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Question 1 (3 Marks) 

Define Public Relations (PR) and explain the primary objective of PR within a sports 
organization. 

Question 2 (8 Marks) 

Briefly describe each stage of Marston's RACE model of Public Relations. How does each stage 
contribute to a successful PR campaign? 

Question 3 (9 Marks) 

List and explain nine essential skills every public relations professional should possess. Support 
your answer with examples where applicable. 

Question 4 {10 Marks) 

Differentiate between advertising and public relations by discussing five key differences 
between the two communication tools. 

Question 5 {6 Marks) 

Outline six best practices a Public Relations Manager should follow when communicating during 
a crisis affecting a sports organization. 

Question 6 (8 Marks) 

Identify and discuss the four basic elements of the communication process. Illustrate your 
answer with a practical example from the sports industry. 

Question 7 (10 Marks) 

Critically discuss the concept of "spin" in Public Relations. In your response, explain how it can 
be both helpful and harmful to a PR campaign. 
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Question 8 (7 Marks) 

List the seven C's of effective communication and briefly describe the importance of each in 
ensuring successful message delivery. 

Question 9 (15 Marks) 

Discuss the five main models of Public Relations and provide an example of how each model 
may be applied within a sports organization. 

Question 10 

Discuss the diagram below in details. 
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