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Question 1
Marketing analytics thrives on metrics and measurements of various marketing initiatives and
strategies’ performances. Discuss any traditional and customer based marketing metrics.

(25 marks)
Question 2
Discuss the unique tools of the Google eCommerce Tracking on Google analytics that enables
firms to track transactions on the online web store (25 marks)
Question 3
Deliberate on the behavior report and its metrics in google analytics, discoursing on strategies
that can improve user engagement or behavior on your site. (25 marks)
Questions 4
Today customers are impatient with web speed; using site speed metrics discuss how google
analytics/ metrics aid you in making decision on optimising website speed. (25 marks)
Question 5

Customers are increasingly becoming more important, especially with the Customer Life Time
Value aspects. Describe factors that can be used to evaluate customer profitability. (25 marks)
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