The three advantages of good leadership in organization are

depicted by Figure 7.1 below.

Figure 7.1 Three advantages of good leadership

The various advantages identified by Figure 7.1 that are enjoyed by an organization with

effective leadership are further discussed as follows:
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7.3.1 It helps to promote ethics and good corporate governance principles in the

organization

A good leader leads by example and will do anything to ensure that moral values, principles and
ethics of the organization are maintained by his or her followers to protect the employees from
losing focus on the organization’s mission and vision. Great leaders ensure that they create a
long lasting exemplary way of doing things by upholding ethical behavior on a daily basis with
the aim of encouraging their followers to do the same as this helps to build and maintain a good
image of the organization. Most ethical leaders consistently ensure that they take into
consideration the positive and negative opinions of the people they are leading before making a
decision that affects them and they also ensure that all their decisions adhere to the

organization’s codes of ethics!'!* (Kay, 2016, https:/aboutleaders.com/).

7.3.2 It helps the organization to link employees’ job responsibilities, corporate governance

policies and goals to the organization’s strategy

Leaders help to ensure that they properly inform and educate all the organization’s stakeholders
in particular its employees about what the organization intends to accomplish (purpose) and the
strategies it will implement to attain its purpose. Corporate governance guidelines adopted by an
organization must enable everyone in the organization to align their routine tasks on the job
towards achieving the organizational strategy. One of the qualities of a true business leader is
that they continuously guide the actions of their followers towards attaining the organization’s
vision, mission and strategy. Therefore, by doing so the employees become accustomed to the
idea of aligning their behavior, personal goals, work responsibilities to the overall organizational
strategy. This helps to increase the pace at which an organization can accomplish its planned

goals and objectives.
7.3.3 It helps to increase performance and productivity in the organization

The upholding of the principles of corporate governance such as fairness, ethics, respect,

accountability, transparency and the disclosure of information often results in the adoption and

14 Kay, M. (2016) Leadership Skills #7: Great Leaders Have Ethics. Available from:

https://aboutleaders.com/leadership-skills-7-great-leaders-have-ethics/

122


https://aboutleaders.com/
https://aboutleaders.com/leadership-skills-7-great-leaders-have-ethics/

implementation of effective leadership styles by the board of directors, executive directors and
senior management. Employees are human beings therefore the style of leadership a leader uses
at the workplace plays a great role in influencing their motivation, work performance and
organizational commitment. Organizations with great leaders often perform exceptionally well in
the market and at their maximum capacity. Generally organizations that invest in leadership
training tend to have better qualified board of directors, executive directors and senior managers
who can lead the employees more effectively. In the following section the disadvantages of poor

leadership will be discussed in-depth.

7.4 Disadvantages of poor leadership

In general several billions of dollars are lost globally on a daily basis as a result of poor
leadership and failure to adhere to good corporate governance practices in organizations by the
board of directors, executive directors and senior management. Some of the disadvantages that

are experienced by organizations with poor leadership will be depicted in Figure 7.2 below.

Figure 7.2 Four disadvantages of poor leadership

High Employee Turnover

Appointment of
Incompetent Leaders

Lack of Collaboration

They Cause Unnecessary
Business Costs

Source: Modified: (Riggio, 2019; DeRosa, 2019; Veldsman, 2016).
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As depicted by Figure 7.2 above the four disadvantages of poor leadership in organizations will

be discussed further as follows:

7.4.1 High Employee Turnover. One of the quickest way to identify a poorly led organization is
employee turnover. ''“The (Good) Rats are Leaving the Ship. High rates of turnover,
particularly if those leaving are talented and experienced employees, is a key indicator of a
failing organization. The causes of turnover can be many—a toxic organizational culture, poor
leadership, non-competitive compensation, and other factors”!'® (Riggio, 2019,

https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-

your-organization-is-failing).

7.4.2 The appointment of incompetent leaders. Another quick way of identifying poor leaders is
the appointment of incompetent leaders to oversee the affairs of the operational activities of the
organization. ““The (Bad) Rats are Running the Ship. What do I mean by “bad rats?” This is
when an organization allows abusive supervisors and bullies to go unchecked. Why would they
do this? Often it is because either the “rats” have some sort of control or have the support of
higher-level leadership. Leaders all too often overlook abusive and bullying behaviors in
employees because they are viewed (rightly or wrongly) as contributing to the bottom line.
Meeting departmental or organizational goals by abusing employees to get there is a sign of a

2999

deteriorating organization™” (Riggio, 2019, https://www.psychologytoday.com/intl/blog/cutting-

edge-leadership/201902/4-warning-signs-your-organization-is-failing).

7.4.3 “Lack of Collaboration. Effective managers coordinate tasks within their departments,

promoting an encouraging atmosphere for idea sharing and cooperation. Poor management

115 Riggio, R. (2019) 4 Warning Signs Your Organization is Failing. Available from:

https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-

failing “Copyright Sussex Publishers, LLC. Except as otherwise expressly permitted under copyright law, no
copying, redistribution, retransmission, publication or commercial exploitation of downloaded material will be
permitted without the express written permission of Sussex Publishers, LLC.”

116 Riggio, R. (2019) 4 Warning Signs Your Organization is Failing. Available from:

https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-

failing “Copyright Sussex Publishers, LLC. Except as otherwise expressly permitted under copyright law, no
copying, redistribution, retransmission, publication or commercial exploitation of downloaded material will be

permitted without the express written permission of Sussex Publishers, LLC.”

124


https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/basics/bullying
https://www.psychologytoday.com/intl/basics/motivation
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.onpointconsultingllc.com/blog/how-to-build-a-culture-of-collaboration
https://www.onpointconsultingllc.com/blog/how-to-build-a-culture-of-collaboration
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing
https://www.psychologytoday.com/intl/blog/cutting-edge-leadership/201902/4-warning-signs-your-organization-is-failing

inhibits collaboration and causes employees to focus inwardly on their own roles or departments
at the expense of the company’s larger goals. Many leaders are promoted because they are high
achievers, but only one-in-seven of them actually possess the characteristics of high-potential
leaders. This makes it difficult for them to facilitate effective collaboration”!!” (DeRosa, 2019,

https://www.onpointconsultingllc.com/blog/the-real-consequences-of-poor-leadership-

development).

7.4.4 They cause unnecessary business costs. A leader who is inappropriately qualified often
lacks the managerial knowledge that is needed to successfully lead the employees. In addition a
leader who is inappropriately qualified is more likely to make the organization to lose money
(sales revenue) on a daily basis as a result of his/her bad management decisions instead of
generating cash inflows for the business (Veldsman, 2016). The hiring of inexperienced business
managers leads to organizations achieving lower sales revenues, whilst simultaneously incurring
18

higher operating costs which results in the reduction of profits made by the business

(Veldsman, 2016, www.theconversation.com/how-toxic-leaders-destroy-people-as-well-as-

organisations-51951). In the following section examples of organizations with great leaders will

be discussed in-depth.

7.5 Examples of organizations with good-to-great leaders

Today there are several leading organizations operating in different parts of the world that have
become global powerful corporate brands and that are well known for their high corporate
governance standards as a result of their good-to-great leaders. Some of the leading organizations

with good-to-great leaders that will be covered in this chapter are depicted in Figure 7.3 below.

17 DeRosa, D. (2019) The Real Consequences of Poor Leadership Development. Available from:

https://www.onpointconsultingllc.com/blog/the-real-consequences-of-poor-leadership-development
18 Veldsman, T. (2016) How Toxic Leaders destroy People As Well As Organizations. Available from:

www.theconversation.com/how-toxic-leaders-destroy-people-as-well-as-organisations-51951
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Figure 7.3 Three examples of organizations with good-to-great leaders

Source: Modified: (LafargeHolcim, 2019; Airbus SE, 2019 & Boeing Inc., 2019)

7.5.1 LafargeHolcim

A typical good example of a remarkable leading global organization with a powerful employer
brand with a board that is comprised of good-to-great leaders with a strong innovation orientated
culture is LafargeHolcim, headquartered in Jona, Switzerland. The current Chairman of
LafargeHolcim is Mr. Beat Hess and the Vice Chairman is Mr. Oscar Fanjul. The other board of
directors of LafargeHolcim include: Mr. Paul Desmarais Jr., Mr. Patrick Kron, Mr. Adrian
Loader, Mr. Jiirg Oleas, Ms. Hanne Birgitte Breinbjerg Serensen, Dr. Dieter Spélti, Mr. Colin
Hall, Ms. Naina Lal Kidwai and Ms. Claudia Sender Ramirez'"® (LafargeHolcim, 2019,

https://www.lafargeholcim.com/board-directors). “LafargeHolcim is the global leader in building

119 1 afargeHolcim (2019) Board of Directors. Available from: https.//www.lafargeholcim.com/board-directors
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materials and solutions. We are active in four business segments: Cement, Aggregates, Ready-
Mix Concrete and Solutions & Products. With leading positions in all regions of the world and a
balanced portfolio between developing and mature markets, LafargeHolcim offers a broad range
of high-quality building materials and solutions. LafargeHolcim experts solve the challenges that
customers face around the world, whether they are building individual homes or major
infrastructure projects. Demand for LafargeHolcim materials is driven by global population
growth, urbanization, improved living standards and sustainable solutions construction. Around

99120

75,000 people work for the company in around 80 countries (LafargeHolcim,

2019, https://www.lafargeholcim.com/our-strategy). “Board of Directors. The Board is

comprised of eleven Board members, all of who are independent according to the Swiss Code of
Best Practice for Corporate Governance and the criteria laid out by the DJSI. Furthermore, the
company has a set policy that the majority of Directors on the Board shall be independent. Board
members are expected to attend all regular meetings. With regard to Board composition, the
Nomination, Compensation and Governance Committee considers diversity (including but not
limited to: origin, domicile, gender, age and professional background) as well as such other
factors necessary to address current and anticipated needs of the Company” (LafargeHolcim,

2019, https://www.lafargeholcim.com/board-directors).

7.5.2 Airbus SE

One of the organizations that have managed to set the pace of exemplary leadership and
effective corporate branding as a result of its highly functional board of directors is the
leading commercial aircraft manufacturer ‘Airbus SE’ which is headquartered in Leiden in the
Netherlands. “The Board of Directors is responsible for the management of the Company and
consists of a maximum of 12 members, appointed and removed at the Shareholders’ Meeting.
The Board is responsible for the overall conduct of the Company, the management, direction
and performance of the Company and its business. The Board Rules specify that in addition to
the Board of Directors’ responsibilities under applicable law and the Articles of Association,
the Board of Directors is responsible for certain enumerated categories of decisions. Under
the Articles of Association, the Board of Directors is responsible for the management of the

Company. Under the Board Rules, the Board of Directors delegates day-to-day management

120 1 afargeHolcim (2019) Our Strategy. Available from: https://www.lafargeholcim.com/our-strategy
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of the Company to the CEO, who, supported by the Executive Committee, makes decisions
with respect to the management of the Company. However, the CEO may not enter into
transactions that form part of the key responsibilities of the Board of Directors unless these
transactions have been approved by the Board of Directors”!?!' (Airbus, 2019,

https://www.airbus.com/company/corporate-governance/board-and-board-committees.html). The

current Chairman of the Board at Airbus SE is Denis Ranque and the CEO of Airbus SE is
Guillaume Fury (who is also a current Board Member). The list of other current board of
directors at Airbus SE includes: Victor Chu, Jean-Pierre Clamadieu, Ralph D. Crosby, Jr.,
Lord Paul Drayson, Catherine Guillouard, Hermann Josef-Lamberti, Amparo Moraleda,

Claudi Nemat, Carlos Tavares (Airbus, 2019, https://www.airbus.com/company/corporate-

governance/board-and-board-committees.html).

7.5.3 Boeing Inc.

Today one of the world’s leading aircraft manufacturer and innovation centered organization is
the Illinois, Chicago, United States of America headquartered Boeing Corporation (Boeing,
2018). 22“Since July 15, 1916, we've been making the impossible, possible. From producing a
single canvas-and-wood airplane to transforming how we fly over oceans and into the stars, The
Boeing Company has become the world's largest aerospace company. And we're just getting
started. Thank you for making 2016 unforgettable with events, activities and commemorations
that celebrated not only our first century of innovation, but also the people and moments that

9

inspire us to live by our founder Bill Boeing's philosophy — ‘build something better.”” (Boeing

Inc., 2019, https://www.boeing.com/history/). '>*“Boeing Overview. Boeing is the world's largest
aerospace company and leading manufacturer of commercial jetliners, defense, space and

security systems, and service provider of aftermarket support. As America’s biggest

121 Airbus (2019) Board and Board Committees. Available from: https://www.airbus.com/company/corporate-

governance/board-and-board-committees.html
122 Boeing Inc., History: Thank You for Celebrating Our Centennial with Us!, [Website], 2019,

https://www.boeing.com/history/, (accessed 12 October 2019).

123 Boeing Corporation, Overview, [Website], 2019, https://www.boeing.com/company/general-

info/index.pagett/overview, (accessed 12 October 2019).
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manufacturing exporter, the company supports airlines and U.S. and allied government
customers in more than 150 countries. Boeing products and tailored services include commercial
and military aircraft, satellites, weapons, electronic and defense systems, launch systems,
advanced information and communication systems, and performance-based logistics and
training. Boeing has a long tradition of aerospace leadership and innovation. The company
continues to expand its product line and services to meet emerging customer needs. Its broad
range of capabilities includes creating new, more efficient members of its commercial airplane
family; designing, building and integrating military platforms and defense systems; creating
advanced technology solutions; and arranging innovative financing and service options for
customers. With corporate offices in Chicago, Boeing employs more than 153,000 people across
the United States and in more than 65 countries. This represents one of the most diverse, talented
and innovative workforces anywhere. Our enterprise also leverages the talents of hundreds of
thousands more skilled people working for Boeing suppliers worldwide. Boeing is organized into
three business units: Commercial Airplanes; Defense, Space & Security; and Boeing Global
Services, which began operations July 1, 2017. Supporting these units is Boeing Capital
Corporation, a global provider of financing solutions. In addition, functional organizations
working across the company focus on engineering and program management; technology and
development-program execution; advanced design and manufacturing systems; safety, finance,
quality and productivity improvement and information technology”'?* (Boeing Corporation,

) 125 ««

2019, https://www.boeing.com/company/general-info/index.page#/overview Overview: At

Boeing, ethical business conduct isn’t just a part of what we do—it’s at the very core of how we
operate. Doing the right thing for our employees, customers, stakeholders and communities has
helped us earn trust and build partnerships that will drive us forward in our next century, and
beyond. Each year, Boeing’s chairman hosts a live, company-wide broadcast event with
employees across the globe to underscore the importance of intentional and ethical decision-

making in everything we do. While each employee is accountable for upholding the Boeing

124 Boeing Corporation, Overview, [Website], 2019, https://www.boeing.com/company/general-

info/index.pagett/overview, (accessed 12 October 2019).

125 Boeing Inc., Ethics and Compliance, [Website], 2019, https://www.boeing.com/principles/ethics-and-

compliance.page, (accessed 12 October 2019).
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Code of Conduct, ensuring that our enduring values remain foundational to our work, and

following all applicable laws, regulations and company policies, Boeing advances its unified
approach to ethics and compliance through the integration of key functions: Corporate Audit,
Ethics and Business Conduct, Global Trade Controls, Security & Fire Protection, and other
enterprise-wide services. These functions and operating groups constitute the Boeing Office of

Internal Governance and Administration and represent approximately 1,700 employees

worldwide. This office reports significant investigations, audit findings, or escapes to the Board
of Directors and will disclose criminal conduct to appropriate regulators with the guidance and
assistance of the Law Department. This structure creates a sustainable advantage for Boeing by
enabling compliant company performance across all geographic locations—while also building
on our legacy of integrity, transparency and an unwavering commitment to fair and ethical
business practices. '*Leadership Matters: Ethical Business Conduct Guidelines. Leadership
Matters is a companywide initiative that focuses on enabling a culture of openness and
accountability in order to sustain an ethical and compliant work environment and enhance
business performance. The intent is to embed ethical decision-making into all aspects of
business, and equip managers and employees with tools to confidently address ethics-related
matters, and to raise questions without fear of retaliation. Boeing asks teammates around the
world to provide answers to questions in a formal, confidential survey about their perceptions of
the company, its direction, the quality of our managers, our shared values and ethics along with
other important dimensions of corporate culture. Boeing specifically asks about employees’
perceptions of retaliation for reporting wrongdoing and of their management’s support of ethical
decision-making to ensure a culture of openness and accountability. Focused surveys are also
deployed to collect further details about employees’ perceptions of the Boeing culture. Managers
use the feedback to initiate conversations with their team, identify actions to improve the
employee experience and fully engage the team to contribute their best every day. Company
leaders take the results and supporting managers seriously, providing them the needed resources
to change the company for the better. The ethics and compliance groups provide a range of tools

and resources to help managers and employees discuss ethics issues and regularly practice

126 Boeing Inc., Ethics and Compliance, [Website], 2019, https://www.boeing.com/principles/ethics-and-

compliance.page, (accessed 12 October 2019).
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ethical decision-making skills. The tools and resources include: ¢ Ethical Business Conduct
Guidelines (PDF). Please note: This document for Boeing employees is being provided for
reference to stakeholders outside the company. However, it contains links to material accessible
only from inside the Boeing computing network. « Workplace case studies based on actual events
* Staff meeting materials that drive openness, trust, and personal accountability, and encourage
speaking up without fear of retaliation. Additional topics are provided to help employees respond
ethically when faced with normal business pressures, such as workforce shifts, and cost or
schedule constraints. ¢ Training refreshers on company procedures and policies”!?’ (Boeing Inc.,

2019, https://www.boeing.com/principles/ethics-and-compliance.page). The various reasons why

corporate governance relies on board committees will be covered in the following section.

7.6 Why organizations rely on board committees
“When established, charged and composed effectively, board committees can be a valuable asset
to both your board and your management team by helping to:

« identify and examine key issues, concerns and questions ahead of board meetings.

* give laser focus to a project delegated by the board and/or helping to get things done more

quickly and efficiently than would be possible for the full board.

* more equitably distribute the board’s work, since committee assignments can be dispersed

among board members.

+ facilitate trust-building between board members and management through their combined
efforts. (It’s always a good idea to include relevant members of your management team on your

board committees, too!)

127 Boeing Inc., Ethics and Compliance, [Website], 2019, https://www.boeing.com/principles/ethics-and-

compliance.page, (accessed 12 October 2019).
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* increase engagement among individual board members and help them make a more meaningful
contribution to the board and to the credit union”!?® (Daigneault and Boden, 2016,

https://www.cumanagement.com/articles/2016/1 1/benefits-board-committees). '?’According to

Jo Iwasaki cited in Acca Global (2019) What are board committees and their functions? Boards
may assign specific tasks to committees to help them fulfill their diverse range of responsibilities.
Committees can deal with specific tasks for which the board is responsible, but which it does not
necessarily have enough time and resource to manage. By delegating tasks to committees, boards
can spend their time more efficiently. Board committees meet according to their task, and as
specified in their terms of reference. This might be at a specific time of the year (eg coinciding
with the financial reporting and audit cycle for the company’s audit committee) or at certain
intervals. It is important that prospective board members consider whether they have sufficient
time to dedicate not only to the work of the board, but also to that of a committee or committees
because board committees are usually made up of a sub-selection of board members. While it is
not mandatory to have board committees, particularly in companies that are not listed, many
corporate governance codes, recommend as a best practice that companies set up an audit
committee and, particularly in the case of large companies, remuneration and nomination
committees. Many companies, especially in the financial services sector, also have ethics and

risk committees (Jo Iwasaki cited in Acca Global, 2019, https://careers.accaglobal.com/careers-

advice/sectors-and-specialisms/neds-and-trustees-advice/what-are-board-committees-and-their-

functions.html). The various types of board committees will be discussed in-depth in the

following section.

7.7 Types of board committees

“From standing and ad hoc committees to task forces and advisory councils, a board
accomplishes its work through a variety of smaller groups. Associations need to regularly

evaluate their existing committee structure and be ready to adjust it based on the organization’s

128 Daigneault, M.G. and Boden, J. (2016) Benefits of Board Committees. Available from:

https://www.cumanagement.com/articles/2016/11/benefits-board-committees
129 Jo Iwasaki cited in Acca Global (2019) Sectors and Specialisms: NED and Trustee Advice. Available from:

https://careers.accaglobal.com/careers-advice/sectors-and-specialisms/neds-and-trustees-advice/what-are-board-

committees-and-their-functions.html
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changing governance needs. Just as every board is unique, every board’s committee structure is
unique too. Most organizations have the same committee structure from year to year with little
thought given as to what the committees do or whether they are still relevant to the organization.
As a result, the committees have vague objectives, committee meetings are often endless
discussions with no work achieved, and the members of the committees become bored or
frustrated. Organizations should avoid the temptation to form too many committees. To be
effective (and to avoid burnout), board members should generally not serve on more than two

committees. There are generally two types of board committees:

o Standing committees (also called operating committees) are those committees that an
organization uses on a continual basis. They can be set forth in the organization’s bylaws or in its

board operations and policy manual, or they may be established by custom.

* Ad hoc committees are formed for a limited period of time to address a specific need. When the
work of the ad hoc committee is completed, the committee is dissolved. An ad hoc committee
may exist for less than a year or for a year or more depending on the extent of the work assigned

it”130 (Johnson, 2015,

to

https://www.asaecenter.org/resources/articles/an plus/2015/december/the-basics-of-board-

committee-structure).

“The bulk of the board’s work should be done through its standing committees. Some boards
have board development plans where members rotate through the different committees to gain a
broad understanding of the organization. Others allow members to stay with the same committee
each year to develop a deeper knowledge of the subject area to provide greater service to the
organization. A balance of the two strategies allows board members to gain experience with
different committees and to develop some expertise with the work of one or two committees. Ad
hoc committees are often formed to amend the bylaws, recruit a new CEO, develop a strategic
plan, relocate the organization, form a new subsidiary, launch a new division, or work with other
organizations or coalitions. An ad hoc committee could also be formed to study and find creative

solutions to a particular challenge an organization is facing, such as falling membership levels or

130 Johnson, E. (2015) The Basics of Board Committee Structure. Available from:

https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-committee-structure
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poor communications. A board does not always need to add new committees to get its work
done, nor must committee members always be members of the board. A task force can be formed
if there is an objective that can be achieved in a relatively short period of time. Special events
planning or analyzing a proposed merger are examples of work that can be handled by task
forces. Advisory councils assist boards in carrying out their work by providing expertise and
advice in selected areas. '*'Advisory councils do not have any governance responsibilities and
are a good way to include former board members, potential board members, subject matter
experts, and others in the work of the board without placing them on the board. Not every
volunteer makes a good board member. Sometimes a task force or advisory council is a better
use of the volunteer’s talent, experience and time. Ad hoc committees and task forces are a good
way to involve non-board members in the board’s work. Committees should perform regular
self-assessments to determine if they are working effectively, achieving their established goals,
and providing value to the organization. This can be done at the end of each committee meeting
or on an annual or more frequent basis. Committee chairs and vice chairs should provide actual
leadership to the committee. These are not empty titles but require real work in terms of
translating the board’s goals for the committee into meeting agendas and work plans. Committee
chairs also report on the work of their committee to the Executive Committee and the full board.
Committees with no work can be abolished, and committees with overlapping work can be
merged. Committees should not take on a life of their own, nor should they overshadow the
board itself” (Johnson, 2015,

https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-

committee-structure). The different types of standing committees that are often found in

organizations will be covered in the following section.

7.7.1 Standing committees

Several standing committees exist nowadays in organizations and these help organizations to

maintain their corporate governance standards on a regular basis. In general standing committees

131 Johnson, E. (2015) The Basics of Board Committee Structure. Available from:

https://www.asaecenter.org/resources/articles/an _plus/2015/december/the-basics-of-board-committee-structure

134


https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-committee-structure
https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-committee-structure
https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-committee-structure

are the commonly used forms of committees in organizations. The different types of standing

committees include the following:

7.7.1.1 “Audit committee - The primary task of the audit committee is to oversee the relationship
with external auditors to ensure the quality of the company’s financial statements. The audit
committee’s role includes making recommendations on the appointment and reappointment of
the external auditors, their remuneration, and their terms of engagement. For this task, it is
essential that you keep up to date on the relevant professional and regulatory requirements within
your jurisdiction. It is often the case that the audit committee membership must have relevant
financial (and possibly auditing) expertise and experience. This is because the audit committee
will be reviewing, and reporting to the board on, the most critical accounting policies, which are
the basis for the financial reports. Another important task for the audit committee is to provide
the link between the internal and external auditors. On behalf of the board, the audit committee
receives reports from the internal auditors and, through its relationship with the external auditors,
it is then well placed to advise the board on the necessary next steps. This is why the audit
committee is often an integral part of a company’s risk management and internal control

systems” (Jo Iwasaki cited in Acca Global, 2019, https://careers.accaglobal.com/careers-

advice/sectors-and-specialisms/neds-and-trustees-advice/what-are-board-committees-and-their-

IT¥Ts

functions.html). ““The role of the Audit Committee. The audit committee’s primary task is to
monitor the integrity of the company’s financial reporting. It also has a role in checking the
company’s internal financial controls, reviewing them and their operation and ensuring that
necessary risk management systems are in place. It is responsible for overseeing the
company’s external audit process and relations with the external auditor. This includes making
recommendations on the appointment, reappointment and removal of the external auditors. It
must also keep a close check on the external auditors’ independence and objectivity. The audit
committee has a role in fraud prevention. It needs to be confident that there are opportunities
throughout the company for employees to act as “whistleblowers” and report improprieties and
abuses. The committee should ensure that arrangements are in place for the proportionate and
independent investigation of such matters and for appropriate follow-up action. The UK

Corporate Governance Code recommends that the audit committee should be comprised of at

least three, or in the case of smaller companies two, independent non-executive directors, one of
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whom should have recent and relevant financial experience™'*? (Institute of Directors, 2019,
www.iod.com). “Audit Committee. It is usually a small committee of three to five members. Its
work is often seasonal, tied to the end of the organization’s fiscal year. The Audit Committee
selects the outside auditor, meets with the auditor to receive the audit report and management
letter, and discusses the management letter with the full board and the senior staff. The Audit
Committee may also be charged with auditing the expenses of the board and the chief executive
officer. Members of the Audit Committee should be financially literate and at least one (and
preferably more) should be financial professionals. While there may be some overlap in
membership with the Finance Committee, the chair of the Finance Committee and the treasurer
should not be on the Audit Committee. Likewise, the chair of the board and the CEO should not

be on the Audit Committee” (Johnson, 2015, https://www.asaecenter.org/).

7.7.1.2 Ethics & Compliance Committees are established in an organization to help enforce
compliance with the organization’s rules and practices that are concerned with upholding ethical
conduct and integrity amongst board members including the organization. A good example of an
organization that uses Ethics & Compliance Committees is the leading commercial aircraft
manufacturer ‘Airbus SE” which is headquartered in Leiden in the Netherlands. '**According to
Airbus (2019) The Ethics and Compliance Committee assists the Board in overseeing Airbus’
culture and commitment to ethical business and integrity. It oversees the Company's ethics
and compliance programme, organisation and framework for the effective governance of

ethics and compliance, including all associated internal policies, procedures and controls

(Airbus, 2019, www.airbus.com).

7.7.1.3 “Health, safety & sustainability committee - This committee supports and advises the
Board of Directors on the development and promotion of a healthy and safe environment for
employees and contractors as well as on sustainable development and social responsibility. It is

also responsible for the following:

132 Institute of Directors (2019) The Role of Board Committees. Available from:

https://www.iod.com/news/news/articles/The-roles-of-board-committees

133 Airbus (2019) Board and Board Committees. Available from: https://www.airbus.com/company/corporate-

governance/board-and-board-committees.html
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* Overseeing the resources and processes to be employed to minimize or eliminate risks to health

and safety
* Overseeing health and safety performance of the Company, its employees and contractors

* Reviewing compliance with relevant health and safety legal and regulatory requirements, and

internal policies and procedures

* Assessing performance and use of resources through reviews and audits, including periodic
formal reviews of the Company’s health and safety performance”!** (LafargeHolcim, 2019,

https://www.lafargeholcim.com/committees).

7.7.1.4 “Executive Committee. Depending on the size of the board, it may be advantageous to
form a small (three- to seven- member) Executive Committee that is authorized to meet and take
action between board meetings when it is impractical to get the full board together for a special
board meeting. The Executive Committee can also serve as an advisor to the chief executive
officer and a liaison between the CEO and the full board. The Executive Committee is usually
charged with oversight of the organization’s chief executive officer. While there may be a
separate CEO search committee or a compensation committee, the Executive Committee will
often hire the CEO and work with the CEO in establishing goals for the year, evaluating
performance, and setting compensation. The Executive Committee reports on these activities to
the full board. The members of the Executive Committee are often on that committee due to the
position they hold within the organization. The chair and any vice chairs are normally on the

Executive Committee” (Johnson, 2015, https://www.asaecenter.org/).

7.7.1.5 “Governance Committee. The Governance Committee is charged with the care and
feeding of the board itself. The responsibilities assigned to this committee vary with each
organization. As a general rule, the Governance Committee would be responsible for board
recruitment, orientation, self-assessment, continuing education, and board management.
Recruitment involves identifying current and projected vacancies on the board, assessing the

composition of the current board and identifying gaps in competencies or demographics, and

134 LafargeHolcim (2019) Committees. Available from: https://www.lafargeholcim.com/committees
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finding and recruiting potential board members. The Governance Committee is charged with
developing a position description for board membership to inform prospective candidates of
qualifications in terms of their experience and background and what will be expected of them if
they join the board. The Governance Committee can also serve as the Nominating Committee for

new board members and officers”'*> (Johnson, 2015, https://www.asaecenter.org/).

7.7.1.6 Remuneration committee. “The role of the Remuneration Committee. Devising the
appropriate remuneration packages for the executive directors can be one of the most
contentious issues a board faces - not least because of the publicity executive pay has attracted in
recent years. Levels of remuneration should be sufficient to attract and retain the executive
directors needed to run the company, but companies should avoid paying more than necessary. It
is vital that decisions on executive remuneration, benefits and bonuses are seen to be taken by
those who do not stand to benefit directly from them. In listed companies and some larger private
companies therefore, policy on executive remuneration is usually decided by a committee of
non-executive directors. As a matter of good practice, executive directors should not be
responsible for determining their own remuneration. The UK Corporate Governance Code
recommends that this should be the remit of a remuneration committee made up of at least three
or in the case of smaller companies two, independent non-executive directors” (Institute of

Directors, 2019, www.iod.com).

7.7.1.7 Nomination committee. “The role of the Nomination Committee. One of the board's most
crucial functions is to decide on new appointments to the board and to other senior positions in
the company. Again, in some cases, this is done within a committee, composed of executive and
non-executive directors, whose task it is to ensure that appointments are made according to
agreed specifications. Where implemented, the appraisal of directors is often tied directly into
the selection and nomination process. As a matter of good practice, the selection process of
directors should be carried out by the nomination committee, which then makes
recommendations to the full board. Non-executive directors should form a majority of this

committee. The nomination committee will typically also ensure that succession plans are in

135 Johnson, E. (2015) The Basics of Board Committee Structure. Available from:

https://www.asaecenter.org/resources/articles/an_plus/2015/december/the-basics-of-board-committee-structure
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place for the board and the executive level immediately below it” (Institute of Directors, 2019,

www.iod.com).

7.7.2 Adhoc committees

Today numerous adhoc committees are used in organizations once in a while. “By their nature,
ad hoc committees are formed when they are needed and dissolved when their work is done.

»136  (Johnson, 2015,

Below are some examples of ad hoc  committees

https://www.asaecenter.org/).

7.7.2.1 “Bylaws Committee. The Bylaws Committee is charged with reviewing the
organization’s bylaws and current practices to ensure that they are synchronized. Over time, it is
not uncommon for an organization’s practices to evolve so that they no longer follow the bylaws.
The Bylaws Committee assesses why this has happened and recommends changes to either the
organization’s practices or the bylaws. This group can also be used to review current best
practices and governance trends and make recommendations on those the organization should
consider adopting. A Bylaws Committee may work with the Governance Committee or
Membership Committee. Since a review of the organization’s bylaws and practices is usually
only done every few years, this does not need to be a standing committee” (Johnson, 2015,

https://www.asaecenter.org/).

7.7.2.2 “Strategic Planning Committee. Since it should take less than a year to develop or update
an existing strategic plan, this task can be assigned to an ad hoc committee or a task force. Many
organizations will choose to make it an ad hoc committee. Members of the Strategic Planning
Committee are responsible for developing or updating an existing strategic plan for the full
board’s approval. They may also monitor the implementation of the plan and report on its
progress to the full board. This ad hoc committee may work closely with the Finance Committee,
the Membership Committee, and the Program Committee” (Johnson, 2015,

https://www.asaecenter.org/). In the next section the conclusion of this chapter will be covered.

136 Johnson, E. (2015) The Basics of Board Committee Structure. Available from:

https://www.asaecenter.org/resources/articles/an _plus/2015/december/the-basics-of-board-committee-structure
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7.8 Conclusion

Effective leadership is the glue that keeps together all the activities in the organization to work
harmoniously such as the ethics & compliance policy, corporate governance guidelines and
organizational strategy. Effective leaders have the ability to execute strategy whilst thinking
strategically. Poor leadership in an organization leads to the board of directors and executive
management appointing incompetent people to manage the day-to-day activities of the
organization while on the other hand it leads to high employee turnover of talented employees in
the organization which ultimately reduces the productivity levels of the organization. The basic
traits that are associated with leadership that upholds corporate governance on a continuous basis
include: justice, integrity, courage and so on. It can therefore be concluded that board
committees are divided into two namely: standing and adhoc committees. Generally committees
enable the board to allocate tasks to board members based on their career field of specialization
and they also help the board to solve some of its key challenges it might be facing at a particular

time period due to inadequate time to use to properly address these challenges.

7.9 Review questions

1) What is the meaning of the following terms: ‘leadership’, ‘board committee’ and a ‘leader’?

2) List the advantages of good leadership and the disadvantages of poor leadership in an

organization?
3) Describe at least four examples of leading global organizations with good-to-great leaders?

4) Explain in-depth why organizations tend to rely on board committees to deal with various

issues in the organizations?

5) Discuss in detail the two types of board committees and give relevant details of the various

committees associated with the two types of board committees?
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Chapter 8: Diversity and Inclusion

After reading this chapter you should be able to:

e Describe the meaning of the terms diversity, inclusion, recruitment and training. Discuss
the interrelation between diversity & inclusion.
e Describe the advantages of board diversity. Explain the current global efforts being used

by organizations to regulate board diversity.

e Highlight how an inclusive workplace culture makes diversity work. Identify the role
played by the recruitment activity in achieving board diversity and inclusion in the

organization.

e Describe the different types of disabilities to be aware of during the board recruitment
process. Explain the four key drivers of diversity and inclusion at the workplace
nowadays. Outline the various topics covered in general disability awareness training

programs and the disability awareness training programs for leaders of an organization.

e Explain the five ways an organization can use to improve its board diversity. Discuss the

common reasons why diversity & inclusion efforts fail.
8.1 Introduction

In general human beings are different in their own unique ways and the good part about these
differences amongst them is that they enable all the human beings in society or communities to
effectively work together. '*’“The board of directors forms one of the pillars of a robust
corporate governance framework. Recent academic literature suggests that one of the ways to
enhance corporate governance, arguably, is to diversify the board. Over the years, regulators
have placed great emphasis on addressing different matters relating to the board of directors. In
short, board diversity aims to cultivate a broad spectrum of demographic attributes and

characteristics in the boardroom. A simple and common measure to promote heterogeneity in the

137 Source: Eric YW Leung, P1 article for ACCA, 2019 at https://www.accaglobal.com/lk/en/student/exam-support-

resources/professional-exams-study-resources/strategic-business-leader/technical-articles/diversifying-the-

board.html
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boardroom — commonly known as gender diversity — is to include female representation on the

board” (Source: Eric YW Leung cited in Acca Global, 2019, www.accaglobal.com). Boardroom

diversity has become the new buzz word in the ethics and corporate governance field nowadays.
“Way back when, it all made sense. Having people on your board of directors who were reliable,
likeminded and known entities was the most logical strategy to build a board. After all, the
purpose of the board was to support the chief executive officer’s (CEO) plan and assure the
shareholders that experienced, intelligent people were looking out for their interests. Even if this
strategy was well-intentioned, it came with a number of significant downsides. First, it created an
environment in which directors were beholden to the CEO for their seat—something that clearly
undermined board independence. Second, a board built on a handful of relationships has the
inherent risk of insularity. This homogeneity can be a hindrance in an increasingly dynamic
environment. As globalization, the rapid deployment of technology, an increasing need for risk
management and the shifting demographics of workforces made businesses much more complex,
boards began to broaden their composition. But diversity for its own sake falls short of both the
need and the opportunity. An evolution is under way, and boards now are beginning to realize
that it is the breadth of perspective, not the mere inclusion of various diverse traits, that benefits
the organization”!8 (Russell Reynolds Associates Inc., 2009:1,

https://www.russellreynolds.com). The definitions of terms used in this chapter will be covered

in the following section.

8.2 Definition of terms

“Until recently, there has been an urge for diversifying the board. Intuitively, diversity means
having a range of many people that are different from each other. There is, however, no uniform
definition of board diversity. Traditionally speaking, one can consider factors like age, race,
gender, educational background and professional qualifications of the directors to make the
board less homogenous. Some may interpret board diversity by taking into account such less

tangible factors as life experience and personal attitudes” (Source: Eric YW Leung cited in Acca

138 Russell Reynolds Associates Inc. (2009) Different is Better — Why Diversity is Better in the Boardroom.

Available from: https://www.russellreynolds.com/en/Insights/thought-leadership/Documents/different-is-

better_0.pdf [Accessed 2019, 04 September] p1-8
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Global, 2019, www.accaglobal.com). “Diversity is the range of human differences, including but

not limited to race, ethnicity, gender, gender identity, sexual orientation, age, social class,
physical ability or attributes, religious or ethical values system, national origin, and political
beliefs. Inclusion is involvement and empowerment, where the inherent worth and dignity of all

people are recognized”!*® (Ferris State University, 2019, https:/www.ferris.edu/). "Diversity

means all the ways we differ. Some of these differences we are born with and cannot change.
Anything that makes us unique is part of this definition of diversity. Inclusion involves bringing
together and harnessing these diverse forces and resources, in a way that is beneficial. Inclusion
puts the concept and practice of diversity into action by creating an environment of involvement,
respect and connection - where the richness of ideas, backgrounds, and perspectives are
harnessed to create business value. Organizations need both diversity and inclusion to be

successful"'*’ (Jordan, 2011, www.diversityjournal.com). ““There’s some confusion regarding

the definition of an inclusive culture. Just because your company has some racial and gender
diversity doesn’t mean you can check the inclusion box. “In an inclusive culture, everyone has
the opportunity to do their best work no matter who they are, what they do or where they work,”
says Simma Lieberman, an inclusion expert who is the author of “110 Ways to Champion
Diversity and Build Inclusion” and who recently launched a podcast, Every Day Conversations

9999141

on Race for Every Day People (Simma Lieberman cited in TalentCulture, 2018,

https://talentculture.com/). According to Hunter (2002:83) recruitment is the process of

encouraging people to apply for jobs in an organisation and its objective is to have a pool of
suitably qualified and experienced applicants from whom one or more employees can be
selected'*? (Hunter, 2002:83). The interrelation that exists between diversity and inclusion will

be covered in the following section.

139 Ferris State University (2019) Diversity and Inclusion Definitions. Available from:

https://www.ferris.edu/HTMLS/administration/president/DiversityOffice/Definitions.htm
140 Jordan, T. H. (2011) Moving from Diversity to Inclusion. Profiles in Diversity Journal. Available

from: www.diversityjournal.com/1471-moving-from-diversity-to-inclusion/

141 TalentCulture (2018) How to Intentionally Create a More Inclusive Culture. Available from:

https://talentculture.com/how-to-intentionally-create-a-more-inclusive-culture/

142 Hunter, C. (2002) Managing People in South Afiica: a Systematic Approach to Human Resources Management.

Pietermaritzburg: Bytes Document Solutions.
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8.3 Interrelation between ‘diversity’ & ‘inclusion’

There are several differences and interlinks that exist between diversity and inclusion in general.
The interlinks that exist between diversity and inclusion are depicted in greater detail by Table

8.1 below.

144



Table 8.1 Interrelation between ‘diversity’ and ‘inclusion’

Diversity

Inclusion

27143

“Diversity is a fact (Anna Beninger cited in

TalentCulture, 2018, https://talentculture.com/).

“Inclusion is a choice” (Anna Beninger cited in

TalentCulture, 2018, https://talentculture.com/).

“Beninger says diversity refers to the demographic
(Anna
2018,

makeup of an organization’s workforce”

Beninger cited in TalentCulture,

https://talentculture.com/).

“You must have a diverse workforce in order to be
inclusive”'** (Anna Beninger cited in TalentCulture,

2018, https://talentculture.com/).

The benefit of diverse groups is that they bring a variety
of viewpoints, experiences, backgrounds and interests to
the table (Anna Beninger cited in TalentCulture, 2018,

https://talentculture.com/).

“On the other hand, she says, inclusion can be invisible
and difficult to grasp. ‘Catalyst research shows that
when individuals feel that they belong to the group and
are valued for their unique perspective and skills, they
are more cooperative and innovative,” (Anna Beninger

cited in TalentCulture, 2018, https://talentculture.com/).

““Diverse teams inherently create more unique ideas
because individuals have had different experiences and
view problems in different ways,” Beninger says. ‘They
challenge one another and ultimately develop stronger

EED)

solutions.”” (Anna Beninger cited in TalentCulture,

2018, https://talentculture.com/).

“However, when companies have diversity without
inclusion, the results are much different. Lieberman says
that without inclusion, you just have employees from
different backgrounds. ‘Diversity alone may look good
in the company photo, but without inclusion employees
end up in racial, cultural, gender and other types of silos
— and they will leave if they are underutilized,
underestimated or feel invisible.” She says companies

will not benefit from diversity unless they make

143 TalentCulture (2018) How to Intentionally Create a More Inclusive Culture. Available from:

https://talentculture.com/how-to-intentionally-create-a-more-inclusive-culture/

144 Anna Beninger, Senior Director, Research, Catalyst, as quoted in “How to Intentionally Create a More Inclusive

Culture” (TalentCulture, August 14, 2018)
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employees feel welcome and can bring them together to
interact and solve problems using the unique talents and
experiences from their backgrounds” (Simma
Lieberman, an inclusion expert who is the author of ‘110
Ways to Champion Diversity and Build Inclusion’ cited

in TalentCulture, 2018, https://talentculture.com/).

Source: Modified: (Anna Beninger and Simma Lieberman cited in TalentCulture, 2018, https://talentculture.com/).

The following section will help to highlight how diversity and inclusion is a process in-depth.
8.3.1 Diversity & inclusion is a process

The organization’s board, executive directors and senior managers must fully be knowledgeable
of the fact that diversity and inclusion must consistently be implemented in the entire
organization. '**“Realize That D&I Is a Process, Not a Program. Inclusion isn’t something that
you do one time and then check it off your list. ‘Too many people see it as a one-time event with
training or an hour lunch-and-learn, but inclusion has to be embedded in the culture in every
business system and process,” Lieberman says, adding that this doesn’t just happen by chance. ‘It
has to be intentional and aligned with recruiting, hiring and retaining people,' she says. Another
issue is the tendency to focus too much on policies and programs. When developing a D&l
strategy, Beninger says it’s important to pay attention to the human side of change. ‘Catalyst
research shows that an organization’s formal efforts to promote inclusion may be effective, but if
there is a disconnect with the informal culture, exclusion can persist.” For example, she says, an
employee may be excited about the company’s leadership development program, but at the same
time dreading interactions with team members who constantly dismiss his or her ideas at
meetings. ‘To overcome this challenge, organizations should promote inclusive leadership
behaviors among all employees and visibly and explicitly reward these behaviors,” Beninger
says. ‘When exclusionary behavior does happen, interrupt these behaviors — and, importantly,
leaders should validate employees’ experiences of exclusion by transparently acknowledging

299

barriers and setbacks, and highlighting efforts to amplify inclusion.”” (Anna Beninger and

Simma Lieberman cited in TalentCulture, 2018, https://talentculture.com/).

145 TalentCulture (2018) How to Intentionally Create a More Inclusive Culture. Available from:

https://talentculture.com/how-to-intentionally-create-a-more-inclusive-culture/
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8.4 Key drivers of diversity & inclusion at workplaces

Today there are several factors that are driving the adoption of diversity and inclusion at the
workplace across all the organizational hierarchical structures. In general all change initiatives
start at the top including diversity and inclusion programs in the organization. “What is driving
your organization to integrate inclusion and diversity as part of its 