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Each guestion carries TWERNTY-FIVE {25) marks.

Marks for each question are indicated at the end of each question.
Read all the questions carefully before answering.

Be guided by the mark allocation on what and how much to write.

N DR W e

. Number the answers clearly.

THIS QUESTION PAPER CONSISTS OF 2 PAGES (Inciuding this front page)

COURSE NAME: MARKETING MANAGEMENT




QUESTION 1 {25 marks)

You are appointed as a Marketing Executive, what are the main activities you will be carrying
out in your new position?

QUESTION 2 {25 marks}

With the aid of relevant example, explain the stages involved in the product or customer
adoption process,

QUESTION 3 (25 marks)

Using a company(ies) and/ or product(s) of your choice, explain the criteria for selecting
important brand elements.

QUESTION 4 {25 marks)

Discuss the significance of marketing research to a firm of your choice

QUESTION 5 {25 marks)

Qutline the relevant marketing strategies applicable to each stage of the product life cycle
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