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Question 1 [2x5=10]
Write brief notes on the following communication related concepts.

Assimilation
Magic Bullet
Media imperialism
Dyadic

Noise
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Question 2 [5x4=20]

Discuss the effect that media has on the audience through the following media effect/mass
communication theories. Provide applicable examples.

a) Uses and Gratification theory
b) Agenda Setting theory

c) Framing theory

d) Priming theory

Question 3 [20]

Communication involves a series of steps. Identify and discuss the key elements that constitute a
successful communication process. Also, show its simple model.

Question 4 [20]

What distinguishes the Classical Political Economy theory from the Cultural Studies theory? Discuss
their key tenets to media analysis.

Question 5 [10x2=20]

Demonstrate how the interpersonal communication context can be examined using its following
approaches.

a) Social exchange theory
b) Relational dialectical theory

Question 6

a) Explain the significance of the Audience/Reception Theory in communication studies. [4]
b) Outline three types of audience reading or decoding of the text/message as per Stuart Hall. [6]

-END OF EXAM-



