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1. Answer ANY TWO questions. 

2. Read all the questions carefully before answering. 

3. Number the answers clearly. 

THIS QUESTION PAPER CONSISTS OF TWO (2) PAGES (Including this front page) 



Question 1 

a) Define a cri sis and outline its main features. {10 marks) 

b) Summarise the different aspects of a crisis that public relations practitioners manage. (6 marks) 

c) Recount the crisis cluster typology you studied. (9 marks) 

TOTAL [25 Marks] 

Question 2 

Distinguish between corporate identity, corporate image and corporate reputation. 

[25 marks] 

Question 3 

Discuss the relevance of research and strategy in the practice of publ ic relations. 

[25 marks] 

Question 4 

Discuss the dimensions of corporate social responsibility in public relations. 

[25 marks] 

END OF PAPER 


