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INSTRUCTIONS 

1. This question paper has FIVE (5) questions. 
2. Answer ANY FOUR (4) questions. 
3. Always start a question on a new page. 
4. Each question carries TWENTY-FIVE {25) marks. 
5. Marks for each question are indicated at the end of each question. 
6. Read all the questions carefully before answering. 
7. Be guided by the mark allocation on what and how much to write. 
8. Number the answers clearly. 
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QUESTION 1 (25 marks) 

You are appointed as a Marketing Executive, what are the main activities you will be carrying 
out in your new position? 

QUESTION 2 (25 marks) 

With the aid of examples, describe the unique characteristics of services and their management 
strategies. 

QUESTION 3 (25 marks) 

Discuss with relevant and practical examples, Michael Porter's Generic strategies and how firms 
can use these strategies in various business situations. 

QUESTION4 

Discuss the following marketing orientations, showing which product(s) suits the orientation, 
(a) Production orientation (5 marks) 
(b) Selling orientation (5 marks) 
(c) Product orientation (5 marks) 
(d) Market orientation {5 marks) 
(e) Societal-marketing orientation (5 marks) 

QUESTION 5 {25 marks) 

With the aid of relevant examples, explain the stages involved in the Innovation Diffusion 
process/ the Adopter categories. 
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