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Question 1 [20] 

Define the term Destination Management (2) 1.1. 

1.2. Name and discuss the six (6) basic elements of a tourist destination and include 

relevant examples to show your understanding. {18} 

Question 2 [17] 

2.1. Discuss six (6) functions of a Destination Management Organization (DMO} 

(12} 

2.2. Give an example of a DMO in Namibia and discuss what is their core business 

(5) 

Question 3 [10] 

3.1 In the form of a table, discuss the differences between urban and rural destinations and 

give three examples of each type of destination 

Question 4 [20] 

4.1. Primary activities in destination management involve packaging, promotion, and 

delivery of tourism experience to the visitor. Foundation activities are those where the 

value delivery is indirect and support the visitor experience. Discuss the core differences 

between the primary and foundation activities. 

Question 5 [15] 

5.1. Sport, culture, and other events can play a critical role in implementing strategic 
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product development directives. Discuss five (5) important functions that events can fulfil in 

a destination. 

Question 6 [18) 

6.1 New products need to be constantly developed to keep the destination relevant. Discuss 

the new product development process by using a practical example. 
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