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SECTION A

Question 1
Recognize any 5 elements of the digital marketing toolbox. (5
Marks)
Question 2
In your own words express content marketing. (5
Marks)
Question 3
Provide any 5 methods of capturing customer feedback. (5 Marks)
Question 4

Data integration is the process of combining data from different sources into a single, unified view.
Debate the benefits of data integration in business. (20 Marks)
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SECTION B

Question 1

Hluminate disadvantages that are involved in multichannel marketing. (20 Marks)

Question 2

Discuss at least three key factors of content marketing. (15Marks)

Question 3
Describe any digital marketing activities that encourage customer acquisition. (15Marks)

Question 4

HHustrate how digital marketing in comparison with traditional method support the Marketing function.
(15 Marks)
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