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Question 1 (25 marks)
You are a 21st century marketer requested to present a paper on the topic ‘The new realities
and characteristics of Marketing Decision Making through Marketing Analytics’

Question 2 (25 marks)
Conduct a product analysis on any product of your choice using any dimension(s)
demonstrating how companies make decisions on product design specifications.

Question 3 (25 marks)
Using the acquisition overview or channel report, identify and explain strategies a firm can use
on channels that are bringing traffic or visitors to the website

Question 4 (25 marks)
Customers are increasingly becoming more important especially the Customer Life Time Value
aspect. Describe factors that can be used to evaluate or assess customer profitability.

Question 5 (25 marks)
Discuss the unique tools of the Google eCommerce Tracking on Google analytics that enables
firms to track transactions on the online website or web store.
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