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Question 1 (Compulsory) 50 marks

Answer ALL questions:

a. Define propaganda in your own words, with one example.......ccccccerereeens 5 mks
b. Define persuasion in your own words, with another example..........cccc........ 5 mks
c. Distinguish between persuasion and propaganda in your own words.......... 5 mks

d. Incorporate and interpret Jowett & O’Donnell’s definition of propaganda..5 mks

e. Critically analyse any variation between your definition of propaganda and
that of Jowett & O’Donnell. If there is no variation between the definitions,
state that fact, and describe how your own learning has helped you to
appreciate the explanation by Jowett & O’Donnell........coeveeeeeecerceicieceenen. 10 mks

f. Incorporate and interpret Steinberg’s definition of persuasion...................... 10 mks

g. Critically analyse any variation between yours and Steinberg’s definition of
persuasion. If there is no variation between the definitions, state that fact, and
describe how your own learning has helped you to appreciate Steinberg’s
R T IBIR oo binimpmmrsimmssnsenssnbnassovind dosb AU AL OHS ikt bl s b sl AR BT ) 10 mks

Question 2 25 marks

Critically select and analyse a case study (speech; broadcast, print or online article/event;
advertisement, teaching, or any other promotional campaign) in each of the following
communication categories, and identify and demonstrate the use of propaganda in each
case:
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Student may be awarded a bonus mark for quality of language and expression1 mk



Question 3 25 marks
(a) Discuss subliminal messaging and its use in advertising. (2 marks)

(b) Identify, and critically assess, five different cases of subliminal
advertising that you have encountered during this course.....(5x4 = 20 marks)

(c) Do you believe audiences are “primed” through subliminal advertising?
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Question 4 25 marks

Use your own practical examples to apply Josef Goebbels’ ideas in the following aspects
of propaganda practice:

a) "In a propaganda campaign, your message must reach the audience ahead of
competing Propaganda’.........veeeiiiiiiieeee s 5 marks

b) "Information about the enemy's operations, customer base, and suppliers must be
available to implement a propaganda campaign"........ccooooiiiiiiiiiiiiieccces 5 marks

c) "Propaganda may be facilitated by leaders with prestige"..........ccccvveeeeenneee. 5 marks

d) "A propaganda theme must be repeated, but not beyond the point of diminishing
BT ECIVENESS" ... et e e e et e e e et pnaaaere s 5 marks

e) Propaganda must label events and people with distinctive phrases or slogans. Slogans
must be capable of being easily learned"...........ooooiiiiiiii 5 marks

Question 5 25 marks

Evaluate whether, in your opinion, the Middle Age crusades against “the enemies of the
cross” by the Catholic Church was white, grey, or black propaganda. Justify your answer.

End of examination question paper Total: 100 marks



