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Question 1 

2.1 What is the relationship between hospitality and tourism? (4) 

2.2 State any 6 reasons why people travel? (6) 

Question 2 

2.1 Mention 7 main departments in the hotel. (7) 

2.2 Distinguish between revenue and support/cost centres? (4) 

2.3 Provide examples of revenue and support/cost centres? (8) 

(Sx2=10) 

(23 Marks) 

2.4 What is the difference between back of house and front of house and give an example 

of each one? (4) 

Question 3 

3.1 Explain the main functions of front office? (5) 

3.2 Discuss the duties of the general manager. (5x2) 

3.3 Housekeeping has 2 main roles, mention, and discuss them? (8) 

3.4 What determines the price of lodging/accommodation/rooms? (4) 

Question 4 

4.1 What factors influences tourist's choices of transportation modes? (4) 

4.2 Compare and contrast Tour Operators versus Travel Agents. (6) 

4.3 Name and explain sectors of the Tourism Industry. (6x2=12) 

(27 Marks) 

(27 Marks) 

4.4 In order to be a tourist, you have to travel, so transportation is one of the major 

components of the tourism product. Explain! (5) 

Question 5 (13 Marks) 

5.1 Discuss the advantages and disadvantages of franchising to the franchisee? (4x2=8) 

5.2 List the market segments or type of customers in food and beverage services. E.g., hotel 

market? (5) 
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