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Question 1

[34]
1.1 What do you understand by the term Market? (2 Marks)
1.2 Define the term Market Segmentation. (2 Marks)

1.3 Name and explain 4 (four) requirements for effective segmentation (8 Marks)
1.4 Discuss the promotional mix and explain the five promotional tools (10 Marks)
1.5 Identify and explain the types of Market segmentation and give an example of each.

(12 Marks)

Question 2 [12]

2.1 Draw and Explain the service Marketing Triangle in hospitality and tourism?

Question 3
[14]

3.1 Explain the importance of Public Relations and its function in the Hospitality and

Tourism.

Question 4 [20)

4.1 The marketing environment includes the actors and forces outside of marketing that
affect marketing management’s ability to build and maintain successful relationships
with customers. Identify and discuss the Micro and Macro environmental factors that

influence the marketing environment.

Question 5
[20]

5.1 Consumer behavior is affected by personal and social factors.

Identify and explain the personal factors and social factors in consumer behavior.
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