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Question 1
Evaluate five (5) key strategic management issues that are critical for the successful turnaround of the
global hospitality and tourism sector in Namibia.

(20 Marks)

Question 2
2.1 Examine the three (3) distinct levels of strategy in hospitality and tourism management. Provide
examples.

(15 Marks)

2.2 Give an outline of how hospitality and tourism enterprises formulate strategies.
(5 Marks)

Question 3
3.1. Identify and discuss two emerging trends that are expected to shape the future of the hospitality
and tourism industry.

(10 marks)

3.2 Discuss one major challenge that hospitality and tourism organizations are likely to face in the next
decade. Propose strategies for addressing this challenge and ensuring long-term success.

(10 marks)
Question 4
4.1 Describe the impact of technology and digitalization on the hospitality and tourism industry.
(10 marks)

4.2 |dentify and discuss two emerging technologies that are reshaping the guest experience in hotels
and resorts. How can these technologies be leveraged to gain a competitive advantage?
(10 Marks)

Question 5
Give an overview of the five (5) critical functions of strategic management in the global hospitality and

tourism business environment.
(20 Marks)
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